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ABSTRACT

This chapter delves into religious tourism as a subset of spiritual tourism, exploring 
how innovative principles are applied to develop and enhance religious tourism 
destinations and experiences. The chapter begins by defining religious tourism 
and providing an overview of its historical and cultural significance. The chapter 
showcases examples of how innovative tourism initiatives have leveraged local re-
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ligious heritage and narratives to create compelling tourism offerings. The chapter 
also explores regulatory and ethical considerations, emphasizing the importance 
of respecting religious practices and sites. The chapter then explores the role of 
innovative ecosystem in promoting the personalized experience of tourists in reli-
gious tourism. The chapter primarily focuses its attention on four major religious 
and heritage cities of Northern India, namely Mathura, Varanasi, Ayodhya, and 
Prayagraj. The Kumbh event management of Prayagaraj and provided facilities, 
amenities, and construction of new temple of Lord Rama in Ayodhya provides per-
sonalize experience to tourists.

INTRODUCTION

Religious tourism is a particular type of heritage tourism that focuses on spiri-
tual significance. Subsequently, “religious tourism,” “faith tourism,” and “spiritual 
tourism” are the synonym terms that are used interchangeably. Religious tourism, 
or rather faith tourism as it is sometimes referred to, is travel that is done in order to 
practice or advance one’s religion (Singh et al. 2025). Such individuals are engaged 
in a form of travel known as ‘spiritual tourism’ which may be viewed as a type of 
cultural tourism. Religious tourism includes visiting temples, mosques, churches, 
monasteries, and pilgrimage routes associated with various faiths (Bhardwaj, 1973). 
In today’s world almost all governments and public institutions understand the 
potential of promoting spiritual tourism and on that basis, develop and support the 
entrepreneurial initiatives in this area. Such initiatives and their goals, ways of their 
execution and problems that they face, are analyzed in this chapter. This chapter take 
Mathura, Pryagraj, Kashi and Ayodhya as case example for study. It also shows that 
religious tourism is not homogeneous, and spans from simple praying and retreat-
ing to the historical practice of travel to the sites of interest and attendance of local 
rituals and events (Collins-​Kreiner, 2010). It considers the convergence of business 
practices with religious tourism where it is demonstrated that business projects may 
enhance the development and enrich the diversity of religious tourism (Singh & 
Agrawal, 2019). The focus then shifts to the essential features and strategies of the 
successful religious tourism entrepreneurs. Knowing the market enormously, being 
culturally aware, being able to innovate the products and being good at marketing 
are some of them (Dubey & Tiwari, 2013).
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