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ABSTRACT

This chapter explores the intersection of social responsibility and intellectual property 
(IP) within the evolving landscape of digital technology. It critically examines how 
digital innovation impacts the balance between protecting intellectual assets and 
ensuring ethical access, inclusivity, and accountability. Algorithmic governance, 
digital rights management, equitable access to knowledge, AI-​generated content, 
and open licensing frameworks. The chapter provides a multidisciplinary analysis 
of legal, technical, and ethical dimensions, highlighting the tension between pro-
prietary control and the public good in areas such as software development, data 
privacy, digital art, and indigenous knowledge systems. Case studies and compar-
ative frameworks are used to illustrate the challenges and opportunities facing 
policymakers, developers, and global communities. Through a focus on emerging 
technologies such as blockchain and AI, the chapter emphasizes the need for socially 
responsible IP frameworks that uphold innovation while safeguarding digital equity 
and cultural sensitivity.
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1. INTRODUCTION

We are witnesses to a fast-​paced technological development, which has seen 
the rise of information and digital technologies, the dissemination of the Internet, 
the World Wide Web, and, most recently, the “Cloud”, Big Data, and Artificial In-
telligence-​based technologies, which are changing the way we live, think, and relate 
to each other (Malik, 2024). Contemporaneously, we are facing mounting dilemmas 
around the multiple crises shaking the world, in the political area, the economic 
area, the environmental area, and the social area. To respond to all or any of these 
crises, there are only three types of actors capable of taking action: states, through 
public policies; the for-​profit sector, through strategic corporate actions and social 
corporate responsibility; and the non-​profit sector, through philanthropy and other 
initiatives aimed at helping those in need (Blaskovic et al., 2023).

Being one of the activities “responsible” for the current crises, it is only natural 
that Intellectual Property rights would be questioned and that the need to rethink 
them could emerge. So, the question arises as to whether the conceptual and 
normative framework that presently regulates the appropriation and allocation of 
knowledge and intangible assets, their transfer and circulation, and the framework 
which supports fundamental principles such as creativity, innovation, and growth, 
remains adequate and effective to respond to all the challenges and dilemmas faced 
by current-​day societies, and to address the legal and ethical issues surrounding the 
digital networked technologies (Shafik, 2024d). However, rethinking IPRs in the 
context of the current social and ethical crises means rethinking their social respon-
sibility. The specific question posed here is: What does social responsibility mean 
for IPRs, in the context of the ethical dilemmas raised by the digital economy? As 
we shall see, this question derives from, and leads us to, some fundamental issues 
of IPRs and/or the IPR system (Shafik, 2023).

2. UNDERSTANDING SOCIAL RESPONSIBILITY

Social responsibility is a broad and complex concept that has been given many 
definitions. A social responsibility is an obligation to perform actions that benefit 
society and contribute to the public good. Social responsibility is the duty of a 
business to contribute to the well-​being of a community. Fittingly, however, when 
academics, policy makers, and the general public debate what social responsibility 
actually means, most of the time they address a particular subject, such as citizens, 
corporations, and so forth (Narayanan & Pradhan, 2024; Shafik, 2025f). A popu-
larly cited version defines social responsibility as the obligations of businessmen to 
pursue those policies, to make those decisions, and to follow those lines of action 
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