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INTRODUCTION

Mobile reading devices are a technological in-
novation that is changing the book and retail 
industry. More e-books are sold on Amazon than 
paper books and the number of e-books has in-
creased significantly in the past couple of years 
(Amazon.com, 2010). Mobile reading or e-book 
devices enable a person to read electronically on 

a portable handheld device. There are a number of 
features available on mobile reading devices that 
do not occur in traditional paper format including 
sound, comments, hyperlinks, foreign language 
translation and text searching (Vassiliou & Row-
ley, 2008). The main feature of a mobile reading 
device is displaying e-books, which comprise text 
in electronic format (Long, 2003). More recently, 
sophisticated technological innovations such as 
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annotations have lead to mobile reading devices 
becoming integrated computer devices (Shiratud-
din & Landoni, 2003).

A number of companies have recently intro-
duced mobile reading devices into the market-
place as e-books gain in popularity and mobile 
communication is encouraged. Apple released the 
iPad as a touch screen tablet that enables people 
to read books and has updated iPhones to have 
an e-book application. Currently the most popular 
mobile reading device is Amazon’s Kindle, which 
enables people to buy an e-book. Other companies 
selling mobile reading devices include Barnes & 
Noble (Nook), Sony (Reader), Kobe (e-Reader) 
and Pandigital (Novel). Mobile reading devices 
have a number of advantages over paper reading 
material as they have translation capabilities, 
speech software, are ergonomic and environmen-
tally friendly. E-books offer the added advantage 
over paper books to publishers as they are hard to 
copy as a mobile reading device is required to read 
the material. As books older than 100 years are 
available free of charge to anyone due to copyright 
laws, this has encouraged Google to create digi-
tal versions of all books in the world in order to 
create an electronic library. In addition, there has 
been some publishing innovations made possible 
by mobile communications that are encouraging 
the use of mobile reading devices because of their 
low cost and up to date coverage. These include 
online news websites such as the Huffington 
Post and celebrity blogs including Perez Hilton. 
The interactivity between consumers and news 
authors has made mobile reading devices a new 
and innovative medium that is changing traditional 
publishing mechanisms. Moreover, the increased 
usage of websites like Youtube and Facebook as 
news feeds has meant that more people are be-
coming familiar with reading only in an e-format 
rather than a paper format.

Mobile reading devices are becoming increas-
ingly popular on a global scale. The Kindle, Nook 
and iPad are the most commonly used mobile 
reading devices that have been made possible by 

the convergence of two technological innovations: 
wireless technology and the internet. New op-
portunities for mobile commerce (m-commerce) 
that leverages the benefit of real time information 
in most global locations has increased through 
mobile reading devices. The advantages of m-
commerce enable consumers and businesses to 
have better access to information that encourages 
personalization (Lu, Yu, Liu & Yao, 2003). Whilst 
there has been a continued stream of research on 
mobile services, little activity has been placed on 
the reasons why consumers intend to adopt mobile 
reading devices. As more books, magazines and 
newspapers are being offered in electronic format, 
research on behavioral intentions to adopt mobile 
reading devices is worthwhile in providing useful 
and practical information at the early stage in the 
adoption process of this technological innovation. 
The aim of this paper is to develop a conceptual 
framework that focuses on the major factors in-
fluencing consumer adoption of mobile reading 
devices. The format of this paper is as follows. 
Firstly, the literature on technological innovations 
and adoption behavior is reviewed. Then the major 
theoretical perspectives are examined in terms of 
their application to mobile reading devices. The 
key determinants of behavioral intention to adopt 
new technology of emotional response, marketing 
usefulness and attitudes towards technological 
innovations are stated in a set of research proposi-
tions. These theoretical propositions derived from 
the current literature on mobile reading devices 
and technological innovations enable the discus-
sion of practical implications and future research 
suggestions to mobile services.

BACKGROUND

The process of adopting a technology is a complex 
process from purchasing to the continual usage of 
the product or service (Revels, Tojib & Tsarenko, 
2010). Technological innovations have increased 
in the past decade as internet capabilities have 



 

 

12 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/adoption-mobile-reading-devices-book/68083

Related Content

Mutual Biometric Authentication
M. El-Said (2007). Encyclopedia of Mobile Computing and Commerce (pp. 688-692).

www.irma-international.org/chapter/mutual-biometric-authentication/17157

Multimodal Cues: Exploring Pause Intervals between Haptic/Audio Cues and Subsequent

Speech Information
Aidan Kehoe, Flaithri Neffand Ian Pitt (2010). Multimodality in Mobile Computing and Mobile Devices:

Methods for Adaptable Usability  (pp. 277-300).

www.irma-international.org/chapter/multimodal-cues-exploring-pause-intervals/38545

B-POS Secure Mobile Payment System
Antonio Grillo, Alessandro Lentiniand Gianluigi Me (2009). Mobile Computing: Concepts, Methodologies,

Tools, and Applications  (pp. 1237-1245).

www.irma-international.org/chapter/pos-secure-mobile-payment-system/26584

Illustration of Centralized Command and Control for Flocking Behavior
Sami Oweis, Subramaniam Ganesanand Ka C. Cheok (2014). International Journal of Handheld

Computing Research (pp. 1-22).

www.irma-international.org/article/illustration-of-centralized-command-and-control-for-flocking-behavior/124957

Mobile Multimedia Streaming Using Secure Multipath in Wireless Ad Hoc Networks
Lei Chenand Chung-wei Lee (2010). International Journal of Handheld Computing Research (pp. 54-74).

www.irma-international.org/article/mobile-multimedia-streaming-using-secure/43604

http://www.igi-global.com/chapter/adoption-mobile-reading-devices-book/68083
http://www.irma-international.org/chapter/mutual-biometric-authentication/17157
http://www.irma-international.org/chapter/multimodal-cues-exploring-pause-intervals/38545
http://www.irma-international.org/chapter/pos-secure-mobile-payment-system/26584
http://www.irma-international.org/article/illustration-of-centralized-command-and-control-for-flocking-behavior/124957
http://www.irma-international.org/article/mobile-multimedia-streaming-using-secure/43604

