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ABSTRACT

This study analyzes the factors influencing purchase intention in Consumer-
to-Consumer (C2C) marketplaces in Mexico. An empirical model was
proposed using competitive prices, electronic word-of-mouth (e-WOM),
and trust as variables. A quantitative, cross-sectional methodology with
257 users applied structural equations through the covariance technique.
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Results show competitive prices and e-WOM positively impact purchase
intention, highlighting their importance in emerging economies. However,
trust did not show a significant effect, suggesting improvement opportuni-
ties for companies. C2C E-commerce proves to be an effective strategy for
small businesses and entrepreneurs to reduce costs and address economic
instability and unemployment.

INTRODUCTION

In recent years, the use of global technologies such as the Internet,
social networks, and electronic commerce (EC) has made considerable
progress, altering the lives and dynamics of people worldwide. To provide
context, the global internet user count stands at 4.95 billion, representing
62.5% of the world's total population, with trends suggesting continuous
growth. Meanwhile, social media users amount to 4.62 billion, equivalent
to 58.4% of the planet's inhabitants (DataReportal, 2023).

Regarding EC usage, it has also seen a substantial increase, and even
after the pandemic, this trend continues to rise. According to DataRepor-
tal's report (2022), data indicates that 60% of economically active internet
users make online purchases weekly, a figure projected to keep growing. In
addition, the COVID-19 pandemic has acted as a catalyst for e-commerce
in all its forms, including C2C(Consumer-to-Consumer) e-commerce.
Following this event, its usage has also surged (Purwandari, Suriazdin,
Hidayanto, Setiawan, Phusavat & Maulida 2022), as this business mod-
el proves to be supportive in the face of unforeseen crises, maintaining
connections and reinforcing relationships among individuals, companies,
and governments (Banco Mundial, 2022; OIT, 2022).

EC creates job opportunities for those without fixed employment or who
are unemployed (Chami, Hernandez & Hernandez, 2023; Zaruma-Pincay,
Valle-Castro & Villao-Yagual, 2023), offering avenues for freelancers to
provide their services (Hendrawan & Zorigoo, 2019), digital entrepre-
neurship spaces, product and service marketing platforms, connections
between independent workers and potential clients in need of products and
services (Aznar, Ramirez, Santiago & Nieto, 2021; ILO, 2022). In this

194



28 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/determinants-of-the-adoption-of-the-c2c-

marketplace-in-the-huasteca-region-of-mxico/375976

Related Content

Detection of Cardiovascular Disease Using Ensemble Feature Engineering
With Decision Tree

Debasmita GhoshRoy, P. A. Alviand Jodo Manuel R. S. Tavares (2022).
International Journal of Ambient Computing and Intelligence (pp. 1-16).
www.irma-international.org/article/detection-of-cardiovascular-disease-using-ensemble-feature-

engineering-with-decision-tree/300795

Transforming Education: The Role of Al Tools in Shaping Personalized and
Inclusive Learning

S. Deepaand Uma A. Mageswari (2026). Emerging Trends, Global Perspectives, and
Systemic Transformation in Al (pp. 95-128).
www.irma-international.org/chapter/transforming-education/387595

Teaching Model of Swimming Skills Training Under the Background of
Artificial Intelligence

Yujie Guo (2024). International Journal of Ambient Computing and Intelligence (pp. 1-
18).

www.irma-international.org/article/teaching-model-of-swimming-skills-training-under-the-

background-of-artificial-intelligence/356382

Cognitive Deep Learning: Future Direction in Intelligent Retrieval
Chiranji Lal Chowdhary, Ashraf Darwishand Aboul Ella Hassanien (2021). Research
Anthology on Atrtificial Intelligence Applications in Security (pp. 2152-2163).

www.irma-international.org/chapter/cognitive-deep-learning/270689

Privacy Data Protection and Informational Autonomy in Al-Enabled
Educational Systems

Sanjana Bharadwajand Rahul Dattu Gangurde (2026). Strategies for Responsible Al
Infrastructures Within Educational Administration (pp. 197-224).
www.irma-international.org/chapter/privacy-data-protection-and-informational-autonomy-in-ai-

enabled-educational-systems/411829



http://www.igi-global.com/chapter/determinants-of-the-adoption-of-the-c2c-marketplace-in-the-huasteca-region-of-mxico/375976
http://www.igi-global.com/chapter/determinants-of-the-adoption-of-the-c2c-marketplace-in-the-huasteca-region-of-mxico/375976
http://www.igi-global.com/chapter/determinants-of-the-adoption-of-the-c2c-marketplace-in-the-huasteca-region-of-mxico/375976
http://www.irma-international.org/article/detection-of-cardiovascular-disease-using-ensemble-feature-engineering-with-decision-tree/300795
http://www.irma-international.org/article/detection-of-cardiovascular-disease-using-ensemble-feature-engineering-with-decision-tree/300795
http://www.irma-international.org/chapter/transforming-education/387595
http://www.irma-international.org/article/teaching-model-of-swimming-skills-training-under-the-background-of-artificial-intelligence/356382
http://www.irma-international.org/article/teaching-model-of-swimming-skills-training-under-the-background-of-artificial-intelligence/356382
http://www.irma-international.org/chapter/cognitive-deep-learning/270689
http://www.irma-international.org/chapter/privacy-data-protection-and-informational-autonomy-in-ai-enabled-educational-systems/411829
http://www.irma-international.org/chapter/privacy-data-protection-and-informational-autonomy-in-ai-enabled-educational-systems/411829

