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ABSTRACT

Withtherapidexpansion of thel nter net and constant technol ogi cal advances,
it is clear that e-commerce will reshape methods of the business world.
Government, large corporations, medium and small business now have to
conduct their electronic activities in an accountable, transparent and well-
structured way. Unlike traditional business recording, such as accounting,
with Generally Accepted Accounting Practice (GAAP), no guidelines or
frameworks exist that recognize e-commerce i Ssues.
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INTRODUCTION

“ The newest innovations, which we label information technolo-
gies, have begun to alter the manner in which we do business and
create value, often in ways not readily foreseeabl e even five years
ago.”

Alan Greenspan
Chair, Federal Reserve Board

May 6, 1999

A large multinational corporation once attempted to sell baby food inan
African nation by using packaging designed for itshome country market. The
company’ sregular |abel showed apictureof ababy withacaptiondescribingthe
kind of baby food containedinthejar. African consumerstook onelook at the
productandwerehorrified. They interpretedthel abel tomeanthat thejar contained
ground-upbabies(Ricks, 1993)!

Thisexampleservestoillustratethat thedes gnof effectivee-commercesites
requirescareful planningandsengtivity tocultural issues. For example, South Africa
isalow to middle-income, developing country with an abundant supply of
resources, well-devel opedfinancial, legal, communi cations, energy andtransport
sectors, astock exchangethat ranks among theten largest intheworld, and a
moderninfrastructuresupportinganefficient distributionof goodstoma or centers
throughout theregion. However, growth hasnot been strongenoughtoreducethe
prevailing 30 percent unemployment figure. Dauntingeconomic problemsremain
fromtheapartheidera, especially poverty andlack of educational andeconomic
empowerment among disadvantaged groups. Attheendof 2000, President Mbeki
vowedto promoteeconomicgrowthandforeigninvestment, andtoreducepoverty
by relaxingrestrictivel abour | aws, stepping upthepaceof privatisation, andcutting
unneededgovernmental spending. Elevenofficial languagesandculturd diversity
further complicate all these challenges. E-commerce cannot target specific
audiences, so South Africaillustrateshow difficultitistoappeal tocustomers.

The evolution of Web-based business activity hasresulted intheterm e-
Businessreferringtothreecategoriesof businessactivity:

*  Business-to-Employee (B2E): Intranet-based applicationsinterna to a
company.

*  Business-to-Consumer (B2C): Internet-based applicationsfor acompany’ s
customersand

*  Businessto-Business(B2B): Extranet-based applicationsforacompany’s
businesspartners. (AnlOS: Inter Organisational System).

Copyright © 2003, Idea Group Inc. Copying or distributing in print or electronic forms without written
permission of Idea Group Inc. is prohibited.



17 more pages are available in the full version of this
document, which may be purchased using the "Add to Cart"
button on the publisher's webpage: www.igi-
global.com/chapter/emerging-need-commerce-accepted-
practice/30315

Related Content

Study on WeChat Marketing Strategy Based on the Purchase Intention of
Youth Group

Jingkun Zhao, Honglu Liuand Yilei Pei (2017). Journal of Electronic Commerce in
Organizations (pp. 39-56).
www.irma-international.org/article/study-on-wechat-marketing-strategy-based-on-the-purchase-

intention-of-youth-group/188836

The Development of the Digital Rupee: India's Central Bank Digital Currency
Darsana Venugopal (2024). Exploring Central Bank Digital Currencies: Concepts,
Frameworks, Models, and Challenges (pp. 91-139).

www.irma-international.org/chapter/the-development-of-the-digital-rupee/341666

Power, Conflict, Commitment and the Development of Sales and Marketing
IS/IT Infrastructures at Digital Devices Inc.

Tom Butler (2007). International Journal of Cases on Electronic Commerce (pp. 56-
72).

www.irma-international.org/article/power-conflict-commitment-development-sales/1524

International Lessons and Adaptations Examining Global CBDC
Implementations and Extracting Insights for India's Digital Rupee

Amit Kumarand Vinit Sikka (2024). Exploring Central Bank Digital Currencies:
Concepts, Frameworks, Models, and Challenges (pp. 224-244).
www.irma-international.org/chapter/international-lessons-and-adaptations-examining-global-

cbdc-implementations-and-extracting-insights-for-indias-digital-rupee/341672

A New User Segmentation Model for E-Government
Ran Tang, Zhenji Zhang, Xiaolan Guanand Lida Wang (2013). Journal of Electronic
Commerce in Organizations (pp. 1-11).

www.irma-international.org/article/a-new-user-segmentation-model-for-e-government/81318



http://www.igi-global.com/chapter/emerging-need-commerce-accepted-practice/30315
http://www.igi-global.com/chapter/emerging-need-commerce-accepted-practice/30315
http://www.igi-global.com/chapter/emerging-need-commerce-accepted-practice/30315
http://www.irma-international.org/article/study-on-wechat-marketing-strategy-based-on-the-purchase-intention-of-youth-group/188836
http://www.irma-international.org/article/study-on-wechat-marketing-strategy-based-on-the-purchase-intention-of-youth-group/188836
http://www.irma-international.org/chapter/the-development-of-the-digital-rupee/341666
http://www.irma-international.org/article/power-conflict-commitment-development-sales/1524
http://www.irma-international.org/chapter/international-lessons-and-adaptations-examining-global-cbdc-implementations-and-extracting-insights-for-indias-digital-rupee/341672
http://www.irma-international.org/chapter/international-lessons-and-adaptations-examining-global-cbdc-implementations-and-extracting-insights-for-indias-digital-rupee/341672
http://www.irma-international.org/article/a-new-user-segmentation-model-for-e-government/81318

