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ABSTRACT

Previousresearchhasdocumentedarelationbetweensocialmediauseandadolescentwell-being.
However,littleisknownaboutwhetherthisconnectionisbasedonthereasonswhyadolescentsuse
socialmedia.Adolescentusesofsocialmedia,alongwithhowsuchfactorscorrelatewithparent-
reported mental health concerns and adolescent-reported self-perception, were assessed in 202
parent-adolescentdyads(withadolescentsranginginagefrom14-17).Higherreportedsocialmedia
engagement(i.e.,highernumberofaccounts,greaterfrequencyofchecking)wereassociatedwith
parent-reportedmentalhealthconcerns,aswellasadolescent-reportedloneliness,fearofmissing
out(FoMO),narcissism,andlowerself-esteem.However,theserelationsweremostapplicableto
usingsocialmediatocopewithstressortoexpressemotions.Thesefindingsarefurtherdiscussed
intermsofwaysinwhichsocialmediausemaybeadaptiveormaladaptiveforyouth.
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ReASONS FOR AdOLeSCeNTS’ USe OF SOCIAL MedIA: ReLATIONS 
TO PSyCHOSOCIAL FUNCTIONING ANd SeLF-PeRCePTION

Socialmediamayserveseveralfunctionsforadolescents,amongthemarecommunicating/connecting
withothers,sharingaspectsofone’slife,identityexpression,accessinginformation(e.g.,regarding
newsevents,celebrities/areasofinterest,friends’lives),andtopasstime(cf.,Youngetal.,2017).
Early research suggested that the most common reason that adolescents use social media is to
connectwithpeers(Barker,2009),andthesevirtualplatformsprovideaconvenientmeanstodoso.
However,asthistypeofpeercommunicationbecamemorecommonplace,increasedpressurefor
adolescentstomaintainavailabilityforpeersonsocialmediabecameapparent(Fox&Moreland,
2015).Furthermore,althoughsocialmediamayservesomepositivefunctions(e.g.,connectionwith
others),interferencewithdailyactivitiesorusingsocialmediatohelpcopewithstress,toregulate
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emotions,and/ortoseekreassurancefromothersmaybeproblematicintermsofgreaterdistressor
possibleaddiction(Marinoetal.,2018).Theprimaryaimofthepresentstudywastoexpandonthis
growingareaofresearchbyincorporatingparentandadolescentreportsofadolescents’reasonsfor
socialmediauseandinvestigatingtheassociationsofsocialmediafunctionswithadolescentmental
healthdifficultiesandself-perception.Asdescribedbelow,varioussocialmediausesmayrepresent
waysinwhichpresent-dayadolescentsobtainsocialcapitalandmayhaverelevanceforwell-being.

Ratherthanfocusingonexplicitlypositiveornegativeengagement,suchasformingmeaningful
connectionsorcyberbullying,respectively,thecurrentstudyemphasizedusesthatweredirectlyrelated
tothefunctionalityofsocialmediaapplications.Thereasonsforsocialmediauseinvestigatedwere
a)topostphoto/videocontent;b)toexpressemotion;c)toconnectwithothers;d)torelievestress;
ande)tokeepupwithnews/celebrities.Therationaleforthisapproachisthatitallowedformore
directconsiderationsoftheactions and intentionsofadolescentsintheirsocialmediauseratherthan
theperceived consequencesofsocialmediause.

SOCIAL CAPITAL ANd SOCIAL MedIA USeS

Fromasocialcapitalperspective,socialmediamayrepresentanimportantwaythat individuals,
particularlypresent-dayadolescents,communicatewithothersandgathersociallyrelevantinformation
(Nevesetal.,2018).Socialmediaandotherdigitaltechnologiesappeartoprovideaconvenientwayof
gainingsocialcapital(Bajajetal.,2021;Tilleczek&Rimer,2019),whichisanimportantbyproduct
ofone’sinterpersonalrelationships(Coleman,1988).Further,intermsofhowindividualsgoabout
gainingsocialcapital,socialmediaapplicationscanservemanifest(i.e.,intended)andlatent(i.e.,
unintended) social functions (seeMerton, 1968 for anoriginal descriptionof these functions in
broadersocialcontexts).Directactionssuchaspostingoractivelyreadingsocialmediacontentmay
servemanifestfunctions,whereaspersonalintentionormotivationsforthisengagementmayalign
withthetheoreticalnotionoflatentfunctions.

Therefore,thepresentstudywasdesignedtoassessreasonsforsocialmediausethatappearto
capturebothmanifest(e.g.,postingphotos/videos,gettingnews/information,connectingwithothers)
and latent (e.g., expressing emotions, stress relief) functions. From a social capital perspective,
actionsthatarealignedwithsocialmediafunctionalitymaynotclearlypointtoanadolescenthaving
thetypesofbehavioral,emotional,orself-perceptionissuesinvestigatedinthepresentstudy.More
specifically,manifestfunctionsmaydescribecommonusesofsocialmediaforyouththatdonot
signalmaladjustment.Latentfunctions(e.g.,stressrelief,expressionofemotions),ontheotherhand,
mayberelatedtoadjustmentdifficultiesinthatadolescentswhoaremorelikelytousesocialmedia
forsuchpurposesmayalsoexperiencemoredifficultiessuchasinternalizingproblems,loneliness,
andlowself-esteem.Althoughitispossiblethatseekingoutsocialmediaplatformsforsuchreasons
isatypicalandperhapsamaladaptivecopingstrategy,thisissuehasnotbeendirectlyaddressedin
previousresearch.

Alternatively,oneofthefirsttheoreticalframeworksforunderstandingsocialmediauseisknown
asUsesandGratificationsTheory(Raacke&Bonds-Raacke,2008).Fromthisperspective,social
mediaisusedtofulfillpsychosocialneeds.However,becausetheseneedsmaydifferbasedona
user’sadjustment,thereasonsforusingsocialmediamayconcomitantlyfollowsuit.Inotherwords,
individualsexperiencinginternalizingproblems,suchasanxietyanddepression,mayberelatively
likelytousesocialmediatorelievestressorasanemotionaloutlet.Indeed,emotionregulationas
amotiveforsocialmediauseisassociatedwithinternalizingproblemsinadolescents(Marinoet
al.,2018).

Further, if social media are useful in increasing social capital through fostering a sense of
connectedness,thisfunctionmaybeadaptive;however,ifanadolescentislackingsocialconnections
(e.g., experiencing loneliness) and uses social media to fulfill such needs, such use may signal
maladjustment.Thepsychosocialcorrelatesofthismoremanifestfunctionwerealsoinvestigatedin
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