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ABSTRACT

Artificial intelligence (Al) is transforming journalism by integrating automation
and efficiency into news production processes. It offers substantial benefits in areas
like data analysis, content creation, and personalized news delivery while enabling
Journalists to focus on creative and analytical work. However, alongside these ad-
vantages, Al also raises ethical concerns, including algorithmic bias, transparency
issues, and misinformation. This paper explores the dual impact of Al in journalism,
highlighting its evolution from a supporting tool to an active agent in journalistic
workflows. It addresses key areas such as ethics, regulations, and journalism edu-
cation to balance innovation with fundamental journalistic principles. Synthesizing
recent academic research, the study emphasizes the need for responsible Al adoption
to ensure progress aligns with ethics and reliability in journalism. Ultimately, this
research contributes to understanding Al-driven journalism as a revolutionary yet
ethically complex paradigm that shapes the future of media.
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INTRODUCTION

The influence of artificial intelligence (AI) on journalism, as in many other
fields, is a widely debated topic in both academic and professional communities.
The integration of Al into news production processes brings notable advantages,
especially in areas such as data analysis, content production, and personalized news
delivery. For example, loscote et al. (Ioscote et al., 2024, p. 511) state that Al auto-
mates repetitive tasks in journalism, allowing journalists to focus on more creative
and analytical work. However, alongside these benefits, it is crucial to consider
the potential risks Al poses to fundamental journalistic principles such as ethics,
reliability, and impartiality (Tejedor et al., 2024).

Recent studies that describe disinformation as the plague of our time highlight
the role of technology in combating misinformation. In his study on the role of Al
in combating misinformation, Reyes Hidalgo draws attention to problems such as
algorithmic bias and content dehumanization (Reyes Hidalgo, 2025).

Although artificial intelligence (Al) journalism is often regarded as a concept
that emerged with the integration of technology into media and news production, its
definition varies across academic and professional circles. For instance, Al journal-
ism as a transformation where non-human actors actively participate in journalistic
processes. In this context, Al is seen not just as a tool but also as an “agent”. Another
perspective views Al’s role in journalism through the lens of automation and effi-
ciency (loscote et al., 2024). From this, Al enables journalists to focus on creative
and analytical work by automating repetitive tasks. This approach highlights AT as
a supporting technology in journalism.

Artificial intelligence (Al) journalism is drawing attention today with its inno-
vative applications in news production. For instance, the Associated Press (AP)
uses Wordsmith, an Al platform developed by Automated Insights, to automate
data-intensive content like financial reports and sports news. This technology en-
sures fast and accurate news generation while allowing journalists to focus on more
analytical and creative tasks (Simon, 2024). Likewise, Reuters is at the forefront of
using Al-powered tools to personalize news content and tailor it to readers’ interests
(Caswell, 2023).

Moreover, media organizations like The Guardian utilize Al not only for content
creation but also for news verification. Al algorithms help detect and verify misin-
formation circulating on social media, contributing to higher standards of reliability
and accuracy in journalism (Ioscote et al., 2024). Additionally, AI’s role in visual
content production is expanding. For example, Al models such as Midjourney are
used to generate visuals that accompany news articles (Caswell, 2023).
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