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ABSTRACT

This study examines the impact of artificial intelligence technologies in digital mar-
keting storytelling to enhance brand engagement through personalized, dynamic
content creation strategies. A descriptive research design was used along with pur-
posive sampling to select 376 respondents from digital marketing consumers. The
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study analysed Al-driven storytelling frameworks to understand their application
in creating adaptive marketing strategies across various digital media. Al-driven
storytelling improves brand engagement by delivering personalized methods that
adapt to individual consumer preferences. The technology enables real-time content
optimization, resulting in higher engagement rates, improved customer retention, and
enhanced brand loyalty. The effectiveness of Al-driven storytelling depends heavily
on data quality, algorithm sophistication, and the balance between automation and
human creativity.

1. INTRODUCTION

In today’s digital economy, consumers are always connected to social media;
therefore, brands can no longer talk and need to really engage. Increasingly, the
audience is seeking experiences that are personal, authentic, and meaningful. Tradi-
tional marketing methods no longer meet the requirements for long-term, supportive
interaction between the brand and the consumer. To address these shifting trends,
organizations are now using artificial intelligence (Al) to transform how they tell
brand stories. At the same time, GAI and dynamic content creation tools emerging
from this technological trend have opened new possibilities for brand storytelling
and real-time user personalization (Vidrih & Mayahi, 2023).

For as long as there have been brands, storytelling has been an effective means
of communicating a brand’s human face and fostering an emotional relationship
with consumers in ways that would otherwise not be possible. Advances in Al
technology have sped this process. Marketers can instantly generate text, video, or
other multimedia content using tools like ChatGPT, DALL - E, and Adobe Firefly.
Jasper Al enables marketing copy to align with audience preferences (Joshi et al.,
2025). By these means, we are now able to deliver creative content on a scale as wide
as it is sophisticated, from any device, through custom-made unified messaging.

Generative Al differs from past Al systems in that it can generate context-aware
content. Formerly, Al mainly focused on data analysis and automation. Utilizing
large databases and deep learning models, GAI can fabricate articles. It can also
create scripts for commercials, music, and dialogue records (Nalbant & Aydin,
2025). For example, this capability has ushered in a new era of narrative branding
where the content, continuously adapted to interests, behaviors, and user responses,
can operate within itself.

As far as a marketing subject is concerned, the emphasis has shifted little by little
over time from mass-media broadcast to very specialized interaction, according to
Spinney, for example, the two main drivers of GAl adoption in digital marketing, plus,
extended innovation of content communication and a new impetus for this delivered

102



34 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/enhancing-brand-engagement-through-

ai-driven-storytelling-and-dynamic-content-creation-in-digital-
marketing/403369

Related Content

Revolutionizing Dentistry: A Survey on Machine Learning, Deep Learning,
and Image Processing for Enhanced Patient Outcomes

K. Kavithaand S. Rajkumar (2025). Modern Intelligent Techniques for Image
Processing (pp. 285-304).
www.irma-international.org/chapter/revolutionizing-dentistry/377705

FPGA-Based Re-Configurable Architecture for Window-Based Image
Processing

Kamarujjaman Sk, Manali Mukherjeeand Mausumi Maitra (2018). Computer Vision:
Concepts, Methodologies, Tools, and Applications (pp. 273-310).
www.irma-international.org/chapter/fpga-based-re-configurable-architecture-for-window-based-

image-processing/196959

Classifying Behaviours in Videos with Recurrent Neural Networks

Javier Abellan-Abenza, Alberto Garcia-Garcia, Sergiu Oprea, David Ivorra-
Piqueresand Jose Garcia-Rodriguez (2017). International Journal of Computer Vision
and Image Processing (pp. 1-15).
www.irma-international.org/article/classifying-behaviours-in-videos-with-recurrent-neural-
networks/195006

Moving Vehicles Detection in Traffic Video Using Modified SXCS-LBP
Texture Descriptor

Arun Kumar H. D.and Prabhakar C. J. (2015). International Journal of Computer
Vision and Image Processing (pp. 14-34).
www.irma-international.org/article/moving-vehicles-detection-in-traffic-video-using-modified-

sxcs-lbp-texture-descriptor/159805



http://www.igi-global.com/chapter/enhancing-brand-engagement-through-ai-driven-storytelling-and-dynamic-content-creation-in-digital-marketing/403369
http://www.igi-global.com/chapter/enhancing-brand-engagement-through-ai-driven-storytelling-and-dynamic-content-creation-in-digital-marketing/403369
http://www.igi-global.com/chapter/enhancing-brand-engagement-through-ai-driven-storytelling-and-dynamic-content-creation-in-digital-marketing/403369
http://www.igi-global.com/chapter/enhancing-brand-engagement-through-ai-driven-storytelling-and-dynamic-content-creation-in-digital-marketing/403369
http://www.irma-international.org/chapter/revolutionizing-dentistry/377705
http://www.irma-international.org/chapter/fpga-based-re-configurable-architecture-for-window-based-image-processing/196959
http://www.irma-international.org/chapter/fpga-based-re-configurable-architecture-for-window-based-image-processing/196959
http://www.irma-international.org/article/classifying-behaviours-in-videos-with-recurrent-neural-networks/195006
http://www.irma-international.org/article/classifying-behaviours-in-videos-with-recurrent-neural-networks/195006
http://www.irma-international.org/article/moving-vehicles-detection-in-traffic-video-using-modified-sxcs-lbp-texture-descriptor/159805
http://www.irma-international.org/article/moving-vehicles-detection-in-traffic-video-using-modified-sxcs-lbp-texture-descriptor/159805

Challenges and Applications for Implementing Machine Learning in
Computer Vision: Machine Learning Applications and Approaches

Hiral R. Patel, Ajay M. Pateland Satyen M. Parikh (2020). Challenges and
Applications for Implementing Machine Learning in Computer Vision (pp. 119-135).
www.irma-international.org/chapter/challenges-and-applications-for-implementing-machine-

learning-in-computer-vision/242104



http://www.irma-international.org/chapter/challenges-and-applications-for-implementing-machine-learning-in-computer-vision/242104
http://www.irma-international.org/chapter/challenges-and-applications-for-implementing-machine-learning-in-computer-vision/242104

