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ABSTRACT

The primary purpose of this inquiry is to investigate the relationship between supply 
chain strategies, supply chain integration, and logistics proxies. It addresses the 
question of how corporations might improve supply chain operations to increase 
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efficiency and responsiveness in competitive markets. The inquiry takes a quantitative 
approach, collecting data from supply chain professionals across many sectors via 
questionnaires. To investigate the relationship between proxies, statistical analysis 
is used, which includes regression and factor analysis. The major findings show that 
carefully defined supply chain strategies have a positive impact on logistical char-
acteristics, and that supply chain integration substructures serve as an important 
mediator. Corporate investments in integration methods have increased operational 
efficiency. The findings indicate that changes to the chain of supply methods for 
integration efforts are required to improve logistical results. It is advised that cor-
porations acknowledge the need of collaboration and information sharing,

INTRODUCTION

The global coffee industry is now one of the biggest enterprises in the world, 
with a yearly expenditure of more than $100 billion (Fole, 2022). Regions compa-
rable to the Gideo Ethiopia zone depend on coffee cultivation for their culture and 
economy (Kant & Ashuro, 2025). As the demand for high-​quality coffee continues 
to rise, it is important to comprehend the subtleties of dynamics of supply chain 
(Ghione, 2021). Next-​generation supply chain integration (SCI) is a new notion for 
connecting different people in the supply chain who work together to make things 
more efficient by being more responsive (Mebrate et al., 2022). This notion goes 
back to the early 1990s, when companies realised that making it easier for suppli-
ers, manufacturers, and retailers to work together might be a big part of making 
their operations more efficient (Acquafredda, 2024). As the coffee business grows, 
SCI's job is becoming increasingly important since perishable goods need to be 
delivered on time and quality needs to be controlled (Riggan & Poole, 2024). The 
nexus across supply chain strategy as well as logistical proxies for many sectors has 
been studied and written about in the empirical literature. Moreover, investigation 
into supply chain methods may provide significant beneficial establishments on 
logistics sustainability, hence impacting end-​user satisfaction and providing strategic 
sustainabilitys (Direia, 2022; Riggan & Poole, 2024). There are few studies that 
specifically examine the mediating function of SCI in the coffee industry, particularly 
in emerging countries like Gedeo (Ofori et al., 2021). Technical hurdles consist of 
infrastructural inadequacies, lack of technological adoption, and disjointed supply 
chain frameworks (Ayele, 2021). The issues are exacerbated by the complete capacity 
of coffee manufacturers and all other relevant players to fully exploit their supply 
chain plans (Ashuro & Kant, 2026).

The purpose of this chapter is to address the research deficiencies by focusing on 
the effect of SCI on the correlation among supply chain procedures and logistical 
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