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ABSTRACT

This study aims to examine media content in the Republic of North Macedonia to
identify the presence and use of disinformation and misinformation, and to explore
the relationship between media literacy education and public perceptions of these
phenomena. Employing a mixed-methods approach, the research integrates both
qualitative and quantitative methods across two distinct studies with complemen-
tary objectives. The findings indicate a significant presence of disinformation and
misinformation within North Macedonian media, alongside a notable deficiency in
the audience’s ability—particularly among youth—to critically assess and verify
online content. The study offers valuable insights into the current media environment
and provides actionable recommendations for enhancing media transparency and
combating false narratives through targeted media literacy education initiatives.

INTRODUCTION

Spreading false narratives in the media is one of today’s biggest global challeng-
es. “Disinformation”, “misinformation,” and “fake news” are three similar notions
with few differences, but they can be confused by users. Unlike fake news, which
is fabricated to appear true, disinformation results from inaccurate and incomplete
news reporting. Misinformation also refers to news that is not accurate but comes
as a result of unintentional errors that are not done to cause harm, such as fake
news and disinformation. Disinformation does not mean something false has been
invented, but it is not exactly what the media presents. This way, unverified things
are added, facts are manipulated, and certain things may be removed due to the
media’s bias or the circles that have ordered it. Thus, in most cases, disinformation
is intended, and someone who wants to achieve a certain goal stays behind it. In
some cases, disinformation appears as a manipulation of the source of information,
as a deliberate distortion of it. Some of the disinformation comes through written
texts, some through audio and video, and others through their combination.

Disinformationis created for various reasons. The nature of disinformation reflects
the intentions of its creators. Most commonly, disinformation involves extracting
fragments or inserts from their original context to alter the meaning in a way that
suits the author. At times, disinformation is used to divert attention from important
issues. In such cases, corrupt politicians or business groups may be behind these
efforts. Sometimes, the goal of disinformation is not to convince but to create con-
fusion. This confusion is intended to disorient people and generate sensationalism.
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