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ABSTRACT

This chapter is dedicated to discussing ethnographic research methods as a valuable tool for studying
cultures and societies. The authors explore the theoretical foundations behind the use of ethnographic
research in studying human behavior and the benefits it offers in gaining a comprehensive understanding
of various social groups. In addition, they discuss the advantages and limitations of ethnography, as
well as the ethical considerations that researchers must take into account when conducting ethnographic
research. Since ethnographic research often emphasizes the importance of reflexivity, acknowledging
the researcher's own biases and perspectives that may influence data collection and interpretation, the
authors explore reflexivity as a crucial aspect of ethnographic research. By incorporating reflexivity,
ethnographic research becomes more transparent and acknowledges the potential impact of the researcher
on the data collected. Thus, the authors delve into the significance of reflexivity in ethnography and its
implications for ensuring rigor and validity in research findings.

INTRODUCTION

In qualitative research, researchers seek to understand the underlying motivations, attitudes, and
behaviours of individuals through in-depth interviews, observations, and analysis of textual data. This
approach allows for a deeper exploration of complex social phenomena that cannot be easily quantified
or measured through quantitative methods. Qualitative research often involves smaller sample sizes
compared to quantitative research, allowing for a more detailed and nuanced analysis of individual ex-
periences and perspectives. Additionally, researchers may use various theoretical frameworks to guide
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their analysis and interpretation of the data collected. These frameworks help researchers make sense
of the data and provide a theoretical foundation for their findings. Overall, qualitative research provides
rich and detailed insights into the human experience, shedding light on the complexities of social inter-
actions and individual perspectives. One of the research methods in qualitative research is ethnography,
which involves immersing oneself in a particular culture or community to observe and understand their
behaviours and beliefs.

This chapter is dedicated to discussing ethnographic research methods as a valuable tool for studying
cultures and societies. In ethnographic research, researchers often spend an extended period of time
in the field, observing and participating in daily activities, conducting interviews, and collecting data
through various methods such as participant observation and document analysis. This method allows
for a deep understanding of the context and complexities of a particular group, providing rich insights
into their culture and social dynamics. Thus, in this chapter, we will explore the theoretical foundations
behind the use of ethnographic research in studying human behavior and the benefits it offers in gaining
a comprehensive understanding of various social groups. In addition, we will discuss the advantages
and limitations of ethnography, as well as provide some examples of ethnographic works to illustrate its
application in different research settings. Furthermore, we will explore the ethical considerations that
researchers must take into account when conducting ethnographic studies.

Since ethnographic research often emphasizes the importance of reflexivity, acknowledging the
researcher's own biases and perspectives that may influence data collection and interpretation, we will
explore reflexivity as a crucial aspect of ethnographic research. Reflexivity in ethnography refers to
the researcher's awareness of their own biases, assumptions, and preconceptions that may influence the
interpretation of data. This self-reflection allows researchers to critically analyze their role in the re-
search process and acknowledge how their own background and experiences shape their understanding
of the studied group. By incorporating reflexivity, ethnographic research becomes more transparent
and acknowledges the potential impact of the researcher on the data collected. Thus, we will delve into
the significance of reflexivity in ethnography and its implications for ensuring rigor and validity in
research findings.

ETHNOGRAPHIC RESEARCH

Ethnography was developed by educational researchers in anthropology in the late 1960s, initiated
by the studies of Malinowski (1922) and Boas (1962). Their research involved participation in small
societies and systematic data collection over a long period to document these communities' belief sys-
tems and social life (Hammersly & Atkinson, 1995; Reeves et al., 2013). Ethnography was pivotal in
the development of modern anthropology as it provided a deeper understanding of cultural practices
and social structures. It is a research approach that emphasizes the importance of understanding cultures
from an insider's perspective. Although the origin of ethnography dates back to Malinowski and Boas,
it has since evolved to encompass a broader range of research methods and theoretical frameworks. Eth-
nography continues to be a valuable tool for studying and understanding diverse cultures in the current
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