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ABSTRACT

COVID-19 has impacted the East Kalimantan, Indonesia, community market, especially for indigenous
food and non-food souvenirs. These conditions threaten the global pursuit of SDGs. The University of
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Implementation of eSDG Framework Involving Multi Stakeholders Matching Program Engagement

Mulawarman and PT Aplikasi Karya Anak Bangsa, a subsidiary of Gojek Indonesia, identified social
concerns for matching program. Our university team’s experience integrating the tridharma led us to
offer a five-stage framework: (1) vision internalization, (2) persistence learning, (3) technology adap-
tion, (4) collaboration growth, and (5) outcomes integration. Multi-stakeholder cooperation starts with
mutual benefits, ideas, agreements, and program designs. Learning aspects are integrated through final
assignments, practical experiences, and organized assignments related to learning outcomes on specific
course areas (embedded learning). The emancipated learning of the Independent Campus (MBKM) was
implemented at the university level. Outcome-based education for higher education multi-stakeholder
matching program is an approach for addressing education SDG.

INTRODUCTION

The government of Indonesia defines policy framework to increase human related sustainable development
goals (SDGs) on six areas, namely (1) educational access, (2) educational quality (3) synergy between
governmental agencies, (4) higher education and industry; (5) industry linkages; and (6) educational
incentives (Indrawati & Kuncoro, 2021). Higher education in Indonesia is required by law to have three
pillars (tridharma): (a) to achieve competence in a particular field, (b) to research with multiple stake-
holders, and (c¢) to aid in the resolution of societal issues (Irawan et al, 2021).

However, from early 2020 until mid 2022, education SDG (eSDG) achievement suffers a setback.
Higher education faced a transformational problem regarding COVID-19 as a significant disruptive
agent, disabling the benefit of laboratory hands-on and face-to-face classrooms and tutorials (Martha et
al, 2021). Students are not able to conduct industrial internships as the industries also cut expenses to
survive during the pandemic era (Wagiran et al, 2022).

From higher education perspective, in this age of pandemics, the final pillar of tridharma is the most
important. Referring to the government strategy on leveraging higher education with support from exter-
nal actors (Rosser, 2022), outstanding teamwork with multiple stakeholders is required for mankind to
prosper in the face of the many different facets of social problems produced by the COVID-19 pandemic.
Outcome-based education with reference to multi-stakeholder public participation in higher education
becomes a paradigm for actively addressing the linked SDGs agenda.

As a case study of industrial survival in East Kalimantan, Indonesia, the traditional market was at
stake due to market embracement from conventional face-to-face and in-store showrooms to digital
platforms (Astari, 2021). Moreover, in the current condition, inter-islands and international barriers
erected to suppress the spread of COVID-19 have taken a heavy toll on the community market, especially
for tourism-linked products, i.e., indigenous food and non-food souvenirs (Ketter & Avraham, 2021).
These conditions directly challenge the global pursuance of achieving SDGs, particularly decent work,
economic growth, and sustainable communities. Limited face to face transaction requires a bridging to
provide online offerings and online transactions.

An opportunity was offered by PT Aplikasi Karya Anak Bangsa (PT AKAB), a subsidiary of a well-
known unicorn company of Gojek Indonesia. AKAB that has a platform to integrate traditional market
to digital economy, but the human resources behind traditional markets need to learn how it works and
to provide qualified products to sustain their business. These situations can be mutually solved by a
matching program between university and Gojek Indonesia, giving students from universities can educate
MSME operators to enter digital market, while also improving the souvenir and food standards. This also
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