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ABSTRACT

This research paper examines visitor behavior on social media to evaluate how tourism in isolated mountain areas, spe-
cifically Kedar Valley in the Himalayas, contributes to sustainable development and economic growth. The study, based 
on interviews with 440 visitors and tourism company owners, explores whether tourism demand can drive sustainable 
rural development. Findings reveal that most tourists are willing to pay higher taxes to support these areas, and there is 
a slight positive impact on local employment. The paper highlights tourists' strong interest in participating in sustainable 
development programs and discusses potential policy implications.

1. INTRODUCTION

Social media has different implications and practices around the world. It has been used by large groups of people 
including teenagers, international companies, individual customers and so forth (García-​Carrión et al., 2024; Lenhart et 
al., 2010). The acceptance and using social media to an astonishing level and it has grown daily. Social media is a huge 
amount of network that is used to look for information and to make a decision about what to choose and which is the 
best item to use economically (Hartley, 2007; McMullan et al., 2022). One of the most important uses for social media 
is its role as spectral tulle in the flow of information between manufacturers and customers (Hutter et al., 2013; Roblek, 
2015; Veloutsou & Liao, 2023). There are more opportunities to promote business and make money. Social media, for 
example, may have many uses in everyday life (Al-​Essa & Yahia, 2019; Safko & Brake, 2009). According to Kaplan’s 
explanation and demands, social media is not only related to fun as well as information or online shopping. In the tour-
ism sector, it is important to manage tourism using social media. One of the uses of social media is an “information 
search”. As it is shown in the image, social media is used for ‘destination search’ by travellers (Femenia-​Serra et al., 
2022; Hays et al., 2012; Xiang & Gretzel, 2010). And, it is also shown that social media is regarded as a tool for rural 



growth and development. Rural tourism is growing increasingly important and the role of social media is also important 
when referring to its development purposes.

The definition of social media is also changing therefore because social media is developing so quickly. That is exactly 
how some scholars have characterized social media. In the view of others, it is that is. conducted research in July 2017 
and found out that “Facebook has more than 2 billion users and has become the most popular social networking site”. 
According to the definition offered, it is “tools for information and sharing ideas with others”.

Travel is “activities that are done away from home to satisfy desires for pleasure, leisure, discoveries, comfort, fun, 
knowledge, homeland, distance, simplicity, complexity, travel, nature, among other factors”. Over time, Echtner and 
Ritchie concluded that tourist destinations benefited from all types of tourism because tourist destinations, whether small 
towns or remote mountain areas in the mountains, had a great deal of potential for development.

Recent years have seen more applications of information and communication technology to foster a range of collabo-
rative activities to ensure the sustainability of tourism sites. “Mobile technology is playing an increasing role in the tourist 
experience, and a growing tourism research field has been able to focus on the subject”. Moreover, a lot of travellers 
enjoy travelling and spending their free time in the wild, not on the beach with friends, socializing, and having a good 
time. People are very thirsty for communication even when relaxing, so many people who are far from each other from 
the rest of their group communicate with each other using the Internet. However, is this the main desire of all travellers? 
As far as I know, there has been little research done on the experience of disconnection by tourists who want neither 
technical barriers to their cell phone connection nor cell phone, including being disconnected from others. Carneiro 
et al. surveyed 158 residents of two central coast tourism destinations in Portugal who are hosts of tourists working in 
their cities and suburbs. Cancun and the surrounding area ” and identified and evaluated the structural equation model 
showing the interaction of the host-​tourist interaction and the impact of tourism on the quality of life (QOL) of locally 
affected people at these two tourism sites. The survey conducted by Carneiro et al. and Jin also proved that social contact 
is a major important factor, which can help residents to understand the impact of tourism on their quality of life. The 
purpose of this work is to investigate the business consequences of rural sustainable tourism by attracting social media, 
as social media plays a different role in rural and mountain tourism. Thus, an Indian mountain state was selected to 
take it to mean the hilly region. I will investigate the degree of progress and the implementation of the relief problem.

2. THE PHILOSOPHY OF COMMUNICATION AND SUSTAINABLE DEVELOPMENT

Development communication theory refers to the application of communication channels to support social and 
economic development within society. This paradigm includes all pillars of society such as policymakers, scholars, 
government and non-​government groups, and others. It aims to foster useful social change and foster the best conditions 
for knowledge exchange. According to one researcher, this theory is the philosophy of development communication and 
relies on three key principles, namely, pragmatic, value-​laden, and purposeful. The paramount important conclusion 
reached by this study is that communication routes are essential for the growth and sustained development of rural places.

Rural places exhibit unique regional features and differences that influence their development globally, unlike urban 
areas, which are generally characterized by similar development features. The differences affect the reliance of one rural 
place on a communication route to assist in their development. Some scholars are of the view that rural-​urban interactions 
offer an appropriate framework to facilitate rural development. The transfer of ideas and services is emphasized such as 
modern agriculture between rural and urban areas.

3. SUPPLIES AND TECHNIQUES

Himachal Pradesh is one of the most favoured tourist locations in the region, situated in northern India across the 
Himalayas. There are a great number of sights in the state that attract thousands of tourists from all across the globe 
each year. With its magnificent natural beauty, Himachal Pradesh surprises people with its picturesque landscape and 
quiet atmosphere. This is the ideal holiday destination, which is well-​known all over the world, drawing visitors from all 
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