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ABSTRACT

Knowledge development at the regional level is basic to the strengthening of knowledge economy.
Though there are many examples of universities taking up community service learning (CSL), they are
alarmingly preoccupied with student outcomes and institutional interests. They focus more on achieving
academic aims and bolstering the interests and power base of the academy, rather than fulfilling the
goals of knowledge economy. Chandra and Mahato (2011) opine that in recent years, Non Governmental
Organizations (NGOs) have emerged as powerful sources for social change within developing countries.
Since the vast majority of them exist outside of the government, their programs emanate more from the
expressed needs of the people rather than from governments. The participation of local level bodies
including NGOs in establishing partnerships with universities is crucial for knowledge economy devel-
opment. This can help in developing research networks that serve as a basis for regional level business
or entrepreneurship that can be in tune with global economy. In the present chapter, the authors take
a case study from Jharkhand (one of the states in India) to discuss how NGOs can help in corporate
education and the role of Universities to promote their activities.

INTRODUCTION giving a short analysis on the status of Jharkhand

state to identify some major challenges/issues it
Thepivotalrole NGOs can play in the development faces followed by a discussion on the possible
of Jharkhand' and its populace may be understood role NGOs can play, some strategies for corporate
in a better way only if we have some basic knowl- education by NGOs forrural development and the
edge of the state. Therefore, the case is presented need for interface with universities
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Jharkhand State and
Challenges/Issues

The name “Jharkhand” means “The Land of For-
ests”. The state was carved out of the southern part
of Bihar on 15 November 2000 (See Figure 1).

The people in Jharkhand have the advantage
of being culturally vibrant, as reflected in the
diversity of languages spoken, festivals celebrat-
ed, and variety of folk music, dances, and other
traditions of performing arts. The state is unique
in having more percentage of Scheduled tribes?
(28% oftotal) and Scheduled castes (12% of'total),
Census, 2011.

This largely tribal state ranks very low on de-
velopmentindices despite its rich natural resources
—40% of population live below the poverty line;
literacy rate around 67.63%; institutional deliv-
ery rate around 19% (Jharkhand Development
Report, 2010).

Agriculture is the principal source of liveli-
hoods, with more than 60% of the main workers
classified as cultivators. The main issue here is
they depend on monsoon resulting in many non
working days. Jharkhand’s gross state domestic
product for 2011 is estimated at $20 billion at cur-
rentprices (Jharkhand Development Report,2010)

NGOs and Corporate Education

Industrial Status

Another important feature of Jharkhand is its in-
dustrial status. Jharkhand has a concentration of
some of the country’s highly industrialized cities
such as Jamshedpur, Ranchi, Bokaro Steel City
and Dhanbad. These industries produce various
products with large requirement for skilled man
power (Table 1).

Tata Steel, an S&P CNX 500 conglomerate
and one of the biggest players in the steel indus-
try worldwide has its corporate office in Jharkhand.
NTPC will start coal production from its captive
mine in state in 2011-12, for which the company
will be investing about Rs 1,800 crore.

Educational Status

There is an acute shortage of quality educational
institutions® in Jharkhand and the major institu-
tions offering higher education/technical and
professional courses are depicted in in Table 2.
However, Jharkhand cannot be rated as a well
developed educational hub as the concentration
of the best institutes is in Ranchi and in one or
two other cities. Most of the cities lack good
educational institutes. Further, all the reputed

Figure 1. Jharkhand, “The Land of Forests” (http//:www.mapsofindia.com)

N
NN A

\ JHARKHAND -- MAP ) A ‘fsin|b§;nj
\ BIHAF { ;
) 1 Gogda v."SAMIBGANJ
UTTER | &~ N
PRADE ) A ) ( o & pakaur, !
o ey s /Ma “:\ /\.”1 ‘PAKAUQ)’
» o ol o f . DUMKA
JGARHWA\ PALMU " o KODERMA G';""“ > m&i I
/ o Chatra 3 > p R
L Daltongan; - Dumka
< \G\arhwa N ’. Girdih 3. 9 §

Jamtara ——
O AMTARA

\ | DHAN 0 ¥ Area: 74,677
: —Dhanbad Km square
— Population
over 1 million
Industrial
centers Y WEST BENGAL
by 1
~Khuntl SERAIKELA-- . _, -
T : ARSAWAN -~
\ Jamshedpur
It ® Simdega r Chalbasa ; 8457\\
/. sIMDEGA g, N
Qe WEST ST,
/ N
e - | SINGHBHUM \’, R st Boundany
(, o . & "’ District Boundary
| - T 5 ®  State Headquarter
; N @ District Headquarte:

68



10 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/ngos-corporate-education/73742

Related Content

Multilingual Education for International Business: Insights on Undergraduate Program Design
From Colombia

Juan Carlos Diaz, Sara Aguilar-Barrientosand Heiko Marc Schmidt (2021). Research Anthology on
Business and Technical Education in the Information Era (pp. 712-730).
www.irma-international.org/chapter/multilingual-education-for-international-business/274392

A Systematic Review of Current Debates on Environmental Taxation and Sustainability

Sugey Lépez-Péez, Sénia Claudia Millan, Marta Alexandra Félix Castroand Ana Dinis (2026). Corporate
Climate Responsibility and Education: Leveraging Green Fiscal Measures (pp. 1-26).
www.irma-international.org/chapter/a-systematic-review-of-current-debates-on-environmental-taxation-and-
sustainability/392629

The Case Study: Much More Than Just Another Story
Joseph Brady (2017). Case Studies as a Teaching Tool in Management Education (pp. 1-14).
www.irma-international.org/chapter/the-case-study/165196

An Integrated Evaluation Approach for E-Learning Systems in Career and Technical Education
Wenhao David Huangand Steven R. Aragon (2009). Handbook of Research on E-Learning Applications for
Career and Technical Education: Technologies for Vocational Training (pp. 396-407).
www.irma-international.org/chapter/integrated-evaluation-approach-learning-systems/19988

From Marketing Education in a Developing Country to a U.S. Master's and/or Doctoral Degree in
Marketing

Matt Elbeck (2016). Global Perspectives on Contemporary Marketing Education (pp. 37-46).
www.irma-international.org/chapter/from-marketing-education-in-a-developing-country-to-a-us-masters-andor-doctoral-

degree-in-marketing/147972



http://www.igi-global.com/chapter/ngos-corporate-education/73742
http://www.irma-international.org/chapter/multilingual-education-for-international-business/274392
http://www.irma-international.org/chapter/a-systematic-review-of-current-debates-on-environmental-taxation-and-sustainability/392629
http://www.irma-international.org/chapter/a-systematic-review-of-current-debates-on-environmental-taxation-and-sustainability/392629
http://www.irma-international.org/chapter/the-case-study/165196
http://www.irma-international.org/chapter/integrated-evaluation-approach-learning-systems/19988
http://www.irma-international.org/chapter/from-marketing-education-in-a-developing-country-to-a-us-masters-andor-doctoral-degree-in-marketing/147972
http://www.irma-international.org/chapter/from-marketing-education-in-a-developing-country-to-a-us-masters-andor-doctoral-degree-in-marketing/147972

