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ABSTRACT

There exist many works addressing service contracts fully or partially. They often mention the same 
notion with different languages and terminologies. This causes several problems in the specification, 
negotiation, and monitoring of contractual concerns in service-oriented environments, in particular in 
the Internet-scale and cloud computing environments. With the objective of reconciling contractual con-
cerns, in this chapter, we will analyze the strengths and weaknesses of existing languages and standards 
for describing service contracts. We will present our research efforts for dealing with multiple contract 
specifications and semantics mismatching when identifying, specifying, negotiating, and establishing 
service contracts for service composition in the Internet and cloud computing environments. We will 
explore the issues of service contracts compatibility and present our solutions. Furthermore, we will 
analyze crucial points in monitoring and enforcement emerging contractual terms for Internet-based 
and cloud-based services that so far have not been in the research focus.

DOI: 10.4018/978-1-61350-432-1.ch013



299
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INTRODUCTION

Web services aim at simplifying the interoper-
ability and integration of services, developed 
by independent providers, for complex business 
processes by discovering and composing services 
distributed over the Internet. The building of such 
complex and valuable processes of multi-provider 
Web services relies on the efficiency of discovering 
the services and composing them. The Web ser-
vices discovery will locate machine-processable 
descriptions of Web services that meet certain 
criteria. The Web service composition consists in 
combining the functionality of several discovered 
Web services in order to define composite services 
(Kuno et al, 2003). The increasing availability of 
Web services in the Internet and cloud computing 
environments that offer similar functionalities 
requires mechanisms to go beyond the pure func-
tional discovery and composition of Web services. 
As a result, researchers have developed many 
solutions for enhancing Web service discovery 
and composition with the evaluation of multiple 
types of non-functional properties (NFPs) and 
applicability conditions associated with a Web 
service. These solutions play a crucial role in the 
establishment of mutual understanding about the 
business transaction between a provider (seller) 
and a consumer (buyer).

Currently, the mutual understanding between 
the service provider and the service consumer is 
established by several approaches across various 
application domains. Contracts, policies, licenses, 
and service level agreements (SLAs) are the 
most common approaches for expressing this 
understanding. Though there are some differences 
among contracts, policies, SLAs, and licenses, 
the common denominator is an identification for 
a belief of a business transaction between the 
service provider and the service consumer and 
thereby, commonly considered under the umbrella 
term ̀ Service Contracts’ or simply by ̀ contracts’.

A contract is a legally binding exchange of 
promises or agreement between parties that the 

law will enforce. The contents of contracts may 
vary as the definition of contract is very broad in 
scope. A contract can include quality of service 
terms (e.g., response time and availability), legal 
terms (e.g., fair use and copyrights), intellectual 
rights terms (e.g., allowing or denying composi-
tion), and business terms (including financial terms 
such as payment and tax). Typically these terms 
are described in forms of conditions established on 
the basis of non-functional parameters. Both the 
provider and consumer can specify non-functional 
parameters associated with their services and 
their requests, in general, but contract terms will 
include specific conditions of non-functional 
parameters that are agreed by the provider and 
consumer for particular business transactions. 
As there is no single formal ontology or unique 
way of describing these terms, service providers 
and service consumers can represent these terms 
as they wish. This causes strong ambiguity and 
redundancies in terms descriptions, preventing 
the right interpretation of contract terms in multi-
provider service-oriented environments.

In the literature, there exist many works fully 
or partially addressing service contracts, but they 
often mention the same concepts with differ-
ent languages and terminologies. This requires 
guidelines and approaches for reconciling them 
to better collaboration between service provid-
ers, service consumers and service integrators. 
In most cases, current works do not consider the 
negotiation and establishment of contractual terms 
modeled by different specifications. However, 
such negotiation and establishment should be 
supported as service consumers are increasingly 
composing and utilizing services provided by 
different providers, each imposes a different mean-
ing on contractual terms. In parallel, the trend of 
providing Software-as-a-service (SaaS) (Viega, 
2009) and Data-as-a-Service (DaaS) (Dan et al., 
2007;Truong et al., 2009) in the cloud demands a 
strong support for establishment, monitoring and 
enforcement of diverse contractual terms as in the 
SaaS/DaaS model typically each software usage 



 

 

22 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/reconciliation-contractual-concerns-web-

services/60891

Related Content

OPAC Usability Problems of Archives: A Case Study of the Hong Kong Film Archive
Ada Chi Wai Chungand Dickson K. W. Chiu (2016). International Journal of Systems and Service-Oriented

Engineering (pp. 54-70).

www.irma-international.org/article/opac-usability-problems-of-archives/153171

Exploring Marketing Theories to Model Business Web Service Procurement Behavior
Kenneth David Strang (2014). Handbook of Research on Demand-Driven Web Services: Theory,

Technologies, and Applications  (pp. 33-62).

www.irma-international.org/chapter/exploring-marketing-theories-to-model-business-web-service-procurement-

behavior/103662

Intellectual Capital in Information Technology Companies in India: An Impact Study on Firm

Performance
Mugdha Kulkarniand  Vijayakumar Bharathi. S. (2020). International Journal of Information Systems in the

Service Sector (pp. 36-59).

www.irma-international.org/article/intellectual-capital-in-information-technology-companies-in-india/262143

The Drivers of Complexity in Inventory Management Within the Healthcare Industry: A

Systematic Review
Inas Al Khatib, Suha Alashehand Abdulrahim Shamayleh (2024). International Journal of Service Science,

Management, Engineering, and Technology (pp. 1-26).

www.irma-international.org/article/the-drivers-of-complexity-in-inventory-management-within-the-healthcare-

industry/347332

SMS Banking: An Exploratory Investigation of the Factors Influencing Future Use
Krassie Petrovaand Shi Yu (2012). Innovative Mobile Platform Developments for Electronic Services

Design and Delivery (pp. 71-97).

www.irma-international.org/chapter/sms-banking-exploratory-investigation-factors/65942

http://www.igi-global.com/chapter/reconciliation-contractual-concerns-web-services/60891
http://www.igi-global.com/chapter/reconciliation-contractual-concerns-web-services/60891
http://www.irma-international.org/article/opac-usability-problems-of-archives/153171
http://www.irma-international.org/chapter/exploring-marketing-theories-to-model-business-web-service-procurement-behavior/103662
http://www.irma-international.org/chapter/exploring-marketing-theories-to-model-business-web-service-procurement-behavior/103662
http://www.irma-international.org/article/intellectual-capital-in-information-technology-companies-in-india/262143
http://www.irma-international.org/article/the-drivers-of-complexity-in-inventory-management-within-the-healthcare-industry/347332
http://www.irma-international.org/article/the-drivers-of-complexity-in-inventory-management-within-the-healthcare-industry/347332
http://www.irma-international.org/chapter/sms-banking-exploratory-investigation-factors/65942

