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ABSTRACT

This chapter explores the transformative role of computer vision in decoding and 
analyzing visual brand identity within today’s visually driven marketplace. It high-
lights how AI-​powered techniques such as logo detection, color palette extraction 
recognition enable marketers to objectively measure and manage the core visual 
elements that shape brand perception. By integrating machine learning and image 
processing, brands can achieve greater consistency, track competitive positioning, 
and better understand consumer responses across digital platforms. The chapter also 
addresses key challenges including data variability, cultural nuances, and ethical 
considerations, while exploring future directions like multimodal AI and real-​time 
brand monitoring. Through a blend of theoretical insights and practical case studies, 
this work offers a comprehensive perspective on how AI-​driven visual analysis is 

DOI: 10.4018/979-8-3373-4506-2.ch002



34

redefining branding strategies, providing valuable implications for academics and 
marketing professionals aiming to leverage emerging technologies to strengthen 
brand identity and engagement.

INTRODUCTION

An identity of the brand is not a product of the slogans or the mission statement 
anymore in the context of contemporary marketing, yet is more visual, immediate 
and digitally mediated. The growing popularity of image-​based platforms and trends 
in the consumption of media have exacerbated the need to develop brands that can 
effectively communicate in a consistent and successful manner through the assis-
tance of visual content. The chapter is a detailed analysis of how a somewhat new 
area like artificial intelligence, especially the computer vision, is transforming the 
way we visualize, understand, and interpret the visual brand identity. The chapter 
starts with the contextualization of the importance of visual brand identity in the 
present hypercompetitive market in which visual components of logos, color scheme, 
typography, and other visual components create a familiar image of a brand to the 
consumer influenced by the consumer psychology. In doing so, it places computer 
vision in context of a powerful instrument of analysis that provides scientific precision 
to an area that was previously considered an artistic and subject field. It goes on to 
conceptual discussion on the crucial aspects of the visual brand identity which are 
logos, colors, typefaces, imagery and graphic expressions and their communicative 
and symbolic roles. The chapter describes how these elements are incorporated in 
the formation of values of the brands, competitive differentiation and eliciting the 
intended consumer responses.

The third section discusses computer vision technology in the analysis of brands. 
It contains some of the most important processes such as image recognition, feature 
extraction and image segmentation which introduces machine vision systems to 
others who might not have been conversant with machine vision. The processes 
enable automatic recognition and cognition of brand images on a broad platform 
and situations. According to this argument, the chapter then proceeds to conduct 
a comprehensive discussion of the AI techniques that may be applied to the visual 
brand. It discusses the methods of logo-​detection and logo-​classification, color palette 
extraction and analysis algorithms, typography and design Carlism recognitions. 
These techniques are synthesized in the chapter together with branding objectives 
thereby bridging the disconnect between technical capacity and marketing utility. 
In showing how the chapter is applied, the chapter provides case studies and appli-
cations, which shows how the AI-​based computer vision can be applied to measure 
brand consistency across channel, visual strategy and competitor comparisons, and 
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