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ABSTRACT

The areas of budgeting, forecasting, and cash flow management are impacted by
technology, which is the primary concern of this chapter. The practical methods
for incorporating digital technologies to boost accuracy, maximize efficiency, and
facilitate strategic decision-making has been examined. This chapter combines
theoretical insights with practical strategies and real-world case studies to give a
roadmap for implementing technology-driven financial solutions. The goal of this
chapter is to offer a thorough manual on using technology to support an integrated
approach to financial planning. It draws attention to how forecasting, budgeting,
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and cash flow management are all interrelated and how digital technologies make
these procedures more efficient. It explored how financial planning has changed with
the invention of contemporary technologies and assessed how digital tools affect
cash flow management, forecasting, and budgeting procedures.

INTRODUCTION
What does “leveraging technology” mean?

The definition of “leverage” is the application of force through a lever. The phrase
“leveraging technology” describes the application of technology to bring about
significant transformations in a company (Addy et al. 2024). When a company uses
technology toits full potential, the potential profits on its investments are exponential.

1. The Technology Revolution in Financial Planning:

m A summary of the inaccuracy and inefficiencies of traditional financial
planning.

m  The contribution of technology to the resolution of these issues.

The significance of implementing a digital-first strategy in the current
corporate climate.
2.Setting up a budget in the Digital Era (Capital Budgeting)

m  The importance of budgeting as a fundamental component of financial
planning.

m Adaptive Planning, Sage Intacct, QuickBooks, and other important
software and applications will be briefly described in this chapter. The
advantages of digital budgeting tools include: Error prevention and au-
tomation, Real-time team collaboration (Uppaluri 2024).

How does technology affect budgeting?

By utilizing technology, organizations may effectively manage their finances and
achieve strategic goals by automating data collection, enabling advanced analytics,
and providing immediate insight(Waliszewski and Warchlewska 2020).

Withtoday's wide array of internet budgeting tools, you may easily make abudget,
keep tabs on spending, and establish wise financial objectives. By classifying and
combining your expenses, these tools give you a thorough picture of your spending
trends and money management practices(de Zarza, de Curto et al. 2023).

How budgeting is being impacted by technology:
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