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ABSTRACT

This chapter explores tourism's impact on regional economic growth in Shivamogga,
focusing on tourist profiles, preferences, and awareness of sustainable practices.
It analyzes factors influencing tourist choices, satisfaction, and expectations while
proposing strategies to enhance visitor experiences and sustainability performance.
A survey of 393 tourists reveals a mix of domestic and international visitors with
varying awareness levels regarding sustainability initiatives. The study identifies
areas forimprovement, including targeted sustainability education, enhanced digital
engagement, and infrastructure upgrades to support sustainable tourism. These
insights provide actionable strategies for local tourism planners and stakeholders
to improve regional sustainability, benefiting both tourists and the local community.
Overall, this research contributes to sustainable tourism and offers a framework for
developing regions like Shivamogga, where tourism must be managed to balance
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economic growth with environmental stewardship.

1. INTRODUCTION

India is a leading travel destination, significantly contributing to community
well-being and economic development. Over the past 25 years, tourism has surged,
particularly in Shivamogga, known for its natural beauty and cultural diversity. How-
ever, balancing visitor satisfaction with sustainable resource management remains a
challenge. Sustainable performance management seeks to align social responsibility,
environmental preservation, and economic benefits, with India's tourism sector rank-
ing seventh globally in GDP contribution. Understanding tourist profiles and their
awareness of local attractions is vital for effective tourism planning. Shivamogga's
diverse attractions draw both domestic and international visitors (Goutam, 2018;
Babu & Gade, 2014).

Ecotourism is a rapidly growing sector of the tourism industry that focuses
on responsible travel to natural areas, aiming to conserve the environment and
improve the well-being of local communities. It appeals to environmentally and
socially conscious individuals, offering insights into human impacts on nature and
fostering appreciation for natural habitats (Venkatesh & Gouda, 2017; Anandaraj,
2015). Destination marketing is an important aspect of tourism management, that
involves adopting a holistic approach to satisfy tourists' needs and balancing stake-
holder interests (Sotiriadis, 2020). It can play an important role in shaping tourist
perception and promote the sustainable aspect of ecotourism. Destination marketing
can be defined as a continuous process of planning, implementing, and evaluating
programs to achieve destination competitiveness (Pike, 2020). It shapes tourist
awareness and helps in maximizing the benefits of tourism. The chapter provides
an overview of key concepts associated with and ecotourism and examines factors
that attract potential tourists. Understanding tourist profiles, preferences can support
sustainable performance management in tourism, ensuring long-term viability and
minimal environmental impact. This chapter explores how understanding tourist
profiles, awareness can enhance sustainable performance management in tourism.
The research tools used to develop the chapter provides various scales that can be used
by future researchers to measure sustainable performance indicators in the tourism
sector. The chapter adopts a case-based approach, to examine customer profiles,
their preferences and factors that motivate them to visit an ecotourism location. The
factors that contribute to decision-making is analyzed. By linking eco-conscious
choices to destination management in Shivamogga, the chapter provides an overview
of proposed sustainable performance indicators that could help to improve tourism

332



30 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/tourist-profiling-and-its-role-in-enhancing-

sustainable-performance-management/382748

Related Content

Theoretical Analysis on Powers-of-Two Applied to JSP: A Case Study of
Turbine Manufacturing

V. Mahesh, L. Siva Rama Krishna, Sandeep Dulluriand C. S. P. Rao (2011).
International Journal of Green Computing (pp. 1-20).
www.irma-international.org/article/theoretical-analysis-powers-two-applied/61373

Reverse Logistics and Green Supply Chains: Optimizing E-Waste Collection,
Refurbishment, and Redistribution

Pawan Kumar, Dilpreet Kaurand Reshma Khan (2026). Waste Management,
Reduction, and Sustainable Practices in Modern Societies (pp. 109-134).

www.irma-international.org/chapter/reverse-logistics-and-green-supply-chains/411583

Gastronomy Tourism in Himachal Pradesh: A Sustainable Approach to
Community Empowerment and Cultural Preservation

Anuj Kumar, Ashish Nag, Vipan Kumarand Pratibha Sharma (2025). Global
Sustainable Practices in Gastronomic Tourism (pp. 337-352).

www.irma-international.org/chapter/gastronomy-tourism-in-himachal-pradesh/363762

Internal Lending Constraints and Deposit Money Banks' Performance in
Nigeria

Kehinde Adekunle Adetiloye, Cynthia Ogochukwu Ikwetoghuand Tochkwu Chibuzo
Okafor (2017). International Journal of Sustainable Economies Management (pp. 82-
95).

www.irma-international.org/article/internal-lending-constraints-and-deposit-money-banks-

performance-in-nigeria/181024

Inclusive Leadership and Corporate Social Responsibility for Women's
Empowerment: From Good Ideas to Sustainable Solution

Vesela Serafimova, Hiranya Dissanayake, Anuradha Iddagodaand Valentin Vasilev
(2025). Sustainable Entrepreneurship and Family Business for Women’s
Empowerment (pp. 177-202).

www.irma-international.org/chapter/inclusive-leadership-and-corporate-social-responsibility-for-

womens-empowerment/371713



http://www.igi-global.com/chapter/tourist-profiling-and-its-role-in-enhancing-sustainable-performance-management/382748
http://www.igi-global.com/chapter/tourist-profiling-and-its-role-in-enhancing-sustainable-performance-management/382748
http://www.igi-global.com/chapter/tourist-profiling-and-its-role-in-enhancing-sustainable-performance-management/382748
http://www.irma-international.org/article/theoretical-analysis-powers-two-applied/61373
http://www.irma-international.org/chapter/reverse-logistics-and-green-supply-chains/411583
http://www.irma-international.org/chapter/gastronomy-tourism-in-himachal-pradesh/363762
http://www.irma-international.org/article/internal-lending-constraints-and-deposit-money-banks-performance-in-nigeria/181024
http://www.irma-international.org/article/internal-lending-constraints-and-deposit-money-banks-performance-in-nigeria/181024
http://www.irma-international.org/chapter/inclusive-leadership-and-corporate-social-responsibility-for-womens-empowerment/371713
http://www.irma-international.org/chapter/inclusive-leadership-and-corporate-social-responsibility-for-womens-empowerment/371713

