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ABSTRACT

Socialmedia(SM)hasprovidedeveryonewithatooltoairtheirunhinderedviews,especiallyin
conservativesocieties.Thisresearchanalyzesthe1,090tweetsofcertainNigerianfeminists/activists
duringthe13-dayOctober2020#EndSARSprotests.Theanalysisinvestigatesthecontentofthe
women’stweetsthematicallybyidentifyingtheirmostusedwordsvis-a-vistheircorrespondingvalues.
Thesewordswerethenusedtointerpretthemessagesbeingconveyed,howSMimpactsfeminist
leadership,andthetemperamentsofthesewomen.Theanalysisalsocomparesthesocialclassesof
thewomenbasedontheirprofiles,theintersectionoffeminism,politicalactivism,andhowSMhas
becomeatoolforunhinderedfeminism.
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INTROdUCTION

SMhasdrivenarecordincreaseinactivismandfeminism.Thisresearchanalyzedtheimpactof
SM(Twitter)onfeminism,women’sactivism,andleadershipinNigeria.Itfocusedonsomemajor
feministsoftheOctober202013-day#EndSARSprotests.Athoroughanalysisoftheir1,090tweets
revealedsometraitsoffeminist leadershipconcerningsocio-politicalactivismin theageofSM.
Thefindingswerethencomparedwithsomeearliereventsandliterature,forcorrelationsandnew
developments.TheseprotestssawMillennialsandGenerationZerstaketothestreetstodemanda
NigerianPoliceForce(NPF)reformandtheimmediatedissolutionofthenotoriousSpecialAnti
RobberySquad(SARS),accusedofmurder,rape,androbbery.Millennials(bornbetween1984and
1996)andGenerationZers(bornafter1997)arebothregardedasyouths(BresmanandRao,2017).

Feminism has no single globally accepted definition because of differing (mostly women)
definitions(Swirsky&Angelone,2014ascitedinOgletreeetal.,2019).Somedefinitionsarepopular
nonetheless.MileyCyrusdescribesfeminismasnotbeingscaredofanythingwhileEmmaWatson,
describedfeminismasa“belief thatmenandwomenshouldhaveequalrights’’(Ogletreeetal.,
2019).DefinitionsfromcelebritiesareimportantbecausetheyarekeySMinfluencers.Feminism
maybedefinedastheadvocacyofequalityofopportunities,rights,andbenefitsforwomenandmen
possessingsimilarabilities.Afeministisawomanwhodemandssimilaropportunitiesandbenefits
asamanwithwhomshesharessimilarabilities.
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In 2005, Crosby and Bryson defined leadership as “the inspiration of others to undertake
collectiveactioninpursuitofthecommongood”.Leadershipisanethicalprocessinwhichleaders
andfollowerscooperateinreciprocalways(Rost,1991).Leadershipisknowingwhattodo(Martins,
2020).“Aleadergivesarticulationtotheimaginationofthepeople”(Peterson,2017)andactson
them.Leadershipisauniqueabilitytosolvechallengesyettooccur.

SMarethe“variouselectronictools,technologies,andapplicationsthatfacilitateinteractive
communicationandcontentexchange”(Hamilton,2009ascitedinLuoetal.,2015).It isalsoa
seriesofnetworkedonlinespacesthatenablecomputer-proxycommunicationdesignedtoshareand
exchangeinformation(Kaplan&Haenlein,2020).Therestofthepaperincludesabroadliterature
review,themethodologyadoptedandwhy,data/results,andconclusion.

LITERATURE REVIEw

There isadearthof studiesonSMand feminismbecause it is still anevolvingsubject.Female
activismandleadershipviaSMwerewellpronouncedduringthe2011ArabSpringinEgypt,which
ledtotheregime’sremoval(Barghouthi,2016).Barghouthi’sfocuswasonNawaraNgem’sblog,
“ThePopularSarcasticFront”.TheblogshowcasedNegm’ssocial-politicalstanceanditsthemewas,
“Freedomisforthosewhocarrytheirlivesintheirhands’’.NegmisaprivilegedEgyptianjournalist,
author,editor,andtranslatorwithover700,000Twitterfollowersand15,000to20,000dailyreaders
pre-revolution(Barghouthi,2016).Barghouthi’sanalysisofNegm’scommunicationstrategyand
expressionrevealedaspecificchoiceofwordsandlanguage.Thesewereusedtoidentifypatterns
andunderstandherinnatecharacteristicsresponsibleformobilisingmillionsofEgyptianstoprotest.

Barghouthi’sstudyrevealedthatSMavailssocialactivismtoeveryone,adivergencefromMuslim
women’sinsurmountableactivismbarriers.Theyouths’masteryofSMmakesitdifficultforregimesto
controlfreedomofexpressionandSMoptimisesfreedomofspeech,especiallyinconservativesocieties.
Feministsarenowjudgedbytheirworkratherthangender.BarghouthiconcludedthatNegmdemonstrated
anexceptionalformoffeminismthatcouldneverhavesucceededwithoutSM.Herachievementsshowcased
howMuslimwomencandirectlyassumeauthorityoutsideexplicitlyreligiousspaces.Tufecki(2018)also
positedthattheArabSpringwouldhavebeenimpossiblewithoutTwittertorallyindividuals.

Feminist Hashtags: Social Movements and Female Activism
According to Della Porta and Diani (2006), social movements are groups of individuals who
collectivelyconfrontdominantsocial-politicalparadigmsandrevisualisenewparadigms.Thegoalis
toactuatesocialtransformationbyincreasingconsciousnessabouttheillsofsomesocialconditions.
Thisstirsnewdiscoursesthatchallengesystemsand/orstructuresthatpreservesocialinjustice,thereby
reassessingtheexigencyofasocialissue,definingandcoordinatingactionsforchange(Jasper,1998).
SMisessentialforsocialactionandorganisation(Tufecki,2018).HashtagcampaignsonSMhave
deposedtraditionalconceptsofsocialmovements,reshapedtraditionalstrategiesformobilizingpeople,
andexpeditedmoreextensiveoutreach,advocacy,andpreventionmodelsbysocialserviceagencies.

Feministhashtagcampaignssuchas#MeToo,#WhyIStayed,and#MaybeHeDoesntHitYouhave
createdawarenessontheprevalenceofgender-basedviolence,GBV(Storer&Rodriguez,2020).
#MeTooandWhyIStayedattractedrecordattention,criticallyanalysedthestructuresandsystems
thatespousegenderinequity,andprovidedahavenforsurvivorstonarratepersonalexperiences.
Theyadoptedaqualitativemethodologytoanalyzetweetsfromthehashtagsabove.Theresearch
investigated GBV survivors’ meaning-making processes and broad properties of feminist-based
hashtagslike#WhyIStayed.Theyutilisedsupervisedmachinelearningandqualitativetechniquesin
theexplorationofcorollaryresearchquestions.

Their findings explicitly examined the use of collective action frames in the #WhyIStayed
movement.TheyusedTwitter’sapplicationprogramminginterface(API)toacquire61,725tweets
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