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ABSTRACT

The use of information and communication technologies for agricultural 
communication has become dominant among farmers across the globe. However, 
literature shows some differential usage of these technologies among farmers. While 
research has utilised various theories to study the adoption and acceptance of 
technologies, it seems no single theory has been found to reliably explain the usage 
of ICTs for agricultural communication. This study sought to provide a comparative 
analysis of various theories in their applications in the use of ICTs for agricultural 
communication. This study developed an integrated model based on these theories 
with the variables extracted from the livelihoods framework and the agricultural 
knowledge and innovation systems. The study then recommended further tests on 
the validity of this model to determine the reliability of the model across cultures.
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Digital Technologies for Sharing Information Among Farmers

INTRODUCTION

The use of ICTs has eased agricultural information communication among farmers 
but research suggests that there is low uptake of these technologies among farmers. 
This has resulted in limited access to information on the agricultural production 
process and early warning information on weather, markets, credit facilities, climate 
and pests and animal diseases. The limited access to information on agriculture has 
compromised farmers’ decision-making process resulting in poor yields among 
farmers. Limited usage of ICTs for agricultural communication has been a subject 
of research for many years and researchers have mostly used theories on technology 
acceptance. These researchers have often relied on contemporary technology 
acceptance theories and models and few have attempted to integrate these models 
and theories to develop a theory that can be used to study rural farmers’ acceptance 
of ICTs in agricultural communication. Among several models and theories that have 
been used to study technology acceptances are: Diffusion of Innovation model; Theory 
of Reasoned Action; Technology Acceptance Model, Theory of Planned Behaviour, 
Social Cognitive Theory, Motivational Model, Combined TAM and TPB, Model 
of PC utilization and The Unified Theory of Acceptance and Use of Technology. 
However, an examination of these theories and models generally reveals that none 
of these theories adequately addresses the factors that influence farmers’ acceptance 
and use of ICTs to share information on agriculture. This chapter seeks to develop 
an integrated model to study the acceptance and usage of ICTs among rural farmers. 
The chapter will review the above-mentioned contemporary technology acceptance 
models in rural agricultural environments. It further suggests how different models 
may then be integrated.

Table 1. Article distribution

Database Number of articles

Elsevier 15

EmeraldInsight 6

Frontiers 6

MDPI 22

Taylor and Francis 90

Heliyon 4

Jstor 8

Total 151



 

 

33 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/the-adoption-of-digital-technologies-for-

sharing-information-on-agriculture-among-farmers/333734

Related Content

Managing the Performance of Highly Mobile Skilled Individuals in Hi-Tech

Firms
Samarendra Kumar Mohantyand P. ArunPrasad (2012). Comparing High Technology

Firms in Developed and Developing Countries: Cluster Growth Initiatives  (pp. 167-

184).

www.irma-international.org/chapter/managing-performance-highly-mobile-skilled/65998

Factors Influencing Consumer Adoption for Network Fellowship Auction in

Taiwan
Yi-Fen Chen, Chia-Wen Tsaiand Yen-Fang Tseng (2016). International Journal of E-

Adoption (pp. 50-62).

www.irma-international.org/article/factors-influencing-consumer-adoption-for-network-fellowship-

auction-in-taiwan/160141

E-Learning in Higher Education: The Nigerian Universities’ Experience
Abel Usoroand Rosemary C. Akuchie (2012). Leveraging Developing Economies with

the Use of Information Technology: Trends and Tools  (pp. 228-237).

www.irma-international.org/chapter/learning-higher-education/65936

Trust in E-Commerce: Social Networks vs. Institutional Credibility
Fahri Unsal, Kurt Komaromiand G. Scott Erickson (2013). Adoption of Virtual

Technologies for Business, Educational, and Governmental Advancements (pp. 44-

57).

www.irma-international.org/chapter/trust-commerce-social-networks-institutional/72397

Web 2.0: How this is Shaping and Changing the Traditional Business Model
Sumarie Roodtand Roberto Viola (2011). International Journal of Innovation in the

Digital Economy (pp. 17-32).

www.irma-international.org/article/web-shaping-changing-traditional-business/59867

http://www.igi-global.com/chapter/the-adoption-of-digital-technologies-for-sharing-information-on-agriculture-among-farmers/333734
http://www.igi-global.com/chapter/the-adoption-of-digital-technologies-for-sharing-information-on-agriculture-among-farmers/333734
http://www.igi-global.com/chapter/the-adoption-of-digital-technologies-for-sharing-information-on-agriculture-among-farmers/333734
http://www.irma-international.org/chapter/managing-performance-highly-mobile-skilled/65998
http://www.irma-international.org/article/factors-influencing-consumer-adoption-for-network-fellowship-auction-in-taiwan/160141
http://www.irma-international.org/article/factors-influencing-consumer-adoption-for-network-fellowship-auction-in-taiwan/160141
http://www.irma-international.org/chapter/learning-higher-education/65936
http://www.irma-international.org/chapter/trust-commerce-social-networks-institutional/72397
http://www.irma-international.org/article/web-shaping-changing-traditional-business/59867

