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ABSTRACT

Our study aims to make the connection between the presence of a coach and emo-
tional literacy more visible and to provide an overview of the perspective on this
issue. For this purpose, it is emphasized that the coach, as a person who helps the
individual to realize what he/she expects and desires from life in line with his/her
own values and goals and who acts as a companion by using coaching skills and
tools at the points where the individual is in a dilemma and on the issues he/she
wants to clarify, is obliged to be a good emotional literate and that this turns into
the output of a mutual process. In this way, the presence of the coach, who keeps
emotional literacy at the core focus of holding on to the moment and awareness,
multiplies its visibility.

INTRODUCTION

In effective communication, the presence of the coach is not single element but
a holistic one. The presence of the coach becomes visible through the alingment of
the physical, mental and emotional equations shared with the client at that moment;
in other words, the intention to achieve a holistic balance between the coach and the
client. In effective communication, the coach is aware of the dynamics between the
client and the coach. With this awareness, the coach perpetuates the dynamics with
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alternative starting points such as raising awareness in the client, shaping the client's
perception of reality and contributing to the client's maximum emotional skills.

Here, the importance of emotional literacy, in which attitudes and behaviors are
thought to directly and indirectly affect the individuals who make up the society,
comes to the fore. Being emotionally literate means being able to determine which
emotions one's self and others have, and having the ability to understand the power
and source of emotions. The liberation of the individual from the emotions created
by the past and the future depends on both the coach and the client being emotion-
ally literate. In this sense, the coach, as an adult emotional literate, continuously
develops himself/herself and mirrors this development on the client. At the same
time, the coach becomes a person who contributes to the development of the client
in this direction.

Our study presents a view of the strong link between emotional literacy and
coaching. Emotional literacy, which is among the types of literacy and exists as
the most fundamental element in interpersonal relationships, is directly related to
knowing emotions in a way that improves our personal power, quality of life and the
quality of life of the people around us. With this in mind, this section, which aims
to offer some ideas on emotional literacy and the presence of a coach, will provide
a general framework on the subject. For this purpose, the first part of the study will
focus on emotional literacy, the second part on coaching and the presence of a coach,
and finally the dual relationship between the two will be described.

BACKGROUND
Reading Emotions or Emotionally Literate

The phenomenon of literacy, which comes into existence through the interaction
of basic science fields such as theory, practice, linguistics, sociology, psychology,
history, anthropology and communication, is at the center of all fields (Barnfather
& Amod, 2012: p.599). The type of literacy that focuses on the emotional state of
the individual is emotional literacy (Akcin, 2019, p.25). Claude Stainer makes the
most powerful explanation about emotional literacy. Emphasizing that he is aware
of the importance of emotions in human life, Stainer states that being able to ex-
press it is an element of great power. With this in mind, the most important feature
of emotional literacy is to express the power of the individual and to manage this
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