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ABSTRACT

The chapter explores various facets of the pharmaceutical industry, focusing on
ethical challenges, regulatory issues, digitalization, and the Indian pharmaceutical
landscape. Ethical considerations in pharmaceutical marketing are paramount, with
a spotlight on practices in emerging economies. Regulatory challenges are high-
lighted, particularly in ensuring safe medication use and addressing global access

DOI: 10.4018/979-8-3693-8552-4.ch011

Copyright © 2025, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global is prohibited.

331



to medicines. The Indian pharmaceutical industry's competitiveness and challenges
post-implementation of the product patent regime are discussed, emphasizing the
need for innovation and efficiency. The chapter also delves into the transformative
impact of digitalization following the outbreak of the COVID-19 pandemic, offering
insights into enhanced manufacturing productivity, regulatory compliance, and
marketing strategies. Overall, it underscores the importance of ethical promotion,
regulatory compliance, collaborative efforts, and benefits of digital transformation
for improved healthcare delivery.

INTRODUCTION

The pharmaceutical industry finds itself at the crossroads of innovation, ethics,
regulation, and digitalization, significantly influencing global healthcare delivery.
This chapter explores the diverse landscape of pharmaceuticals, addressing ethical
challenges, regulatory frameworks, the Indian pharmaceutical sector, and the trans-
formative effects of digitalization.

Ethical concerns are of utmost significance in the marketing of pharmaceuticals.
This is done to guarantee that healthcare professionals, payers, and patients are pro-
vided with comprehensive information regarding the benefits and hazards associated
with new medicines. The chapter is dedicated to analyzing the ethical problems that
pharmaceutical businesses are confronted with, particularly in developing nations
like Bangladesh and Malaysia, where the control provided by regulatory agencies
may be inadequate. The importance of strong ethical rules and enforcement mea-
sures is highlighted by problems such as skewed prescribing patterns and unethical
advertising methods (Manik and Ali, 2023).

The ethical problems that are prevalent in the pharmaceutical sector are further
complicated by the presence of regulatory hurdles. Emerging economies frequently
deal with regulatory loopholes and enforcement shortcomings, in contrast to high-
income countries, which have complex regulatory frameworks. The purpose of this
chapter is to study the role that regulatory frameworks play in assuring the safe use
of medications, enhancing access to medicines around the world, and supporting
ethical principles in marketing tactics.

After that, the chapter shifts its attention to the pharmaceutical landscape of
India, which is well-known for its leadership in the development of generic drugs.
This article examines the competitive dynamics that exist within the pharmaceutical
business in India, taking into consideration the influence of the product patent regime
as well as the growth of major firms that are predominantly focused on research.
The pharmaceutical industry in India continues to thrive, despite the many obstacles

332



26 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/a-comprehensive-overview-of-the-

pharmaceutical-industrys-accessibility-quality-and-
affordability/357964

Related Content

Strategic Management and Planning in Healthcare Settings

Piyush Kumarand Kirti Udayai (2024). Healthcare Administration and Managerial
Training in the 21st Century (pp. 1-30).
www.irma-international.org/chapter/strategic-management-and-planning-in-healthcare-
settings/355352

Strategic Fashion Management: Influential Factors in Strategy
Implementation

Reza Aboutalebi, Hui Tanand Romano Dyerson (2016). Handbook of Research on
Global Fashion Management and Merchandising (pp. 78-109).
www.irma-international.org/chapter/strategic-fashion-management/151730

Enhancing Organisational Intelligence Integration of Artificial Intelligence and
Knowledge Management: Frameworks in India

Deepa Sharma, Chauhanand Vinod Kumar (2024). Digital Technologies in Modeling
and Management: Insights in Education and Industry (pp. 167-184).
www.irma-international.org/chapter/enhancing-organisational-intelligence-integration-of-artificial-

intelligence-and-knowledge-management/343649

A Novel Method to Assign Weights to Decision Makers for each Criterion in
Group Decision Making Under Multiple Criteria with Crisp and Interval Data
Mohammad Azadfallah (2018). International Journal of Applied Management
Sciences and Engineering (pp. 15-46).

www.irma-international.org/article/a-novel-method-to-assign-weights-to-decision-makers-for-

each-criterion-in-group-decision-making-under-multiple-criteria-with-crisp-and-interval-
data/207339

E-marketing for SMEs
Neeta Baporikarand Rosalia Fotolela (2018). International Journal of Applied
Management Sciences and Engineering (pp. 11-28).

www.irma-international.org/article/e-marketing--for-smes/196584



http://www.igi-global.com/chapter/a-comprehensive-overview-of-the-pharmaceutical-industrys-accessibility-quality-and-affordability/357964
http://www.igi-global.com/chapter/a-comprehensive-overview-of-the-pharmaceutical-industrys-accessibility-quality-and-affordability/357964
http://www.igi-global.com/chapter/a-comprehensive-overview-of-the-pharmaceutical-industrys-accessibility-quality-and-affordability/357964
http://www.igi-global.com/chapter/a-comprehensive-overview-of-the-pharmaceutical-industrys-accessibility-quality-and-affordability/357964
http://www.irma-international.org/chapter/strategic-management-and-planning-in-healthcare-settings/355352
http://www.irma-international.org/chapter/strategic-management-and-planning-in-healthcare-settings/355352
http://www.irma-international.org/chapter/strategic-fashion-management/151730
http://www.irma-international.org/chapter/enhancing-organisational-intelligence-integration-of-artificial-intelligence-and-knowledge-management/343649
http://www.irma-international.org/chapter/enhancing-organisational-intelligence-integration-of-artificial-intelligence-and-knowledge-management/343649
http://www.irma-international.org/article/a-novel-method-to-assign-weights-to-decision-makers-for-each-criterion-in-group-decision-making-under-multiple-criteria-with-crisp-and-interval-data/207339
http://www.irma-international.org/article/a-novel-method-to-assign-weights-to-decision-makers-for-each-criterion-in-group-decision-making-under-multiple-criteria-with-crisp-and-interval-data/207339
http://www.irma-international.org/article/a-novel-method-to-assign-weights-to-decision-makers-for-each-criterion-in-group-decision-making-under-multiple-criteria-with-crisp-and-interval-data/207339
http://www.irma-international.org/article/e-marketing--for-smes/196584

