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ABSTRACT

The rise of mental wellness tourism reflects a growing global demand for travel 
experiences that nurture psychological balance, stress relief, and inner growth. 
Unlike traditional tourism, which emphasizes leisure and recreation, mental 
wellness tourism targets travelers who actively seek mindfulness, relaxation, and 
transformative self-​care. This chapter explores the segmentation of the mindful 
traveler by identifying diverse profiles based on motivations, lifestyle choices, and 
desired outcomes from burnout recovery and digital detox to spiritual exploration 
and immersive nature retreats. Each segment is examined in terms of its behavioral 
patterns, spending potential, preferred destinations, and expectations of service 
providers. The chapter also highlights the implications for tourism stakeholders, 
including destination managers, hospitality providers, and wellness practitioners, 
offering practical strategies for designing tailored products, communication cam-
paigns, and customer experiences.

INTRODUCTION

Mental wellness tourism may also be known as mindfulness tourism, wellness 
travel, or mindful travel, is currently no longer considered a niche interest but rather 
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a part of the global travel market. Instead of concentrating on physical health or 
recreational activities, mindful travelling puts inner well-​being, mental healing, and 
mindful living at the centre of the travel experience (Al-​Romeedy et al., 2025a). The 
goals of this segment traveler are to alleviate stress, rediscover purpose, develop 
presence and bring back to home instruments and learning that do not end with the 
vacation. This chapter is a useful, tactical approach to the mental wellness tourism 
market segmentation. It incorporates theory and actionable models and personas that 
allow tourism industry professionals, destination managers, experience designers, 
and hospitality marketers to recognize, target, and serve the mindful traveler better.

Tourism of Mental Wellness

The mental wellness tourism market is one of the most rapidly developing nich-
es in the overall wellness economy due to the growing understanding of the signif-
icance of psychological health and the increasing stress levels at work, the culture 
of burnout, and the need to experience traveling in a more meaningful way. In 
contrast to conventional leisure travel, in which relaxation and recreation may be 
the main points of interest, mental wellness tourism focuses on purposeful travel 
made to create emotional balance, alleviate stress, enhance resilience, and encour-
age self-​discovery (Wolf et al., 2017). Such a specialization renders the idea of 
segmentation crucial to the success of tourism organizations, destination marketers 
and wellness service providers to stop segmenting consumers based on surface 
level demographic categories, and instead consider the more psychological, cultur-
al and behavioral aspects that define consumer behavior (Supina & Singh, 2025; 
Wolf et al., 2017). The mental wellness tourism market segmentation will lessen 
uncertainty because the providers will stop insisting on the notion that all mindful 
tourists are alike. Mindful traveler is not a one-​dimensional character but a wide 
range of individuals with different motives, obstacles, and favorite habits, disposable 
incomes, and travel behaviors as well as cultural anticipations (Al-​Romeedy et al., 
2025b). An example of this is a corporate executive who wants to take a weekend 
to burn out, versus a spiritual seeker, who wants to take a 21-​day meditation retreat, 
although both of them consider mental wellness tourism. The same way young 
digital natives who could be interested in mindfulness apps and day-​long workshops 
cannot be served with the same design principles as professionals who are deeply 
engaged in their practice and choose to remain silent and intensively immersed. 
With subtle segmentation, the business is able to create experiences that relate to 
actual psychological needs, price and package incentives based on perceived value, 
and choose the most suitable marketing channels and message to connect with the 
various subgroups. The successful segmentation of the mental wellness tourism 
market will enable the providers to make the experience highly personalized. Stress-​
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