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Millennium 
Development Goals:

How Can Creative Capitalism 
Provide Solutions?

ABSTRACT

This chapter introduces the business audience to Millennium Development Goals 
(MDG) proposed by the United Nations in 2000 that were accepted as policy markers 
by nations on all continents. Current status of achievements in the MDG is sum-
marized to draw attention to the current needs in each of the eight MDGs. Further, 
the theory of creative capitalism is used to draw connections between MDG and 
business strategies. It is suggested that businesses are in a unique position to help 
achieve the MDG while strengthening their market base and behaving in a socially 
responsible and responsive manner. The research concludes by providing a pos-
sible roadmap for achieving the MDG by the target year 2015 based on a mutually 
beneficial alliance between the corporate sector and the state. The study will be of 
interest to scholars, educators, public policy makers, and business professionals.
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INTRODUCTION

Eradicating extreme poverty continues to be one of the main challenges of our time, 
and is a major concern of the international community. Ending this scourge will 
require the combined efforts of all governments, civil society organizations and the 
private sector, in the context of a stronger and more effective global partnership for 
development. United Nations General Secretary-General Ban Ki-moon

More than 30 years ago, Paul Allen and I started Microsoft because we wanted 
to be part of a movement to put a computer on every desk and in every home. Ten 
years ago, Melinda and I started our foundation because we want to be a part of a 
different movement – this time, to help create a world where no one has to live on 
a dollar a day or die from a disease we know how to prevent. Creative capitalism 
can help make it happen. I hope more people will join the cause. Bill Gates (Time, 
Aug. 11, 2008)

But I firmly believe that progress changes consciousness, and when you change 
people’s consciousness, then their awareness of what is possible changes as well--a 
virtuous circle. Bill Clinton (Time, Oct. 1, 2012)

On September 25, 2008 at the invitation of the UN Secretary General Ban Ki-
Moon, leaders from across the globe convened in New York to reaffirm their com-
mitment to achieving the Millennium Development Goals by the year 2015. The 
Millennium Development Goals [MDG] are ambitious and far reaching and have 
garnered the support of sovereign nations, private sectors, and philanthropists alike. 
The eight major MDG are: eradicating poverty and hunger, achieving universal pri-
mary education, promoting gender equality and empowerment of women, reducing 
child mortality, improving maternal health, combating HIV/Aids Malaria and other 
such diseases, ensuring environmental sustainability, developing global connections 
and partnerships for development (United Nations, 2012).

In a Time magazine article in October of 2012, Mr. Bill Clinton made a case 
supporting the causes of the MDG, stating that there are three main challenges in 
our world today. These include inequality, instability, and unsustainability. Every 
year, Mr. Clinton brings global leaders together for the Clinton Global Initiative 
(CGI) to discuss and strive to make progress in decreasing poverty and all around 
bettering our world. Recently, five areas have been recognized as having signifi-
cantly improved in recent years. These areas include technology, health, economy, 
equality, and justice. The culmination of Clinton’s determination and initiative are 



 

 

19 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/millennium-development-goals/90814

Related Content

Playfulness in Online Marketing: Challenges and Opportunities
Taina Vuorela, Sari Alataloand Eeva-Liisa Oikarinen (2022). Research Anthology on

Social Media Advertising and Building Consumer Relationships (pp. 952-966).

www.irma-international.org/chapter/playfulness-in-online-marketing/305378

Trolls Just Want To Have Fun: Electronic Aggression within the Context of e-

Participation and Other Online Political Behaviour in the United Kingdom
Shefali Virkar (2014). International Journal of E-Politics (pp. 21-51).

www.irma-international.org/article/trolls-just-want-to-have-fun/120197

Harnessing Web 2.0 for Context-Aware Learning: The Impact of Social

Tagging System on Knowledge Adaption
Wai-Tat Fuand Thomas Kannampallil (2010). Social Computing: Concepts,

Methodologies, Tools, and Applications  (pp. 1511-1526).

www.irma-international.org/chapter/harnessing-web-context-aware-learning/39803

Understanding e-WOM Evolution in Social Media With Network Analysis
Fatih Pinarbasi (2021). Research Anthology on Strategies for Using Social Media as

a Service and Tool in Business (pp. 63-81).

www.irma-international.org/chapter/understanding-e-wom-evolution-in-social-media-with-

network-analysis/282965

Artificial Neural Network Research in Online Social Networks
Steven Walczak (2018). International Journal of Virtual Communities and Social

Networking (pp. 1-15).

www.irma-international.org/article/artificial-neural-network-research-in-online-social-

networks/235457

http://www.igi-global.com/chapter/millennium-development-goals/90814
http://www.igi-global.com/chapter/millennium-development-goals/90814
http://www.irma-international.org/chapter/playfulness-in-online-marketing/305378
http://www.irma-international.org/article/trolls-just-want-to-have-fun/120197
http://www.irma-international.org/chapter/harnessing-web-context-aware-learning/39803
http://www.irma-international.org/chapter/understanding-e-wom-evolution-in-social-media-with-network-analysis/282965
http://www.irma-international.org/chapter/understanding-e-wom-evolution-in-social-media-with-network-analysis/282965
http://www.irma-international.org/article/artificial-neural-network-research-in-online-social-networks/235457
http://www.irma-international.org/article/artificial-neural-network-research-in-online-social-networks/235457

