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ABSTRACT

Thepurposeofthisliteraturereviewwastoaddressanexistinggapintheliteratureinunderstanding
howaddictionintheformofinternet,socialmedia,andmobiledeviceaddictionanddependency
positivelyandnegativelyaffectaworkplace.Theobjectiveoftheresearchwastoreviewover70
publicationsonthetopicsofinternetaddiction,socialmediaaddiction,mobiledevicedependency,
alackofleadingconsensus,benefitsintheworkplace,andchallengesintheworkplacetoinclude
industrialespionage.Futureresearchisalsoaddressed.
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INTRODUCTION

Thepurposeofthisliteraturereviewwastoaddressanexistinggapintheliteratureinunderstanding
howaddictionintheformofinternet,socialmediaandmobiledeviceaddictionanddependency
positivelyandnegativelyaffectsaworkplace.Theobjectiveoftheresearchwastoreviewover70
publicationsonthetopicsofinternetaddiction,socialmediaaddiction,mobiledevicedependency,
alackofleadingconsensus,benefitsintheworkplace,andchallengesintheworkplacetoinclude
industrialespionage.Theinternetandsocialnetworkshavebecomeawayof lifeformillionsof
peoplearoundtheworldwhoregularlyaccessthesenetworksthroughavarietyofdevices(Kuss&
Griffiths,2017).Mobiledevicessuchascellphonesenablepeopletohaveimmediateonlineaccess
andexperienceinstantgratificationsobtainedfromtheirsocialmedia(Shepard,Parker&Steiner,
2015).Onlinesocialnetworkingsites(SNSs),whereindividualsenjoyconnectingwithothers,have
gainedpopularityinthelastdecade(Kuss&Griffiths,2017).In2016,therewere2.34billionsocial
networkusersworldwide(StatistaFactsonSocialNetworks,2017).Users’socialnetworkactivities
appeartobeeclecticandconstantlychanging,rangingfromtraditionalsitessuchasFacebook®to
moresociallybasedonlinegamingplatformsanddatingplatforms.Theseactivitiesallowusersto
connecttooneanotherbasedonsharedinterests,usingon-the-gotechnologiessuchastabletsand



International Journal of Social Media and Online Communities
Volume 13 • Issue 1 • January-June 2021

38

smartphones thatareparticularlypopulardevices foraccessingsocialnetworks.Millennials, the
generationalcohortbornbetween1982and2000(U.S.CensusBureau,2015),areontheinternetor
ontheircellphoneforsevenandahalfhoursdaily(Twenge,2013).Asof2010,Americansspend
23%of their internet timeonsocialnetworkingsitesand21%checkFacebook®overfive times
daily.Approximately30%ofcollegestudentsuseFacebook®tomeetnewfriends.Giventhemassive
numberofsocialmediausersandthefrequencyofuse,theaveragesocialmediauseraccessestheir
networkingsitesthroughouttheday,thereisnowonderthatresearchershavebeguntodiscovera
numberofpotentialcausesforconcern(Wallace,2014).

Insomeworkplaces,employersrestrictorprohibittheuseofpersonalmobilephonesandrestrict
accesstoSNSsthroughcompany-ownednetworks.Thisoccurstoprotectthesecurityoftheenterprise,
including intellectualproperty,personal identifying informationof customers,business sensitive
information,andclassifiedmatter.Restrictionsmaytakeplacetopreventdistractionsandimprove
humanperformance,helpingtoachievequality,safety,andproductivityperformanceobjectives.The
increasedrelianceoftheworkforceonSNSsandmobiledevices,juxtaposedwithemployersneedsto
protectassetsandmaintainhumanperformance,createsa21stcenturyconflict.Theliteraturereview
conductedaddressesthefollowingresearchquestions:

RQ1:Whatistheextentofconflictinginterestrelatedtothecauseoftheinternet,socialmedia,and
mobiledevicesintheworkplace?

RQ2: What is the generational extent of security policies and procedures considering mobile
technologyandSNSs?

Internet Addiction
Researchoninternetaddictionhasbeenanongoingareaofstudybecausethewidedisseminationof
theinternettothepublic.Inthe1990’s,internetaddictionwasconsideredasaminorphenomenon
existinginsubsetsofsocietyortight-knitcommunities,suchasinternetvideogamingapplications
andonlinechatrooms.However,withthedailyintrusionoftheinternet,thetopicofinternetaddiction
hasbecomeanincreasinglyprevalentphenomenon(Wallace,2014).Researchsuggeststherearea
numberofpotentiallyaddictiveonlinebehaviors.Young(1998)suggestsfivedifferentcategoriesof
internetaddiction.Thefirstcategoryiscomputeraddictionthatisanaddictiontocomputergames.
Thesecondcategoryisinformationoverload,orweb-surfingaddiction.Thethirdcategoryisnet
compulsions,oronlinegambling,shopping,orotherbehaviorsthatarepotentiallyaddictive,even
outsideoftherealmoftheinternet.Thefourthcategoryiscybersexualaddiction,ortheaddiction
toonlinepornographyorotheractivitiessexuallyexplicitinnature.Thefifthtypeofaddictionis
cyber-relationshipaddiction,ortheaddictiontoformingormaintainingonlinerelationships.

Studiessuggestthatthemajorityofpeopleaffectedbyinternetaddictionmightnotevenbeaware
thattheyareaddicted(Young,1998).Theinternetissoingrainedincontemporarysocietythatitis
difficultforindividualstorecognizeaddictivebehaviorsinthemselvesorothers.Reportssuggestthat
internetusagecanbedifficulttocontrolandhasthepotentialforsimilaraddictionpatternsfoundin
gamblingaddictionandgamingaddiction(Hoetal.,2016;Rosenbalm&Wong,2012;Young,1998).
Thefinelinebetweenfrequentnon-problematichabitualuseandproblematicandpossiblyaddictive
useofmobiledevicesandSNSsisacontinuousrealityfacedbysociety(Kuss&Griffiths,2017).

Griffiths (2010) highlighted six core components of addiction, including salience, mood
modification,tolerance,withdrawalsymptoms,conflict,andrelapse.Eachofthesecorecomponents
ofaddictionwerereportedinpeoplewhoaresufferingfrominternetaddiction.Studieshavesuggested
thatinternetusehasthesamehabitpatternsasthosefoundinchemical(e.g.,alcohol)dependencies
(Griffiths,2010).Studiessuggestthattheinternetcanalsoleadtowithdrawalfromreal-lifetoavirtual
world,whereanindividualcanfacilitatealloftheirneeds(Twenge,2013).Young(1998)hypothesized
thatusingtheinternetasneed-fulfillmentpromotesat-riskcircumstanceswhereanindividualhasa
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