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ABSTRACT

Mobile app monetization isn't just about revenue—it's about understanding what 
makes users stick around while developers keep their lights on. This chapter explores 
the strategies app developers use to earn while staying relevant. Whether it's enticing 
users with a freemium model, nudging them toward a subscription, or relying on 
good old-​fashioned ads, each approach has its quirks. I remember downloading a 
so-​called “free” app once, only to be bombarded with pop-​ups asking for micro-
transactions to unlock anything fun. It’s a love-​hate relationship, isn’t it? We dig into 
how factors like audience habits and app type shape these choices. Why do some 
apps thrive on in-​app purchases while others struggle to sell a single upgrade? And 
let’s not forget about those success stories—Candy Crush and TikTok didn’t happen 
by accident. But it’s not all roses. Challenges like ad fatigue, app store policies, 
and balancing profitability with user trust keep developers on their toes. Looking 
ahead, the game is changing.

DOI: 10.4018/979-8-3693-6925-8.ch006



130

1. INTRODUCTION

Overview of Mobile App Monetization

A brief introduction to the concept of mobile app monetization 
and its importance for app developers and businesses.

Mobile app monetization has always been a tricky puzzle for developers. Imagine 
pouring months into creating the perfect app, only to wonder how it can pay the 
bills. I remember a friend, an indie developer, launching a fitness tracker. It was 
brilliant—sleek design, accurate tracking—but free. He joked it earned him “zero 
calories and zero dollars” until he explored monetization options like ads and pre-
mium subscriptions. Suddenly, his “hobby” became his livelihood.

At its core, mobile app monetization means turning apps into income streams. 
The most common methods include ads, in-​app purchases, freemium models, and 
subscriptions (Djaruma et al., 2023; Alex et al., 2022). Each strategy comes with its 
pros and cons, but they all aim to help developers earn sustainably. Businesses, too, 
see mobile apps as goldmines. Globally, mobile apps generated over $400 billion 
in revenue in 2023, largely thanks to in-​app purchases and subscriptions (Ashok & 
Hallur, 2024; Ananna et al., 2023).

Figure 1. Strategies for mobile apps Monetization (Katariya, 2024)
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