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ABSTRACT

The chapter delves into a qualitative analysis of research data focusing on the discourse exchanged 
during a sales transaction between a Moroccan intern and a native French client. The aim is to explore 
the linguistic and cultural dynamics inherent in intercultural business interactions, particularly in the 
context of sales operations. The analysis homes in on how the Moroccan intern navigates linguistic 
subtleties and cultural disparities while engaging with a French client. It scrutinizes verbal exchanges, 
language preferences, communication strategies, and cultural nuances to uncover pivotal factors that 
influence the success of such interactions. The research seeks to pinpoint the strengths and challenges 
encountered by the Moroccan intern when selling to a French-speaking clientele. The objective is to 
extract practical insights to augment the linguistic and intercultural competencies of interns enrolled in 
commerce and management programs, underscoring the significance of these skills in an increasingly 
globalized business landscape.

INTRODUCTION

This chapter of the book is dedicated to the analysis of qualitative research data, shedding light on the 
discourse exchanged during a sales operation between a Moroccan intern enrolled in the Commerce and 
Management program at OFPPT and a native French client. This study is situated within the complex 
context of intercultural commercial transactions, where linguistic and cultural dynamics play a central role.

The primary objective of this research is to deepen our understanding of the specific linguistic and 
cultural interactions in this context, closely examining how the Moroccan intern navigates through lin-
guistic nuances and cultural differences during interactions with a French client. To achieve this, we will 
delve into verbal interactions, language choices, communication strategies, as well as cultural variations 
that emerge during these exchanges.
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Furthermore, this study aims to identify the strengths and challenges the Moroccan intern may face 
when selling to a native French-speaking audience. By highlighting these aspects, we seek to draw practical 
insights to enhance the linguistic and intercultural skills of commerce and management interns at OFPPT. 
It also aims to underscore the importance of such skills in an increasingly globalized business world, 
where the ability to successfully navigate intercultural environments is essential for professional success.

THEORETICAL FRAMEWORK

Intercultural Communication Theories

Intercultural communication is a multidisciplinary field that focuses on human interactions in contexts 
characterized by cultural diversity. This subchapter examines the key theories underlying intercultural 
communication and their relevance in the context of commercial transactions between a Moroccan intern 
and a native French client.

- 	 Intercultural Adjustment Theory: This theory emphasizes individuals' ability to effectively adapt 
to cultural differences during intercultural interactions. We will analyze how the Moroccan intern 
can implement adjustment strategies to navigate the commercial context with a French client. In 
her work, Kim (2005) develops a theory of adaptation to a new culture, also known as the integra-
tive intercultural adaptation theory. This theory proposes that when individuals find themselves in 
a new cultural environment, they may adopt different adaptation strategies, including assimilation, 
maintaining their own culture, or adopting certain aspects of the new culture while retaining ele-
ments of their original culture. Kim argues that optimal intercultural adaptation occurs when in-
dividuals adopt an integrative approach, integrating aspects of their original culture with those of 
the new culture, thereby creating a hybrid cultural identity. This theory highlights the importance 
of flexibility and open-mindedness in the process of intercultural adaptation.

- 	 Cultural Identity Management Theory: This theory explores how individuals manage their cultur-
al identity during intercultural interactions by adjusting their behavior according to the context. 
Ting-Toomey and Chung (2012) offer valuable insights into the intercultural dynamics underlying 
cultural identity management. By examining the patterns and skills necessary to navigate intercul-
tural interactions effectively, this work sheds light on the strategies individuals use to adjust their 
behavior according to the cultural context. This approach resonates with the theory of cultural 
identity management, emphasizing the importance for the Moroccan intern to negotiate his cultural 
identity while interacting with a French client. By exploring these concepts in the specific context 
of intercultural commercial transactions, we can better understand how these processes influence 
communication and sales outcomes.

- 	 Social Exchange Theory: This theory examines the processes of social exchange and cooperation 
among individuals from different cultures. Molm, Takahashi, and Peterson's (2000) research focuses 
on the dynamics of risk and trust in social exchanges, proposing experimental tests to verify certain 
classical propositions of social exchange theory. Their work explores how individuals evaluate risks 
and trust in social interactions, and how these perceptions influence their participation in social 
exchanges. They have conducted empirical studies to test hypotheses of social exchange theory, 
particularly focusing on the relationship between perceived risk and trust in interpersonal exchanges. 

192



 

 

24 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/qualitative-techniques-in-action/351946

Related Content

Exploring Fresh Insights in Psychological Contract Research: Unveiling Perspectives From the

Global South
Kudrat Khuda (2023). International Journal of Public Sociology and Sociotherapy (pp. 1-16).

www.irma-international.org/article/exploring-fresh-insights-in-psychological-contract-research/335896

Communities of Practice and Indigenous Knowledge: A Case Study of Empowering Women in

Processing Shea Butter Using Scientific Animations
Anne Namatsi Lutomiaand Julia Bello-Bravo (2017). Handbook of Research on Social, Cultural, and

Educational Considerations of Indigenous Knowledge in Developing Countries (pp. 226-243).

www.irma-international.org/chapter/communities-of-practice-and-indigenous-knowledge/167483

Who Wants to Go to Work Revisited: An Advanced Empirical Analysis Examining Full-Time

Weeks of Work Among Canadians
Alan Chan (2021). International Journal of Public Sociology and Sociotherapy (pp. 26-38).

www.irma-international.org/article/who-wants-to-go-to-work-revisited/269515

Empowerment through Collaboration: Community, Educator, and Museum
Jacqueline McIntosh, Philippe Campaysand Adele Leah (2015). International Journal of Civic Engagement

and Social Change (pp. 21-35).

www.irma-international.org/article/empowerment-through-collaboration/146228

Coronavirus and DNA ADN: The R1b Haplogroup
Ángel Gómez Moreno (2022). Handbook of Research on Historical Pandemic Analysis and the Social

Implications of COVID-19 (pp. 62-79).

www.irma-international.org/chapter/coronavirus-and-dna-adn/287710

http://www.igi-global.com/chapter/qualitative-techniques-in-action/351946
http://www.irma-international.org/article/exploring-fresh-insights-in-psychological-contract-research/335896
http://www.irma-international.org/chapter/communities-of-practice-and-indigenous-knowledge/167483
http://www.irma-international.org/article/who-wants-to-go-to-work-revisited/269515
http://www.irma-international.org/article/empowerment-through-collaboration/146228
http://www.irma-international.org/chapter/coronavirus-and-dna-adn/287710

