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ABSTRACT

The research has imposed a detailed analysis of the mountain heritages of India along with demonstrating the significance
of sustainable tourism. In the methodology choice, the research has chosen qualitative research performing interviews
of research participants and taking on secondary resources. From the case study of Himachal Pradesh and Sikkim, it
has been found that there are considerable challenges faced by tourism due to lack of finance as well as weather condi-
tions. It has also been found that stakeholder integration and training can assist in dealing with natural hazards more
effectively through advance planning. The financial crisis, conflict among conservation and the tourist demand and the
lack of adequate training are some major challenges, which the mountain tourism faces.

1. INTRODUCTION
1.1 Background of Mountain Tourism in India
“Overview of Tourism in Himachal Pradesh and Sikkim”

In Himachal Pradesh, the main centre of attraction is the Snowy hill range of the Himalayas along with cultural
heritages such as ancient temples, Monasteries, Gurudwara and churches denoting a religious diversity (Global tourism
India, 2018). On the other hand, In Sikkim, tourism development is manifested based on global recognition for its bio-
diversity and the magnificent existence of Kanchenjunga where in 2024, Sikkim is among the top 30 spots of best travel
destinations of the world (Sikkim Tourism, 2024). The mountains are an inevitable natural resource of Indian Tourism
and for the Himalayas; India got UNESCO world heritage recognition (Chowdhury, 2022). On the other hand, the number
of tourists is also growing eventually year-on-year based on the mountain tourism of India as shown in Figure 1. Based
on this, it can be stated that, mountain tourism may signify the natural and cultural heritages of India to the whole world
where economic gain and international recognition develops sectoral endurance.
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Figure 1. Increase in number of visitors in the mountain regions of India
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(Source: Pande and Bhardwaj, 2024)

1.2 Tourism's Impact on Mountain Heritage

In the research area, the main problem of community-led tourism in the form of mass tourism is the environmental
degradation and cultural erosion. For instance, in Himachal Pradesh between 2001 and 2021 more than 4.82 kilos hect-
are area has been deforested to accommodate more tourists, open transportation routes where more than 80,000 trees
have been cut for power plants, hotels and highways (Gunthey, 2023). On the other hand, in Sikkim the major reason
for environmental degradation is the development of hydropower dams which have degraded the cultural heritages and
people’s emotion over there (Sherpa, 2022). These instances were evident enough for cultural disruption as well as
environmental degradation.

In this manner of instance, a need for a sustainable tourism model is a prior thing to be considered by the Indian
mountain tourism sector. According to Purnomo et al. (2020), a sustainable tourism model can benefit in a programmed
and performed way where the needs of the present generation can be nurtured along with preserving a good amount of
the same for the next generation. Based on the model, negative impacts and activities can be prevented generating more
awareness benefiting the environment, economy and cultural integration of the host community.

1.3 Purpose and Scope of the Study

Community-led tourism can uplift local assets and cultural heritage of any sites where involvement of local com-
munities can bring more socio economic benefits. According to Rytkonen and Hotakainen (2020), community-led
tourism can foster more collective capacity, self-awareness and decision-making strengths of the sector empowering the
communities for alleviating the development opportunities. From a statistical viewpoint, the revenue of Indian Tourism
in the year 2022 was accounted for 16.92 billion USD (Statista, 2024). In this manner, the recovery of the sector as
shown in Figure 2 might certainly get benefitted for community-led tourism to nurture mountain heritages especially in
Himachal Pradesh and Sikkim.

76



12 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/community-led-tourism-initiatives-for-the-

conservation-of-mountain-heritage-in-india/378838

Related Content

Unraveling Future of Smart Manufacturing and Diffusion Mechanical Fault Diagnosis Prognosis:
I0T in Industry 5.0 Fostering Sustainability

Bhupinder Singh, Christian Kaunert, Kittisak Wongmahesak, Saurabh Chandra, Ashima Jainand Gaurav
Kumar Sharma (2026). Transforming Sustainability and Value Creation with Logistics and Supply Chain
Management (pp. 327-352).
www.irma-international.org/chapter/unraveling-future-of-smart-manufacturing-and-diffusion-mechanical-fault-diagnosis-
prognosis/390150

Evaluation of Community Perception towards Tourism Industry: The Case of Hawassa City,
Ethiopia

Yidnekachew Mare, Emmanuel Gebreyohannesand Yohannes Yebabe Tesfay (2015). International Journal
of Sustainable Economies Management (pp. 31-53).
www.irma-international.org/article/evaluation-of-community-perception-towards-tourism-industry/147619

The Greenhouse Gas Emissions of Various Dietary Practices and Intervention Possibilities to
Reduce This Impact

Celia Green, Andrew Joyce, Jonathan Hallett, Toni Hannellyand Gemma Carey (2016). Impact of Meat
Consumption on Health and Environmental Sustainability (pp. 1-26).
www.irma-international.org/chapter/the-greenhouse-gas-emissions-of-various-dietary-practices-and-intervention-

possibilities-to-reduce-this-impact/139616

Understanding the Use of Challakere Grasslands by the Local Communities and Their Livestock
Shrinivas R. Kadabagereand Jayanti R. Mukherjee (2022). International Journal of Social Ecology and
Sustainable Development (pp. 1-18).
www.irma-international.org/article/understanding-the-use-of-challakere-grasslands-by-the-local-communities-and-their-
livestock/293244

The Effect of Experiential Marketing on Satisfaction of Microblogging Sites: A Study on Twitter
Users

Didar Buytuker ler (2015). International Journal of Social Ecology and Sustainable Development (pp. 28-43).
www.irma-international.org/article/the-effect-of-experiential-marketing-on-satisfaction-of-microblogging-sites/124204



http://www.igi-global.com/chapter/community-led-tourism-initiatives-for-the-conservation-of-mountain-heritage-in-india/378838
http://www.igi-global.com/chapter/community-led-tourism-initiatives-for-the-conservation-of-mountain-heritage-in-india/378838
http://www.irma-international.org/chapter/unraveling-future-of-smart-manufacturing-and-diffusion-mechanical-fault-diagnosis-prognosis/390150
http://www.irma-international.org/chapter/unraveling-future-of-smart-manufacturing-and-diffusion-mechanical-fault-diagnosis-prognosis/390150
http://www.irma-international.org/article/evaluation-of-community-perception-towards-tourism-industry/147619
http://www.irma-international.org/chapter/the-greenhouse-gas-emissions-of-various-dietary-practices-and-intervention-possibilities-to-reduce-this-impact/139616
http://www.irma-international.org/chapter/the-greenhouse-gas-emissions-of-various-dietary-practices-and-intervention-possibilities-to-reduce-this-impact/139616
http://www.irma-international.org/article/understanding-the-use-of-challakere-grasslands-by-the-local-communities-and-their-livestock/293244
http://www.irma-international.org/article/understanding-the-use-of-challakere-grasslands-by-the-local-communities-and-their-livestock/293244
http://www.irma-international.org/article/the-effect-of-experiential-marketing-on-satisfaction-of-microblogging-sites/124204

