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iNtRoduCtioN

This chapter explores the cultural changes within 
higher education institutions that can facilitate the 
development of e-learning for interprofessional 
education. The chapter identifies processes es-
sential to the development of e-learning materials 
that are flexible, user friendly and motivating 
for the user. Interprofessional working requires 
commitment and willingness to value diversity in 
working together to set goals and meet outcomes. 

In healthcare there is a long history of concern 
over poor communication and rivalry between 
different disciplines and competing professionals 
(Cleak & Williamson, 2007). Learning to work 
collaboratively requires education, adaptation, a 
creative attitude to change and a commitment to 
functioning effectively in teams. It is arguable 
that e-learning prepares professionals for practice 
that overcomes barriers perceived in relation to 
learning together. Specific considerations for 
developing e-learning resources for interprofes-
sional education and overcoming the barriers to 
their use by both academic staff and students will 

AbstRACt

It is not always transparent how e-learning can facilitate the interaction necessary for individuals to 
learn with, from and about each other as advocated by CAIPE (2002). This chapter emphasises the 
critical importance of facilitators acquiring new techniques to enable learners to make optimum use of 
the opportunities provided by Electronic Interprofessional Education (EIPE). To understand how barri-
ers to online interprofessional education can be overcome, it is necessary to understand approaches to 
the development of positive e-learning environments. With this understanding, e-learning in supporting 
Interprofessional Education can be implemented more smoothly for both academic staff and students.
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be outlined. Attention is also given to the chal-
lenges of exploiting first e-learning and then EIPE 
in order to support today’s learners, whether at 
undergraduate or postgraduate level.

bACkGRouNd

With the publication of the World Health Or-
ganisation’s (2009) new Framework for Action 
on Interprofessional Education and Collaborative 
Practice, the world is again being encouraged 
to get to grips with interprofessional education 
and the ways it shapes practice. There is a need 
to provide convenient, accessible and flexible 
education that supports collaborative practice 
(MacDonald, Stodel, & Chambers, 2008). Any 
approach adopted must underpin the principles of 
teaching and learning so that, during the learning 
journey, the learner progresses at their own pace 
whether they are new to higher education, working 
on an undergraduate degree programme, or bring-
ing experience from practice into a postgraduate 
learning context.

At the same time, the E-prefix is ever-present 
these days, from ecommerce to e-learning. 
Technologies such as Facebook, IPODs, Wickis, 
portals and virtual worlds are likely to be familiar 
to today’s learners, so learning providers need a 
high level of awareness of them and to incorporate 
them where effective. Research by Huws, Jagger 
and Bates (2001) reports that the creation of ‘E-
Indicators’ has resulted in a database covering 
204 countries and including 171 variables. This 
proliferation reinforces the need to incorporate 
information and communication technologies in 
any education provision.

This learning journey needs therefore to bring 
together the benefits of interprofessional education 
and e-learning to address the needs of the health 
care student. First, however, the perceived barriers 
to IPEL must be understood and overcome. Biggs 
(2003, p. 213) stresses that the globalisation of 
education has coincided with the development of 

information technology, so there are enormous 
pressures on teachers to get to understand and 
harness this technology, not only to improve their 
teaching but also to enable their university to sell 
their learning wares across the world.

However, quality management systems must 
not be compromised by an assumption that e-
learning is a default solution in every learning 
context. The alignment of course objectives, 
assessments and learning strategies is critical to 
engage learners in multiple learning activities. 
These must be interactive and lead to assessment 
and quality teaching that considers different learn-
ing styles. If this is ignored, the e-learning process 
itself can become a barrier to learning.

perceived barriers

Pollard and Hillage (2001) outline the advantages 
of technology supported learning and show how 
this can be customised to suit learner needs. 
Their research highlights the following barriers 
to e-learning, which are similar to those identi-
fied earlier by Roberts (1998) who interviewed 
learners about their on line learning experience. 
Figure 1 outlines those similarities.

From the comparisons in Figure 1, it can be 
seen that Roberts focuses more on learning and 
teaching, while Pollard and Hillage focus more 
on change management, so the two complement 
each other. Change management is the focus of 
this chapter, which explores the conditions as-
sociated with the successful use of e-learning in 
interprofessional education. While e-learning is 
convenient, unfamiliarity with its methods and 
technologies can be a barrier to learning, espe-
cially where no consideration is taken of the fact 
that people learn differently and at different rates.

A study of online interprofessional learning by 
Miers et al. (2007) found that many students were 
apprehensive about online learning, concerned 
about their lack of IT expertise and anxious they 
would miss out on important learning. Profes-
sional cultures feed into the barriers especially 



 

 

12 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/overcoming-barriers-promoting-online-

interprofessional/44442

Related Content

Social Media Advertising as a Marketing Tool: Examining the Influence of Digital Signage on

Purchasing Behaviour
Leena Jenefa, M. Jayakumar, C. N. Vidya Lakshmi, Sachin Sabharwal, R. Mohan Kumarand M. C. Shibin

Tad (2025). Strategic Workforce Reskilling in Service Marketing (pp. 447-468).

www.irma-international.org/chapter/social-media-advertising-as-a-marketing-tool/376111

Corporate Training Goes Virtual: A Hybrid Approach to Experiential Learning
Natalie T. Wood, Michael R. Solomon, Greg W. Marshalland Sarah Lincoln (2010). Virtual Environments for

Corporate Education: Employee Learning and Solutions  (pp. 284-301).

www.irma-international.org/chapter/corporate-training-goes-virtual/42242

The TVET Scenario and Challenges Faced by the SAARC Nations: With a Special Focus on the

Indian Situation
Sumedha Tyagi (2017). Technical Education and Vocational Training in Developing Nations (pp. 107-127).

www.irma-international.org/chapter/the-tvet-scenario-and-challenges-faced-by-the-saarc-nations/176890

Intersections in Marketing Practice and Marketing Education: Bridging the Gaps
Mary Beth McCabe (2021). Research Anthology on Business and Technical Education in the Information

Era (pp. 1351-1369).

www.irma-international.org/chapter/intersections-in-marketing-practice-and-marketing-education/274431

The Business Education of Charismatic Leaders and Good Soldiers
Sharon E. Norris (2021). Research Anthology on Business and Technical Education in the Information Era

(pp. 1225-1247).

www.irma-international.org/chapter/the-business-education-of-charismatic-leaders-and-good-soldiers/274424

http://www.igi-global.com/chapter/overcoming-barriers-promoting-online-interprofessional/44442
http://www.igi-global.com/chapter/overcoming-barriers-promoting-online-interprofessional/44442
http://www.irma-international.org/chapter/social-media-advertising-as-a-marketing-tool/376111
http://www.irma-international.org/chapter/corporate-training-goes-virtual/42242
http://www.irma-international.org/chapter/the-tvet-scenario-and-challenges-faced-by-the-saarc-nations/176890
http://www.irma-international.org/chapter/intersections-in-marketing-practice-and-marketing-education/274431
http://www.irma-international.org/chapter/the-business-education-of-charismatic-leaders-and-good-soldiers/274424

