
Copyright © 2024, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global is prohibited.

Chapter  1

1

DOI: 10.4018/979-8-3693-1322-0.ch001

ABSTRACT

Human resource management (HRM) plays a critical role in the effective management of 
human capital within the tourism and hospitality sector. This study offers a comprehensive 
bibliometric analysis of HRM research in tourism and hospitality using Scopus data. 
Examining 1,171 studies, it reveals increasing interest and significant contributions in 
recent years. Prominent research themes include HRM, hospitality, tourism, organizational 
culture, talent management, and training. Co-authorship network analysis showcases 
collaborative relationships among international researchers. Acknowledging limitations 
like database reliance and language constraints, the study enriches the understanding 
of HRM in this sector, providing valuable insights for practitioners, policymakers, and 
researchers, while guiding future research endeavours.

Exploring the Landscape of 
Human Resource Management 

Research in the Tourism 
and Hospitality Sector:

A Bibliometric Review

Suneel Kumar
Shaheed Bhagat Singh College, 

University of Delhi, India

Varinder Kumar
Zakir Husain Delhi College Evening, 

University of Delhi, India

Marco Valeri
Faculty of Economics, Niccolo Cusano 

University, Italy

Nisha Devi
Shri Ram College of Commerce, 

University of Delhi, India

Kamlesh Attri
Department of Commerce, Delhi 

School of Economics, India



2

Exploring Landscape of HRM Research in Tourism, Hospitality Sectors

1. INTRODUCTION

Human Resource Management (HRM) plays a crucial role in effectively managing 
human capital within an organization. Its primary objective is to attract, develop, 
motivate, and retain employees to achieve organizational goals (Mirčetić et al., 2022). 
HRM encompasses various practices and processes, including strategic planning, 
policy development, and the implementation of functions such as recruitment and 
selection, training and development, performance management, compensation and 
benefits, employee engagement, and employee relations (Jamali et al., 2015). The 
evolution of HRM can be traced back to the early stages of the Industrial Revolution, 
when it primarily focuses on basic tasks such as hiring and compensation (Frank & 
Taylor, 2004). Over time, influenced by Frederick’s Taylor scientific management 
movement and the emergence of personnel management, HRM adopted a more 
strategic approach in the 20th century (Zhu & Warner, 2019). In the 1960s and the 
1970s, HRM began to emphasize employee motivation, development, and retention, 
taking on a more strategic role (Ahammad, 2017). With the challenges posed by 
the global market in the 1980s and the 1990s, HRM adapted further, emphasizing 
strategic planning and alignment with organizational goals (Williams, 2002). HRM 
is indispensable for ensuring that organizations have the right people and foster a 
positive work environment (Bahuguna & Kumari, 2010).

Moreover, within the tourism and hospitality sectors, HRM plays a critical role 
in shaping organizational performance and competitiveness because of the labor-
intensive nature and customer-centric focus of the industry (Lv et al., 2022; Murphy et 
al., 2018). HRM practices in this sector are essential for managing a diverse workforce 
and meeting the industry’s unique demands of the industry (Adeyefa et al., 2023; 
Hassanein & Özgit, 2022). Scholars have extensively studied the impact of HRM on 
various aspects, such as employee retention (Islam et al., 2022), talent management 
(Sheehan et al., 2018; Watson, 2008), diversity (Nieves & Quintana, 2016), inclusion 
(Luu, 2022), training and development (Islam et al., 2022), organizational culture 
(Seidu et al., & Amoah-Mensah, 2022), employee engagement (Arwab et al., 2022), 
and labor relations (Basnyat & Clarence Lao, 2020).

Numerous studies have emphasized the importance of effective HRM strategies 
in addressing employee retention challenges in the tourism and hospitality industry 
(Ashton, 2018; Choy & Kamoche, 2021; Ghani et al., 2022; McCartney et al., 2022). 
Researchers have investigated the factors influencing employee turnover and the 
role of HRM interventions, such as talent management and employee engagement, 
in improving employee retention rates (Deery, 2008; Michael & Fotiadis, 2022; 
Naveed, Zia, & Cangialosi, 2022). They explored how HRM practices can enhance 
job satisfaction, work-life balance, career development, and recognition, leading 
to increased employee commitment and reduced turnover. The significance of 



 

 

26 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/exploring-the-landscape-of-human-

resource-management-research-in-the-tourism-and-

hospitality-sector/338842

Related Content

Hotel Guests' Perceptions of Green Technology Applications, and Practices

in the Hotel Industry
Faranak Memarzadehand Sulekha Anand (2020). International Journal of Tourism

and Hospitality Management in the Digital Age (pp. 1-9).

www.irma-international.org/article/hotel-guests-perceptions-of-green-technology-applications-

and-practices-in-the-hotel-industry/240701

Creativity as a Tool of Tourism Development
Alžbeta Kiráová (2020). Destination Management and Marketing: Breakthroughs in

Research and Practice  (pp. 504-530).

www.irma-international.org/chapter/creativity-as-a-tool-of-tourism-development/251063

Factors That Influence the tourists' or Potential Tourists' Intention to Visit and

the Contribution to the Corporate Social Responsibility Strategy for Eco-

Tourism
P.C. Lai (2019). International Journal of Tourism and Hospitality Management in the

Digital Age (pp. 1-21).

www.irma-international.org/article/factors-that-influence-the-tourists-or-potential-tourists-

intention-to-visit-and-the-contribution-to-the-corporate-social-responsibility-strategy-for-eco-

tourism/231522

Hospitality and Tourism Management: Advanced Issues and Implications
Kijpokin Kasemsap (2018). International Journal of Tourism and Hospitality

Management in the Digital Age (pp. 37-52).

www.irma-international.org/article/hospitality-and-tourism-management/210467

http://www.igi-global.com/chapter/exploring-the-landscape-of-human-resource-management-research-in-the-tourism-and-hospitality-sector/338842
http://www.igi-global.com/chapter/exploring-the-landscape-of-human-resource-management-research-in-the-tourism-and-hospitality-sector/338842
http://www.igi-global.com/chapter/exploring-the-landscape-of-human-resource-management-research-in-the-tourism-and-hospitality-sector/338842
http://www.igi-global.com/chapter/exploring-the-landscape-of-human-resource-management-research-in-the-tourism-and-hospitality-sector/338842
http://www.irma-international.org/article/hotel-guests-perceptions-of-green-technology-applications-and-practices-in-the-hotel-industry/240701
http://www.irma-international.org/article/hotel-guests-perceptions-of-green-technology-applications-and-practices-in-the-hotel-industry/240701
http://www.irma-international.org/chapter/creativity-as-a-tool-of-tourism-development/251063
http://www.irma-international.org/article/factors-that-influence-the-tourists-or-potential-tourists-intention-to-visit-and-the-contribution-to-the-corporate-social-responsibility-strategy-for-eco-tourism/231522
http://www.irma-international.org/article/factors-that-influence-the-tourists-or-potential-tourists-intention-to-visit-and-the-contribution-to-the-corporate-social-responsibility-strategy-for-eco-tourism/231522
http://www.irma-international.org/article/factors-that-influence-the-tourists-or-potential-tourists-intention-to-visit-and-the-contribution-to-the-corporate-social-responsibility-strategy-for-eco-tourism/231522
http://www.irma-international.org/article/hospitality-and-tourism-management/210467


Effect of Service Quality on Customer Satisfaction in Selected Cafeterias: A

Structural Equation Modeling Approach
Beatrice Atta Mensah, Sylvester Achioand Isaac Ofori Asare (2021). International

Journal of Tourism and Hospitality Management in the Digital Age (pp. 1-16).

www.irma-international.org/article/effect-of-service-quality-on-customer-satisfaction-in-selected-

cafeterias/269288

http://www.irma-international.org/article/effect-of-service-quality-on-customer-satisfaction-in-selected-cafeterias/269288
http://www.irma-international.org/article/effect-of-service-quality-on-customer-satisfaction-in-selected-cafeterias/269288

