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EXECUTIVE SUMMARY

Sport is crucial to understanding destination marketing due to local/international, 
one- off/continual, and vacation- centric natures. This chapter summarizes the schol-
arship of sport and destination marketing using the domain- specific bibliometric 
review. This method allows us to evaluate thematic evolution in addition to backward- 
looking and forward- looking impacts across the disciplines. The findings revealed 
that destination marketing is transitioning from professional- driven sports event 
tourism to amateur- driven active sport tourism and is open to service innovation with 
emerging technologies. This research synthesis helps practitioners and academics 
assess research progress and suggest future research directions that may facilitate 
the inclusion of emerging technologies to service innovation at the intersection of 
sport and destination marketing.

INTRODUCTION

Sport is important to destination management and marketing as sports initiatives 
help tourists engage with destinations for various value constellations: entertain-
ment, education, esthetics, and escapism (Oh et al., 2007; Pine & Gilmore, 1999). 
2014 Fédération Internationale de Football Association (FIFA) World Cup and 
2016 Olympics have played central roles in destination marketing of Rio de Janeiro, 
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Brazil (Maiello and Pasquinelli, 2015). Pontevedra in the Galicia region of Spain 
has developed a strategic initiative to build a sports event portfolio to host small-  or 
medium- sized sports events for destination marketing (Salgado- Barandela et al., 2021).

Herstein and Berger (2013) conceptualize sports initiatives with two main 
dimensions, such as local/international events and one- off/continual events. The 
authors suggest international (vs. local) events contribute to creating a significant 
economic transformation and urban redevelopment, transitioning to a global service 
economy. They underscore the important role of sport in destination marketing 
for city brands and sports league brands with host cities for one- off and continual 
events, respectively. The classification identifies the Seoul Marathon (local/one- off), 
Northern Athletics Collegiate Conference (NACC) (local/continual), FIFA World 
Cup (international/one- off), and U.S. Open (international/continual).

The scholarship at the intersection of sport and destination marketing has two 
camps: active sport tourism for amateur athletes at a vacation destination and mega 
sports tourism for professional athletes for the spectacles. Researchers in active sport 
tourism have investigated the risk and sustainability assessments for participating 
in amateur sports at vacation destinations and segmented marketing efforts from 
destination marketing organizations (Hugenberg et al., 2016; Johann et al., 2022). 
Mega sports tourism scholars have provided a taxonomy to examine the sports 
initiatives for destination marketing, such as sports venues (e.g., Olympic stadium) 
and mega event organizations (e.g., FIFA World Cup) (Higham & Hinch, 2018; 
Ramshaw, 2020).

Although existing literature in this area is informative, there is a noticeable 
lack of scholarly attention to the evolving scholarship of destination marketing and 
sport. This is because the literature fails to address the divide between amateur 
and professional sports in destination marketing. This study aims to fill this gap by 
examining the scholarship of destination marketing and sport, reviewing existing 
literature, and presenting a fresh perspective on the topic. The paper will conduct a 
bibliometric analysis (Donthu et al., 2021) to identify research trends and emerging 
themes by combining and summarizing existing theories.

METHODOLOGY

The domain- specific bibliometric review was conducted to examine the evolving 
scholarship of sport and destination marketing (An, 2024; Paul & Criado, 2020). 
MacInnis (2011) method of Envisioning, Explicating, Relating, and Debating guid-
ed examining how the relationships between destination marketing and sport were 
defined and operationalized (Envisioning phase), arranging findings (Explicating 
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