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ABSTRACT

Smart operations in smart hospitality represent a paradigm shift in the way hotels 
and other hospitality businesses operate, leveraging advanced technologies to 
enhance guest experience and streamline operational efficiency. This emerging 
concept integrates Internet of Things (IoT) devices, artificial intelligence (AI), 
and data analytics to create interconnected and responsive environments within 
hospitality settings. Smart operations encompass various aspects of hospitality 
management including guest services, room automation, energy management, and 
predictive maintenance. By implementing smart technologies, hospitality busi-
nesses can personalize guest experiences, optimize resource allocation, and make 
data-​driven decisions to improve their overall performance. The key components 
of smart hospitality operations include smart room controls, mobile check-​in and 
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keyless entry systems, AI-​powered concierge services, and real-​time analytics for 
operational insights. These technologies not only enhance guest satisfaction but 
also contribute to cost reduction and sustainability.

INTRODUCTION

Revolutionizing the Hospitality Enterprise

The hospitality industry is present process a wireless transformation pushed by 
using technological improvements and evolving customer expectancies.

I. Era's Impact

Online structures, together with reserving.com and Expedia, have streamlined 
the booking system, providing vacationers with smooth get entry to a huge range 
of alternatives. motels are an increasing number of the use of information analytics 
to personalize visitor reports and provide tailor-​made hints and services. Clever 
devices and systems are being carried out to beautify visitor consolation and con-
venience, together with mobile room keys, in-​room voice assistants, and automatic 
temperature and lighting fixtures controls. virtual and Augmented truth (VR/AR) 
are used to provide capacity visitors with immersive tours of residences, permitting 
them to experience the inn before booking. AR can decorate on-​web sites revel in 
and offer visitors with interactive facts and navigation. Social media systems have 
end up vital tools for marketing and client engagement, permitting hotels to hook up 
with guests and exhibit their offerings. Influencer advertising and marketing have 
additionally ended up being a powerful hotel device. Networks are used to collect 
customer facts and then use these facts to offer better purchaser reports.

II. Evolving Patron Expectations

All travelers seek special wireless and tailor-​made stories that cater to their 
personal options. There is a growing call for well-​being-​targeted tours, with inns 
imparting facilities and packages that sell WI-​fitness and well-​being. purchasers 
have become increasingly more aware of environmental issues, and they anticipate 
motels to adopt sustainable practices. travelers are looking for more than simply an 
area to sleep; they want to have an actual connection to the vicinity they're touring.
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