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ABSTRACT

The advent of deepfake technology has introduced transformative possibilities
in marketing, reshaping consumer perceptions and engagement through hyper-
realistic digital content. This book chapter examines the ethical dimensions and
potential implications of deepfake applications in marketing, specifically focusing
on their power to shape consumer perception. With the ability to create synthetic
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yet believable visual and audio representations, deepfakes have provided brands
with innovative tools to captivate audiences and personalize experiences. However,
this comes with ethical concerns, including risks of deception, manipulation, and
consumer mistrust. This chapter explores both the opportunities and challenges
posed by deepfake marketing, emphasizing the need for responsible practices to
maintain transparency, authenticity, and consumer trust. It also discusses regulatory
and policy considerations, proposing ethical frameworks to guide marketers in the
responsible use of deepfake technology.

INTRODUCTION
Definition of Deepfake Marketing

Deepfake marketing leverages deepfake technology to create highly immersive and
engaging marketing experiences through advanced storytelling techniques (Frank,
2022). Deepfake technology, rooted in deep learning, enables computers to perform
tasks independently without explicit programming (Frank, 2022). This technology
also incorporates computer vision, which allows machines to recognize and identify
objects within images and videos (Frank, 2022). For instance, computer vision can
utilize deep learning algorithms to detect whether an image contains a specific ob-
ject, such as a dog (Frank, 2022). The process of creating deepfakes for marketing
involves image synthesis, where one image is combined with another to produce
a realistic composite (Frank, 2022). By utilizing these sophisticated technologies,
marketers can create content that captivates audiences in novel and compelling
ways, though they are still in the early stages of experimentation ((Frank, 2022).

Understanding Deepfakes in Consumer Marketing

Deepfake technology has become a captivating yet controversial force in the
world of marketing. As the lines between reality and manipulation blur, the use of
deepfakes in marketing raises significant ethical concerns. This technology enables
the creation of synthetic media that makes it increasingly difficult to discern fact
from fiction, presenting both new risks and opportunities for the advertising indus-
try (Wright, 2023b). One striking example of the impact of deepfakes on consumer
marketing occurred in late March 2023, when images of Pope Francis wearing a
white Balenciaga puffer jacket went viral on social media. These images, which also
showed the pontiff donning stylish sunglasses, gloves, slacks, and sneakers—attire
not typically associated with the Catholic Church’s highest office—shocked and
amused the world. The virality of these deepfake images highlights the powerful

124



18 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/shaping-consumer-perception-through-
deepfake-marketing/364350

Related Content

Building Resilience: Strategies for Business to Mitigate Deepfake Risks
Manijeet Singh, Deepshikha Bhargava, Amitabh Bhargavaand Kirti Singh (2025).
Deepfakes and Their Impact on Business (pp. 285-298).
www.irma-international.org/chapter/building-resilience/364357

LLRBFNN Deep Learning Model-Based Digital Twin Framework for
Detecting Breast Cancer

B. Srinivasulu, Srinivasa Rao Dhanikonda, Aruna Rao S. L., Ravikumar Mutyala,
Mukhtar Ahmad Sofiand Obula Reddy Bandi (2024). Exploring the Advancements
and Future Directions of Digital Twins in Healthcare 6.0 (pp. 299-312).

www.irma-international.org/chapter/lirbfnn-deep-learning-model-based-digital-twin-framework-

for-detecting-breast-cancer/351008

Challenges Faced in Enhancing the Performance and Scalability in Parallel
Computing Architecture

M. Narayana Moorthiand R. Manjula (2016). Handbook of Research on Advanced
Computational Techniques for Simulation-Based Engineering (pp. 252-269).
www.irma-international.org/chapter/challenges-faced-in-enhancing-the-performance-and-

scalability-in-parallel-computing-architecture/140393

Quality of Service and Radio Management in Biomedical Wireless Sensor
Networks

Carlos Abreu, Francisco Mirandaand Paulo M. Mendes (2016). Handbook of
Research on Computational Simulation and Modeling in Engineering (pp. 704-725).

www.irma-international.org/chapter/quality-of-service-and-radio-management-in-biomedical-

wireless-sensor-networks/137460

Mobile Phone Based Augmented Reality

Anders Henrysson, Mark Ollilaand Mark Billinghurst (2007). Emerging Technologies
of Augmented Reality: Interfaces and Design (pp. 90-109).
www.irma-international.org/chapter/mobile-phone-based-augmented-reality/10160



http://www.igi-global.com/chapter/shaping-consumer-perception-through-deepfake-marketing/364350
http://www.igi-global.com/chapter/shaping-consumer-perception-through-deepfake-marketing/364350
http://www.igi-global.com/chapter/shaping-consumer-perception-through-deepfake-marketing/364350
http://www.irma-international.org/chapter/building-resilience/364357
http://www.irma-international.org/chapter/llrbfnn-deep-learning-model-based-digital-twin-framework-for-detecting-breast-cancer/351008
http://www.irma-international.org/chapter/llrbfnn-deep-learning-model-based-digital-twin-framework-for-detecting-breast-cancer/351008
http://www.irma-international.org/chapter/challenges-faced-in-enhancing-the-performance-and-scalability-in-parallel-computing-architecture/140393
http://www.irma-international.org/chapter/challenges-faced-in-enhancing-the-performance-and-scalability-in-parallel-computing-architecture/140393
http://www.irma-international.org/chapter/quality-of-service-and-radio-management-in-biomedical-wireless-sensor-networks/137460
http://www.irma-international.org/chapter/quality-of-service-and-radio-management-in-biomedical-wireless-sensor-networks/137460
http://www.irma-international.org/chapter/mobile-phone-based-augmented-reality/10160

