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ABSTRACT

This chapter describes how the research for developing quantitative measures for 
misinforming originated. The original circumstances lead to identify that the problem 
of misinforming exists and deserves quantified measuring, and to initiate research on 
how to measure the likelihood of the risk of misinforming. These circumstances have 
completely different objectives and the construction of the initial model to quantify 
the risk of misinform was developed to illustrate the needs for paying attention 
to users in designing interface in a computer application. The aim was to expose 
that users could be misled by information acquired in information system and the 
importance of carefully designed user interface to avoid misinforming. The original 
idea was to illustrate for a potential information systems designer the importance 
of considering the end-users’ background and the way they adopt information.

INTRODUCTION

This chapter describes the circumstances led to identify that the hazards leading to 
misinforming deserve attention and evaluation. As a result of the initially observed 
problem, the natural addresses of quantitative measures of the misinforming risk 
were identified as well.

Also, the early assumptions regarding what is the range of models needed to 
cover, at least in an over simplified way, the scope of the problem to show their 
applicability. Works reported on the next chapters of this part of the book were 
identified as needed in this original case.

Initially the research on the identified problem has started by sharing these 
finding to forums with colleagues with high range of relevant professional experience 
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(Christozov & Mateev, 2003; and Christozov7 Mateev, 2005). Additionally, solid 
research on potentially relevant literature were performed. The result of these activities 
was that no relevant publications were found. The area, recognized as relevant, of 
application of such measures – the warranty presented by the slogan “if you are not 
fully satisfied – money back”, used for years – also have not shown publications 
addressing measuring the cost of this promotional policy.

ORIGINAL CASE

I identified the problem of the needs of measuring probability of risk of misinforming 
for the first time during teaching a class of Information Systems in 2001. One of 
the objectives of this lecture was to demonstrate to students how important is to 
consider recipients’ or end-users’ background and the manner to deal with data 
when designing computer systems interface. The use of users’ professional jargon, 
and to have in mind the way how they will interpret information and how they will 
map received information to the problems they are facing. To convince students that 
misunderstanding is quite likely I offered students an assignment. The purpose was 
to contrast the information provided from the sender to receiver within a problem 
domain. The sender describes a product as its technical parameters and the receiver 
describes the needs in terms of usage of the product. To illustrate this issue of 
designing Information Systems I provided to students an advertisement describing 
personal computers (PC) and a list of reasons to use it that they may need. Major 
activities for accomplishment with the use of the PC they are considering justifying 
purchasing of a PC. Practically, the majority of students in their sophomore year 
faced the problem to purchase PC and they were well prepared to respond regarding 
what they want to do with this device. I picked one advertisement for a PC from a 
newspaper and modified its description a bit in the following way: increased the 
power of CPU, added more primary and secondary memory, replaced the colored 
with a black-and-white (BW) monitor, practically remove the network capability. 
This description is presented in Figure 1. Keep in mind that this PC configuration 
was typical in the year 2001.
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