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ABSTRACT

Social campaigns leverage the power of visual design to promote social change by
shaping individuals' attitudes and behaviors. The effective use of visual communi-
cation ensures that messages reach large audiences and create long-term impacts
on society. In this context, campaigns aimed at generating social impact require
understanding how design elements interact with psychological mechanisms. This
study employs qualitative research methods to analyze the persuasiveness of social
campaigns. Instagram campaigns that have reached large audiences and aimed to
raise social awareness are examined as a sample. The role of visual design elements
(color, typography, composition, symbols, etc.) in conveying messages is investigated
through content analysis. Comment analysis and interaction rates are also assessed
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to measure public engagement and the campaigns' impact. Furthermore, discourse
analysis is applied to examine the language used in the campaigns, their emotional
connection with the target audience, and their ability to encourage action.

INTRODUCTION

Social impact theory provides a framework for understanding how social envi-
ronments shape individuals' behaviors. According to this theory, individuals tend to
conform to group norms, maintain their social identities, and reference the behaviors
of others. In social campaigns, visual design can activate these mechanisms, en-
couraging individuals to adopt a particular message and act. For instance, symbols
associated with a specific social group can help the target audience identify with
the message. Color psychology plays a crucial role in directing emotional respons-
es, while typography and visual hierarchy ensure the clarity and memorability of
the message. Additionally, campaign storytelling techniques foster an emotional
connection, making it easier for viewers to internalize and act upon the message.

Social campaigns on digital platforms such as Instagram are powerful tools for
reaching large audiences and engaging individuals. Interaction metrics should be
examined first to analyze the success of campaigns. The number of likes, comments,
and shares provides valuable insights into the level of interest a campaign generates.
However, evaluating the impact of campaigns requires not only quantitative data
but also qualitative analyses. For example, sentiment analysis of user comments
can reveal perceptions of the campaign. Additionally, examining conversion rates
over time can determine whether participants merely show short-term interest or
develop long-term behavioral changes.

Social change transforms a society's cultural, social, economic, or political
structure. It refers to shifts in broader aspects of norms, behaviors, values, and
institutions, typically initiated by or responding to technological advancements,
economic developments, policy reforms, or social movements (Macionis & Plummer,
2018). Social change can occur gradually, as seen with changing gender roles, or
suddenly during revolutions or pandemics that disrupt social arrangements. Visual
design is crucial in social movement efforts by shaping public perception, forging
emotional connections, and influencing behaviors. Artis employed to give a voice to
underrepresented groups during protests, as well as in campaign posters and digital
media, helping to amplify messages and engage audiences in creating social change
(Kress & van Leeuwen, 2021). Visual communication continues to drive the spread
of messages—advocating, raising awareness, and implementing change—as societies
evolve. The importance of visual design in social change goes beyond aesthetics; it
serves as a strategic tool that integrates psychology, sociology, and communication
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