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ABSTRACT

This chapter clarifies the theory of women's economic empowerment and examine the use of tradition 
cultural values in tourism within Ta Van commune, Sapa town, Lao Cai province, Vietnam. This study 
also proposes policy recommendations to the government, especially the Central Vietnam Women's Union 
to support ethnic women in Ta Van commune in sustainably utilizing and prseving traditional cultural 
values. Methodology includes field investigations and in-​depth interview method of typical caases in Ta 
Van commune. SWOT analysis to assess strengths, weaknesses, opportunities, and challenges of exploiting 
national cultural values in tourism business in Ta Van commune is also done. Tourism business activities 
here will develop stably from 2020 – 2023. This is the result of policies to encourage the exploitation 
of national cultural values in tourism business and the business participation of women in this place. 
Difficulties of women in Ta Van commune doing tourism business include (1) limited cultural level and 



(2) small and micro enterprises with little business capital.

1. INTRODUCTION

The report “Research on Gender and Viet Nam's Labor Market” (2021) by the International Labour 
Organization (ILO) shows that, on average, women work 59 hours per week, including 38.8 hours of 
income-​generating work and 20.2 hours of housework. Meanwhile, men work an average of 50.7 hours 
a week, including 40 hours for paid workers and 10.7 hours for housework. Thus, women's housework 
time is twice as high as men's. The National Action Plan for the implementation of the 2030 Agenda for 
Sustainable Development clearly expresses the views of our Party and State on gender equality through 
Goal 5: “Achieving gender equality; increase the rights and create opportunities for women and girls.” 
To achieve the above goal, the promulgation of policies and mechanisms to support women to start 
and develop businesses is an urgent need. The Project on Supporting Women to Start a Business in the 
2017-​2025 Period of the Vietnam Women's Union (Project 939) will encourage and promote women 
to boldly start a business in the form of household economy, cooperatives, enterprises or develop the 
scale and type of ownership through the application of scientific and technological advances to create 
products, high-​value services. Ethnic minority women belong to the priority group. Objectives, period 
2021 – 2025: continue to support 12,500 women to start businesses and start businesses; provinces/cities 
support the establishment of at least 600 collective economic models, of which about 200 cooperatives 
are supported by the Association at all levels to establish in the regions.

With the support of many programs, schemes and policies, ethnic minority women have received a 
lot of attention and policies to improve their economic empowerment to improve their position in the 
family and society. The national target program chaired by the Vietnam Women's Union has set a goal 
by 2025, to establish 500 women-​owned or co-​owned livelihood groups/groups (livelihood groups/
groups, cooperative groups, cooperatives) applying 4.0 technology in production and market connection.

Ta Van commune, Sapa town, Lao Cai province, Vietnam has a terrain backed by the majestic Hoang 
Lien Son mountain range and the front is adjacent to Muong Hoa stream. This is the home of the Hmong, 
Red Dao and Giay ethnic groups.Ta Van has exploited the tourism business of services: homestay; co-
operative business in tourism services (weaving, selling brocade, etc.); culinary business... The main 
tourism products in Ta Van: Trekking tour; visiting brocade production and trading cooperatives; mas-
sage services of the Red Dao people; experience the culture of the Dao and Giay people; Visiting the 
rice terraces in the ripe season... Women in Ta Van contribute significantly to sustainable tourism by 
preserving traditional cultural values through various tourism activities, such as brocade weaving and 
homestay services. Their participation not only enhances economic benefits for the community but also 
supports environmental conservation and cultural preservation, aligning with global trends in responsible 
tourism. Moreover, women-​owned businesses are often small and micro enterprises with little initial 
investment; Women here often have a low level of education, so access and application of science and 
technology are limited. In the digital era, women in Ta Van face challenges in adopting technology for 
tourism and business, such as utilizing e-​commerce platforms and digital marketing. Increasing digital 
literacy and access to technology will empower women to expand their businesses, reach new markets, 
and increase tourism engagement.
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