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INTRODUCTION

Knowledge is embedded in people gathered in 
communities and networks and all knowledge is 
broadly socially mediated and access to knowledge 
is by connecting to people that know. Thus, the 
knowing is an act of participation and is more 

living process than solely acquisition of an ob-
ject. Lasting knowledge denotes knowing more 
than definitions, concepts and relationships. It 
is sometimes feeling what is right in particular 
situation requiring personal engagement, passion 
and a community to emerge.

Knowledge is also presented as the act or state 
of knowing; clear perception of fact, truth, or 
duty; certain apprehension; familiar cognizance; 
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cognition. Knowledge, which is the highest de-
gree of the speculative faculties, consists in the 
perception of the truth of affirmative or negative 
propositions (Locke, 1689).

Knowing is an act of participation. Learning 
and knowledge require culture and tools (technol-
ogy) that with communication make ecosystem for 
social knowledge. These issues correlates to the 
term of social mediation that is the key in helping 
us make meaning and gain understanding. The 
process of social activities supply shared meaning 
where every individual established its own cogni-
tive world. New insights arise with the interactions 
of communities, connections and reflections where 
identity and meaningfulness are the wellspring of 
creativity. In fact, personal identity and context 
are keys in all forms of knowledge, and they 
determine engagement in dialog and control of 
behavior. Since community is prerequisite for 
continuous learning, knowledge needs negotiation 
mediated social values and reflection. It means 
that we must separate knowledge from personal 
knowing and individual competence and skills. 
Knowledge is situated into entire culture and is 
present in social actions, inventions, artifacts, etc.

It has been argued that organizational culture 
can be highly influenced by societal culture (Hof-
stede, 2001). People’s organizational behaviors 
may be partly related to their attitudes, beliefs, and 
values, which may be affected by some cultural 
factors (Markus & Kitayama, 1991; Triandis, 
1995). In addition, researchers and management 
theorists understand organizational phenomena 
based, in part, on some assumptions related to their 
societies’ cultures (Hofstede, 1993). This suggests 
that aspects of some management theories and 
models, which have come from highly developed 
countries, may not be completely consistent with 
the cultural characteristics of other countries, and 
vice versa. This recognition has encouraged some 
researchers to examine management theories and 
models from cultural perspectives (for example, 
Management by Objectives, Maslow’s Theory). 
It is of special interest for research in the context 

of Internet and Web 2/Web 3 technologies that 
open up the communication space regardless 
real physical position of group, community and 
organization.

Knowledge

Knowledge has several synonyms connected 
in terminology with the terms of information, 
learning, erudition, lore, and scholarship. These 
nouns refer to what is known, as through study 
or experience. Knowledge is the broadest term, 
and there was a need to find systematical view 
of information base that builds knowledge corps. 
Thus, theory of science is organized knowledge 
(Spencer, 1929). Spencer also stated the knowl-
edge as the scientific study of education, psychol-
ogy, sociology, and ethics from an evolutionary 
point of view (Eiseman, 1973, p. 153).

The traditional definition of knowledge is 
‘justified true belief’. There are many problems 
with that definition, but it does point to the fact 
that we think of ‘knowledge’ as being something 
broadly mental and propositional. Knowledge, in 
other words, is a macro phenomenon, like an entire 
set of connections, and not a micro phenomenon, 
like a single connection of information nodes.

Knowledge per se, incorporates several mean-
ings, all of them regarding individual state, action 
or process.

a. 	 The state or fact of knowing
b. 	 Familiarity, awareness, or understanding 

gained through experience or study
c. 	 The sum or range of what has been perceived, 

discovered, or learned
d. 	 Learning; erudition: teachers of great 

knowledge
e. 	 Specific information about something

The first hint of what knowledge is all about 
came from Locke (1689) who stated the Knowl-
edge as the perception of the agreement or dis-
agreement of two ideas. He views us as having 



 

 

41 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/empowering-social-knowledge-information-

technology/50761

Related Content

Analysis of Students’ Engagement and Activities in a Virtual Learning Community: A Social

Network Methodology
Ben Danieland Richard A. Schwier (2010). International Journal of Virtual Communities and Social

Networking (pp. 31-50).

www.irma-international.org/article/analysis-students-engagement-activities-virtual/52988

Occupational Networking as a Form of Professional Identification: The Case of Highly-Skilled IT

Contractors
Katerina Voutsina (2012). Technical, Social, and Legal Issues in Virtual Communities: Emerging

Environments  (pp. 175-188).

www.irma-international.org/chapter/occupational-networking-form-professional-identification/67238

Ethical Behaviour in Technology-Mediated Communication
Sutirtha Chatterjee (2013). Examining the Concepts, Issues, and Implications of Internet Trolling (pp. 1-9).

www.irma-international.org/chapter/ethical-behaviour-technology-mediated-communication/74103

Study of Consumers' Attitudes Towards Marketing of Environmentally Friendly Products
Dhruv Sabharwal (2019). Environmental Awareness and the Role of Social Media (pp. 150-168).

www.irma-international.org/chapter/study-of-consumers-attitudes-towards-marketing-of-environmentally-friendly-

products/208915

Social Media and Civil Society Organizations (CSOS): Transformed Challenges for Governance
Kari Steen-Johnsenand Bernard Enjolras (2015). Cases on Strategic Social Media Utilization in the

Nonprofit Sector (pp. 237-260).

www.irma-international.org/chapter/social-media-and-civil-society-organizations-csos/125011

http://www.igi-global.com/chapter/empowering-social-knowledge-information-technology/50761
http://www.igi-global.com/chapter/empowering-social-knowledge-information-technology/50761
http://www.irma-international.org/article/analysis-students-engagement-activities-virtual/52988
http://www.irma-international.org/chapter/occupational-networking-form-professional-identification/67238
http://www.irma-international.org/chapter/ethical-behaviour-technology-mediated-communication/74103
http://www.irma-international.org/chapter/study-of-consumers-attitudes-towards-marketing-of-environmentally-friendly-products/208915
http://www.irma-international.org/chapter/study-of-consumers-attitudes-towards-marketing-of-environmentally-friendly-products/208915
http://www.irma-international.org/chapter/social-media-and-civil-society-organizations-csos/125011

