ABSTRACT

In this chapter one examines the literature on the travel motivations and activities undertaken by slow food
tourists to understand what kind of activities they become involved in while at the receptive destination.
Thus, there is a need for slow food tourism research to move beyond studies of motivation to travel in way
to better understand the factors that influence tourists’ choices regarding food-related activities in the
destination. Consequently, one decided to develop an exploratory study with the intention of expanding
the discussion on the subject and to bring new insights into the meaning of slow food tourism suggesting
new interpretations based on motivational dimensions. Results point out the need for further research on
how the tourism supply sector can better market slow food tourism. Thus, it is our belief that this study
allows us to contribute to tourism research and practice in several meaningful ways.
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1. INTRODUCTION

The primary focus of this research is the sub-segment of slow tourism designated as slow food tour-
ism. The slow food tourism alike are gaining popularity in the scholar realm, “although in many cases,
it seems more an easy label to use than a clear, defined, and scientifically consistent term” (Valls et al.,
2019, p.2). In a sense, slow food tourism falls under the idea that “in the field of hospitality, the pleasure
of food is not only based on the taste but on the sharing of it with others” (Buatti, 2011, p.84).

Slow food tourists embraced the slow food ‘manifesto’, and therefore, they are “for the defence of
and the right to pleasure” with the intention of preserving the world’s unique flavours, local food habits,
and quality food and wine” (SFF, 2023). Paramount in this ‘manifesto’ is the expression “local food”,
and as Ellis et al. (2018) expressed, locality is often seen as being linked to tourism sustainability, which
enhances the regional identity and conservation as the core of destination competitiveness. This recog-
nition has renewed the interest of destinations in trying to incorporate local food in their marketing and
development strategies in order to benefit not only the tourism industry and the visitor, but also, and
consequently, the destination’s economic, social, and environmental development (Everett & Slocum,
2013; Gossling et al., 2011; Sims, 2010; Stalmirska, 2024). Thus, the importance of food for tourism
destinations makes it evident when we observe the growing number of local governments investing in
marketing and management efforts looking to promote food-related activities in order to attract tourists
with food interests (Bjork & Kauppinen-Riisdnen, 2016; Choe & Kim, 2018; Rousta & Jamshidi, 2020).
However, as an ongoing process tourist decision-making involves different stages (Smallman & Moore,
2010). Thus, it is important for food tourism research to move forward from studies on motivation to
travel and focus more in conducting studies on the factors that influence tourists’ choices regarding food-
related activities in the destination (Lee et al, 2015). Motivational factors when associated with traveling
and food translate the excitement to travel to somewhere new, exploring touristic spots, experiencing the
culture and the region’s tradition, tasting different foods in the area and experiencing adventures that
only could take place at that particular destination. These desires are influenced by several variables
which include personal values and beliefs, socio-economic background, motivations to travel and past
experiences (Gonzalez et al., 2020).

Therefore, this chapter draws up a set of recommendations (based on the extrinsic and intrinsic motiva-
tional factors to the sub-segment analysed that may help to improve decision-making in the destination’s
marketing implementation and practice. The study also contributes to filling an obvious gap in literature.
For the effect, the chapter was organised as it follows. after the introduction, the chosen methodology
and the main reasons for choosing it in this context are presented. Afterwards, one addresses the issues
of slow food and slow tourism. Then, one delivers an insight on the concepts of food tourism and slow
food tourism. In the following section, we examine the meaning and importance of studying motivation
in the tourism field. Afterwards, we discuss sloe food tourist’s motivation dimensions where a literature-
based framework is presented. Finally, we discuss the results wrapping it up with a conclusion where,
besides the study itself, we discuss possible future avenues to research in this field.
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