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1. INTRODUCTION

The localization of creative industries, as high-
lighted by the work of Stam et al. (2008), Cooke 
(2008), Lazzeretti et al. (2008), Capone (2008) and 
Power and Nielsen (2010), is an area of increasing 

importance in the literature on geographic agglom-
erations. These industries are in fact groupings of 
specific sectors of low-technology manufacturing 
and knowledge-intensive services, which is why 
their importance is related to the ever-increasing 
dependence of manufacturing sectors on service 
industries (Peneder et al., 2003; Pilat and Wölfl, 
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ABSTRACT

This chapter examines the existence of regional agglomerations of manufacturing, service and creative 
industries, and the relationship between these industries and the wealth of regions. Through an analysis 
of 250 European regions, three important conclusions can be inferred from the results obtained in this 
chapter. The first is that creative industries play an important role in the wealth of the regions. The second 
is that the most creative regions are characterized by having more high-tech manufacturing industries 
than the rest of the regions, although the number of low-tech manufacturing firms is similar. Lastly, in 
the richest regions, a greater share of high-tech manufacturing industries coexists with a greater share 
of creative industries. The importance of this chapter resides in the fact that up until now no analysis 
has demonstrated that creative industries are the most important industries in regional wealth.
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2005; Drejer and Vinding, 2005; Wood, 2006; 
Aslesen and Isaksen, 2007b), and on what we 
could call the Knowledge and Service Economy 
(Windrum and Tomlinson, 1999; Bishop, 2008; 
Aslesen and Isaksen, 2007a; Aslesen and Isaksen 
2007b; Strambach 2008).

Existing studies show which activities can 
be included in creative industries (UNCTAD, 
2010), and why these industries form agglom-
erations (Lazzeretti et al., 2009; Lorenzen and 
Frederiksen, 2008). However, although the ex-
istence of relationships between manufacturing 
and services agglomerations in their different 
definitions of high and low (Leydesdorff et al., 
2006; Leydesdorff and Fritsch, 2006; Vence-Deza 
and González-López, 2008; Heidenreich, 2009) 
have been the aim of some analyses, the above 
mentioned analyses have not been carried out to 
examine the possible relationship between manu-
facturing agglomerations – including both high 
and low-tech industries – and creative industries. 
This paper attempts to fill this gap. In addition, 
the core importance of the paper is based on the 
fact that it points out empirically how important 
creative industries are in developing economies 
and bringing prosperity to European regions. The 
results obtained have implications for academia 
as well as for policymakers.

The empirical study is based on a sample of 
250 regions in 24 European countries. The data 
was taken from Eurostat’s Structural Business 
Statistics and Regional Economic Accounts data-
bases. The data was used to evaluate manufactur-
ing, service and creative industry agglomerations 
based on the Location Quotient (LQ) of firms by 
regions. Following this, the relationship between 
these agglomerations and GDP was verified.

Three important conclusions are pointed out. 
The first is that creative industries play an impor-
tant role in the wealth of a region. The second is 
that the most creative regions are characterized 
by having more high-tech manufacturing sectors 
than others, although they have a similar share of 
low-tech manufacturing firms. The third is that 

in the richest regions a greater share of high-tech 
manufacturing industries coexists with a greater 
share of creative industries, thus showing the 
importance of creativity.

The outline that we have used in this paper is 
as follows: in Sections 2 we briefly summarize 
the recent basic theory on the study of maps of 
manufacturing, service and creative industry 
agglomerations to determine the localization 
patterns and the relationships they have on the 
aforementioned studies. In Section 3, we include 
the empirical study where we set out the variables 
used, the sources the data was extracted from and 
the methodology used for their study as well as 
the results obtained. Conclusions can be found 
in Section 4.

2. MAPS OF AGGLOMERATIONS 
IN MANUFACTURING, SERVICES 
AND CREATIVE INDUSTRIES

The maps of agglomerations in manufacturing, 
services and creative industries are representations 
of sectors which are located in a geographic zone, 
whether it is a city, region or country. Examples 
of these maps can be found in studies on the 
different terminologies used to name these ag-
glomerations according to their characteristics: 
industrial districts, clusters, milieux and Local 
Production Systems. Therefore, we have maps of 
sectoral concentrations for most of the European 
countries (Becattini and Coltorti, 2006; Crouch 
and Farrel, 2001; Pitelis and Pseiridis, 2006; Boix 
and Trullén, 2011).

Recently, the study of maps of clusters and 
districts has acquired a new dimension, in which 
instead of limiting the localization of the dif-
ferent industries and services at separate levels, 
the maps are more aggregated. Examples of the 
former can be found in the studies carried out by 
Becattini and Coltorti (2006), who point out the 
different industrial districts in Italy – the shoe 
industry located in Brenta, Fermano Maceratese 



 

 

13 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/creative-regions-europe/69362

Related Content

Using the Multi-Serving System in Textile Industry
I. C. Dima (2013). Industrial Production Management in Flexible Manufacturing Systems (pp. 444-459).

www.irma-international.org/chapter/using-multi-serving-system-textile/73736

Communication as a Key Factor in Cooperation Success and Virtual Enterprise Paradigm

Support
Ing. Martin Januska (2013). Production and Manufacturing System Management: Coordination Approaches

and Multi-Site Planning  (pp. 145-161).

www.irma-international.org/chapter/communication-key-factor-cooperation-success/70054

Two-Decision-Maker Conflict Resolution with Fuzzy Preferences
Mubarak S. Al-Mutairi (2014). International Journal of Applied Industrial Engineering (pp. 40-59).

www.irma-international.org/article/two-decision-maker-conflict-resolution-with-fuzzy-preferences/138308

Automated Building Process Monitoring
Danijel Rebolj, Nenad Cuš Babicand Peter Podbreznik (2010). Handbook of Research on Building

Information Modeling and Construction Informatics: Concepts and Technologies  (pp. 190-211).

www.irma-international.org/chapter/automated-building-process-monitoring/39473

An Empirical Study on Adoption of ERP on IT and Non-IT Companies in Odisha
Monalisha Patel (2018). International Journal of Applied Industrial Engineering (pp. 58-67).

www.irma-international.org/article/an-empirical-study-on-adoption-of-erp-on-it-and-non-it-companies-in-odisha/209381

http://www.igi-global.com/chapter/creative-regions-europe/69362
http://www.irma-international.org/chapter/using-multi-serving-system-textile/73736
http://www.irma-international.org/chapter/communication-key-factor-cooperation-success/70054
http://www.irma-international.org/article/two-decision-maker-conflict-resolution-with-fuzzy-preferences/138308
http://www.irma-international.org/chapter/automated-building-process-monitoring/39473
http://www.irma-international.org/article/an-empirical-study-on-adoption-of-erp-on-it-and-non-it-companies-in-odisha/209381

