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ABSTRACT

This chapter explores how Asia and Europe utilize digital marketing to promote 
mental wellness tourism by blending cultural healing traditions, emotional storytell-
ing, and therapeutic experience design. Through a comparative analysis of India, 
China, South Korea, Japan, and leading European destinations, it identifies key 
regional differences in communicating psychological restoration. Asian campaigns 
emphasize spiritual harmony, sensory immersion, and holistic cultural narratives, 
whereas European strategies focus on evidence-​based wellness, structured therapeutic 
programs, and nature-​assisted emotional recovery. Building on these insights, the 
chapter introduces the Digital Wellness Marketing Framework, which integrates 
cultural narrative design, digital storytelling optimization, emotional engagement 
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metrics, and mental wellness ROI. The study contributes both theoretical and prac-
tical guidance for designing culturally sensitive, ethical, and emotionally resonant 
digital marketing strategies in global wellness tourism.

1.INTRODUCTION

Over the past decade, medical tourism has undergone a significant transforma-
tion. Once driven primarily by cost savings and access to specific procedures, the 
sector has increasingly shifted toward addressing mental and emotional wellbeing. 
Rising levels of work-​related stress, burnout, social anxiety, and post-​pandemic 
psychological strain have reshaped traveler expectations, leading to growing demand 
for destinations that offer emotional security, psychological restoration, and long-​
term mental rejuvenation. Contemporary wellness travelers seek not only clinical 
processes but also environments that support emotional balance and inner recovery. 
Reflecting this shift, wellness tourism has expanded into a USD 651 billion global 
industry, with mental wellness emerging as one of its fastest-​growing segments 
(Global Wellness Institute, 2022). Accordingly, academic focus has evolved from 
economic explanations of medical tourism toward emotional, psychological, and 
experiential dimensions of wellness travel (Connell, 2013; Hall, 2011).

This transformation has been closely accompanied by the rise of digital marketing. 
Wellness destinations now rely heavily on immersive digital communication—such 
as virtual tours, social media storytelling, influencer narratives, and emotionally 
framed brand content—to shape traveler perceptions. Research in tourism psychol-
ogy demonstrates that emotionally charged digital narratives significantly influence 
destination trust, attachment, and perceived therapeutic value (Kim & Fesenmaier, 
2017). Digital wellness communication increasingly functions as psychological 
priming, shaping expectations of healing and framing wellness experiences within 
culturally meaningful contexts even before travel occurs (Tussyadiah, 2020).

Within this global landscape, Asia and Europe have emerged as two dominant 
regions in mental wellness tourism, yet their digital communication approaches 
differ markedly. Asian wellness traditions—rooted in Ayurveda, Traditional Chi-
nese Medicine (TCM), Zen philosophy, forest therapy, and holistic beauty–wellness 
practices—conceptualize mental wellness as an integration of mind, body, spirit, and 
environment. Consequently, Asian digital wellness marketing tends to emphasize 
symbolic imagery, sensory engagement, ritualistic narratives, and cultural authen-
ticity (Smith & Puczko, 2014). For example, Indian Ayurvedic retreats combine 
spiritual symbolism with therapeutic language, while Chinese digital platforms 
foster community-​based emotional reassurance grounded in TCM principles (Wang 
& Fan, 2022). Japan and South Korea similarly integrate traditional healing philos-
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