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ABSTRACT

The available Financial Technology or more commonly known as FinTech has sim-
plified ways that the small businesses can access financial services for their growth 
solutions. Out of these, the leading forms of finance technology such as third-​party 
payment systems, peer-​to-​peer online lending, crowdfunding have promoted cross 
border electronic trade, credit processes and sources availing financial backing 
to ideas. These technologies enhance the efficiency, speed and convenience hence 
attracting small businesses which have issues such as high cost of collateral and 
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high training costs. In this way, the FinTech platforms use big data and algorithms to 
fill the existing funding gap that the conventional sources failed to provide. FinTech 
differs to some extent around the world, mobile money is most used in developing 
countries while P2P lending is widely used in the developed countries.

1.INTRODUCTION

Fintech refers to the provision of digital solutions for conventional financial 
concerns. Under the general term “fintech,” companies use innovative technology 
to build and offer financial services and solutions (Puschmann & Engineering, 
2017). Fintech is a new financial amenities model created by advances in informa-
tion technology (Hsueh & Kuo, 2017). Lähteenmäki, Nätti, and Saraniemi (2022) 
illustrated Fintech as it emphasizes the significance of buyer needs and inclinations 
in driving innovation, is defined as hi-​tech advancements allowing the provision of 
tailored solutions for individualized prerequisites

The meaning of small and medium-​sized enterprises (SME) varies worldwide. 
The most common criteria for defining SMEs globally is determined by quantity of 
workers, assets, and turnover. In the United States, small companies are categorized 
those having less than 500 employees. These enterprises symbolize 99.7% of all 
business activities, provide half of the country's jobs, and add to more than half of 
the nonfarm GDP (Vives, 2022). Likewise, a Small Enterprise (SE) is a company 
that employs no more than 50 people and has yearly revenue-​v/ of no more than 
Rs. 150 million in Pakistan and a business entity classified as a Medium Enterprise 
(ME) is one that employs fifty or more people, or less than one hundred employees 
in the case of trade openings with returns between PKR 150 million and PKR 800 
million (Puschmann & Engineering, 2017).

The objective of this chapter is to thoroughly examine how the proliferation of 
FinTech has transfigured the businesses, reshaped traditional models and generating 
new opportunities through technological intrusion. The following section outlines 
the progression of FinTech. In the third section, the adoption of FinTech is detailed. 
Subsequently, the objectives of the chapter are outlined, followed by innovations 
for SMEs in sections four and five. Next, opportunities and challenges faced by 
SMEs in both developed and developing nations are examined through a compar-
ative analysis. Finally, this chapter concludes with a discussion on regulatory and 
policy frameworks, along with an acknowledgment of future trends and predictions 
curtailing from this study.



 

 

14 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/fintech-adoption-for-smes/367896

Related Content

Building Multi-Modal Relational Graphs for Multimedia Retrieval
Jyh-Ren Shieh, Ching-Yung Lin, Shun-Xuan Wangand Ja-Ling Wu (2011).

International Journal of Multimedia Data Engineering and Management (pp. 19-41).

www.irma-international.org/article/building-multi-modal-relational-graphs/54460

Impact of Balancing Techniques for Imbalanced Class Distribution on Twitter

Data for Emotion Analysis: A Case Study
Shivani Vasantbhai Vora, Rupa G. Mehtaand Shreyas Kishorkumar Patel (2021).

Data Preprocessing, Active Learning, and Cost Perceptive Approaches for Resolving

Data Imbalance (pp. 211-231).

www.irma-international.org/chapter/impact-of-balancing-techniques-for-imbalanced-class-

distribution-on-twitter-data-for-emotion-analysis/280919

User-Based Load Visualization of Categorical Forecasted Smart Meter Data

Using LSTM Network
Ajay Kumar, Parveen Poon Terangand Vikram Bali (2020). International Journal of

Multimedia Data Engineering and Management (pp. 30-50).

www.irma-international.org/article/user-based-load-visualization-of-categorical-forecasted-smart-

meter-data-using-lstm-network/247126

JIRL: A C++ Toolkit for JPEG Compressed Domain Image Retrieval
David Edmundsonand Gerald Schaefer (2013). International Journal of Multimedia

Data Engineering and Management (pp. 1-12).

www.irma-international.org/article/jirl/84022

A New Neural Networks-Based Integrated Model for Aspect Extraction and

Sentiment Classification
Rim Chiha, Mounir Ben Ayedand Célia da Costa Pereira (2021). International Journal

of Multimedia Data Engineering and Management (pp. 52-71).

www.irma-international.org/article/a-new-neural-networks-based-integrated-model-for-aspect-

extraction-and-sentiment-classification/301457

http://www.igi-global.com/chapter/fintech-adoption-for-smes/367896
http://www.igi-global.com/chapter/fintech-adoption-for-smes/367896
http://www.irma-international.org/article/building-multi-modal-relational-graphs/54460
http://www.irma-international.org/chapter/impact-of-balancing-techniques-for-imbalanced-class-distribution-on-twitter-data-for-emotion-analysis/280919
http://www.irma-international.org/chapter/impact-of-balancing-techniques-for-imbalanced-class-distribution-on-twitter-data-for-emotion-analysis/280919
http://www.irma-international.org/article/user-based-load-visualization-of-categorical-forecasted-smart-meter-data-using-lstm-network/247126
http://www.irma-international.org/article/user-based-load-visualization-of-categorical-forecasted-smart-meter-data-using-lstm-network/247126
http://www.irma-international.org/article/jirl/84022
http://www.irma-international.org/article/a-new-neural-networks-based-integrated-model-for-aspect-extraction-and-sentiment-classification/301457
http://www.irma-international.org/article/a-new-neural-networks-based-integrated-model-for-aspect-extraction-and-sentiment-classification/301457

