158

Chapter 9

Reason for and Reason
Against the Eco-Tourist

Behavioral Framing:
A Study Based on Behavioral
Reasoning Theory

Faiza Sultan
Riphah International University, Faisalabad, Pakistan

Muhammad Asim Nawaz

https://orcid.org/0000-0003-0113-3449
Lyallpur Business School, Government College University, Faisalabad, Pakistan

Ahsan Zubair
Government College University, Faisalabad, Pakistan

ABSTRACT

This book chapter deals with ecotourism under the umbrella of the new emerging
theoretical framework of behavioral reasoning theory. This new emerging theory
can be useful for exploring the untouched dimensions of ecotourism in developing
countries specifically Pakistan. In this chapter, the importance and application of BRT
theory and its implication in eco-tourism will be specifically discussed to understand
the future perspectives regarding eco-tourism. The current prevailing situation of
eco-tourism in developing countries and scope of theoretical lens for understanding
ecotourism will provide grounds for decisionmakers as well as policy maker.
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Reason for and Reason Against the Eco-Tourist Behavioral Framing
INTRODUCING ECOTOURISM

Tourism is considered as an important sector to national, local, and regional
development for economies at different scales. It enhances openings of trade, foreign
investment, public infrastructure, local development, investment in private (Arshad et
al., 2018). Pakistan has potential of tourism because of biological and geographical
diversity, rich culture, and history. Eco-tourism involves traveling to appreciate the
incredible diversity of natural ecosystems and human cultures across the globe. A
fundamental prerequisite for eco-tourism is that visitors must exhibit reverence for
both the environment and the local inhabitants (Rosy, 2022).

Tourism is a multidimensional and multitrillion Industries which has strong
impact on economy in terms of contribution of national income. Countries like
France, UK, Thailand, and UAE depend on tourism (Awan et al., 2023). In Pakistan
tourism industry is an influential approach to increase gross domestic product
(GDP) and perform a significant part in development of the economy. Pakistan
has immense beauty including hill stations, magnificent mountains, deserts that
spread over thousands of miles from north to south are renowned spots for foreign
tourists (Khan et al., 2022). Tourism is basically a method of spending time away
from home for pleasure, recreation, and relaxation. Individuals become tourists
when they leave their surroundings. It is a source of economic development and
poverty alleviation for developing countries in the world. It promotes the heritage
and cultural traditions (Fang & Fang, 2020).

Tourism sector in Pakistan is subjugated by private sector that brings about tourist
facilities such as restaurants, hotels, and travel activities. Tourism development
has created an opening for investment in infrastructure and development inside
host communities (Amri et al., 2022). From 2005 to 2006 there is a loss in tourism
income because of war on terrorism and earthquakes in northern areas. Tourismis an
important portion of an economy and is vital for social and economic development.
It is an expansion for economy and is the world’s largest economic sector. It creates
job opportunities, generates prosperity, and drives exports (Adnan Hye & Ali Khan,
2013). In 2017, global economic impact of tourism shows 10.4% of GDP and 9.9%
of total employment (Milutinovié¢ & StaniSi¢, 2019).

Over the last few years tourism has become a cause of income generation for
students, retirees, parents and several other people through offering them part-
time works (Arshad et al., 2018). Global tourism encourages global peace. Global
tourism helps countries to increase family earnings; it enhances opposition between
companies related to tourism. The tourism sector mitigates the extreme poverty of
entire family and increases economic development (Ekanayake & Long, 2012). It
is not entirely an economic phenomenon, but it includes social, political, economic,
and environmental aspects. Social and cultural impacts include individual behavior,
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