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ABSTRACT

Green entrepreneurship is still at an evolving stage, and so are the green entrepre-
neurial intentions. As present youth are the entrepreneurs of the future, the study
aims to understand the influence of sustainability and entrepreneurship education
on the green entrepreneurial intentions of university students. The study used the
cognitive dissonance theory to understand the gap between the behavior and be-
liefs which can lead to discomfort or mental tension. The study uses partial least
square-structural equation modeling to test the hypothesis on the sample of Indian
University students. The results show that sustainable education has a significant
effect on Green entrepreneurial intention whereas, entrepreneurial education had no
effect. Moreover, green cognition moderated the relationship between sustainable,
entrepreneurship education and green entrepreneurial intention in a positive and
significant way. The chapter is foremost to investigate the moderating role of green
cognition on the association between sustainability and entrepreneurship education.
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INTRODUCTION

As the world faces escalating environmental challenges, the integration of
sustainable practices within the entrepreneurial realm has become crucial. “Going
Green” has received increased attention in academics and societies due to the global
agenda focusing on sustainable development. At the core of the global agenda of
sustainability lies the crucial significance of entrepreneurial ingenuity in facilitating
advantageous transformation and advocating for the triple bottom line of sustainability
encompassing the 3Ps: people, planet, and profit (Azmat et al., 2023). Sustainability
has become a crucial topic for most economies in industrialized countries, yet ef-
forts to reduce pollution are often insufficient, delayed, or ineffective in addressing
environmental challenges (Cao et al., 2017; De Silva & Tenreyro, 2021). This issue
is compounded by the aggressive, short-sighted strategies of hypercompetitive
business organizations that overlook the long-term environmental impact of their
actions (Kriz et al., 2014). Green entrepreneurship focuses on the environmental
aspect, Shepherd and Patzelt (2011) affirmed that green entrepreneurship preserves
the ecosystem, improves environmental quality, and reduces deforestation for which
green entrepreneurial intentions are required which refers to individuals' willingness
and determination to start businesses with a positive environmental impact. The
contribution towards the green economy cannot be solely achieved through business
entities; rather, higher educational institutions get involved in this transformation.
By embedding sustainability into the curriculum, these institutions aim to cultivate
a generation of entrepreneurs who are driven not only by profit but also by the desire
to create a positive environmental impact (Dixit & Sehrawat, 2022).

Higher educational institutions play a vital role in fostering sustainable entrepre-
neurial ventures that contribute to economic growth and national development (Del
Vecchio et al., 2021). For instance, in the context of collecting wasted medicines, it
is essential to motivate students and others to take the initiative in launching green
start-up projects involving key stakeholders, including the government, pharma-
ceutical companies, and educational institutions (Njoku et al., 2024). Recognizing,
encouraging, and supporting entrepreneurial intentions among students is crucial,
as entrepreneurship is not solely an innate trait but can also be cultivated. Thus,
there is an urgent need to identify, stimulate, and sustain student entrepreneurial
intentions, since entrepreneurs are both born and made. To address this gap in the
literature, this study aims to explore the impact of sustainable and entrepreneurial
education on green entrepreneurial intentions, moderated by the environmental
cognition of higher education students. This relationship suggests that, to maximize
the benefits of sustainability education, universities must also prioritize fostering a
strong environmental awareness among students. By doing so, they can effectively
bridge the gap between theoretical knowledge and practical application, ultimately

98



26 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/green-minds-in-business/365091

Related Content

Exploring Customer Feedback on Their Hotel Experiences in Vietham

Ha Thi Thu Nguyen, Thao Phan Huong, Anh Le Thi Tramand Thao Viet Tran (2023).
International Journal of E-Entrepreneurship and Innovation (pp. 1-17).
www.irma-international.org/article/exploring-customer-feedback-on-their-hotel-experiences-in-
vietnam/330023

Open Innovation and Organizational Capacities: Case Study of an SME
Denis Remon (2012). SMEs and Open Innovation: Global Cases and Initiatives (pp.
24-45).

www.irma-international.org/chapter/open-innovation-organizational-capacities/60503

Synergies in India-Japan Outer Space Policy: A Promise for Sustainable
Space Collaboration

Shashank Khandwe (2026). Harnessing Science, Technology, and Innovation
Through Indo-Pacific Partnerships (pp. 159-186).

www.irma-international.org/chapter/synergies-in-india-japan-outer-space-policy/404540

Current Scenario of Youth Entrepreneurship in India

Neeta Baporikar (2019). Advanced Methodologies and Technologies in Digital
Marketing and Entrepreneurship (pp. 423-432).
www.irma-international.org/chapter/current-scenario-of-youth-entrepreneurship-in-india/217315

Profits or Employment: Priorities of Future Managers

Grzegorz Wojtkowiak (2018). International Journal of Sustainable Entrepreneurship
and Corporate Social Responsibility (pp. 18-31).
www.irma-international.org/article/profits-or-employment/219266



http://www.igi-global.com/chapter/green-minds-in-business/365091
http://www.igi-global.com/chapter/green-minds-in-business/365091
http://www.irma-international.org/article/exploring-customer-feedback-on-their-hotel-experiences-in-vietnam/330023
http://www.irma-international.org/article/exploring-customer-feedback-on-their-hotel-experiences-in-vietnam/330023
http://www.irma-international.org/chapter/open-innovation-organizational-capacities/60503
http://www.irma-international.org/chapter/synergies-in-india-japan-outer-space-policy/404540
http://www.irma-international.org/chapter/current-scenario-of-youth-entrepreneurship-in-india/217315
http://www.irma-international.org/article/profits-or-employment/219266

