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ABSTRACT

The number of travels around the world to benefit from health services provided 
abroad is increasing every year. The high level of global demand for health services 
has influenced the rapid development of the medical tourism industry. Due to these 
developments in the industry, a global market has emerged, the medical tourism 
market. Countries operating in the industry are also striving to gain share from 
this large market or to increase their existing market shares. In this study, different 
perspective on global phenomenon, medical tourism, medical tourism market, and 
leader destinations in the industry are examined in detail.

INTRODUCTION

Tourism is a dynamic industry that is constantly changing and renewing itself. The 
rapid changes in the industry have affected the change of tourism preferences and 
the emergence of new types of tourism. The new types of tourism have contributed 
to the diversification of the tourist profile and the emergence of tourism industries 
that serve different tourist profiles (Durgun, 2007). One of these industries is the 
medical tourism industry.
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Medical Tourism

Medical tourism emerging from the combination of health services and tourism 
services, can be defined as travelling abroad to get health services that are not 
available or expensive for individuals in their home countries. Individuals can 
also benefit from the tourism services provided in the countries where they have 
travelled to receive health services. Although the demand for medical tourism has 
increased in recent decades, travels to be healthy are as old as human history. For 
example, in the Middle East tradition, it is believed that Cleopatra established one of 
the world’s first SPA centers in BC 25. Also, it is stated that there were many SPAs 
and thermals built by Romans in Europe, Middle East, and North Africa between 
BC 54 and AD 450 (Erfurt-Cooper & Cooper, 2009).

Today, medical tourism has become a global phenomenon. Millions of patients 
travel abroad every year and the number of these patients are increasing very fast. 
Moreover, many destinations providing high-quality medical tourism services at 
low prices have emerged. Therefore, it is important to understand the dynamics of 
this phenomenon. For this purpose, in this chapter different opinions on the term 
medical tourism, motivational factors driving medical tourism, medical services 
offered in the industry, and leader destinations are discussed.

THE CONCEPT OF MEDICAL TOURISM

Globalization has contributed to emergence of medical tourism (Roy et. al, 2018), 
which is a way to offer healthcare services to foreign patients in a host country 
(Rydback & Hyder, 2018). Medical tourism is a kind of niche tourism arising a 
result of the rapid rise of the number of travels abroad to access to medical services 
(Suess et. al, 2018). Thus, it has become a global phenomenon in the few decades 
(Chew & Darmasaputra, 2015).

There is no consensus on the definition of medical tourism (Lee & Spisto, 2007) 
but it can be defined as travelling across international borders with the intention of 
obtaining healthcare services (Roy et. al, 2018) in order to find a solution to health 
problems or improve the health conditions. Although there is a debate whether 
traveling abroad for obtaining healthcare services should be called as “health tourism” 
or “medical tourism”, Pocock & Phua (2011) stated that there is a consensus in the 
related literature that medical tourism is a subset of health tourism. Smith and Puczko 
(2009) stated that health tourism is composed of medical tourism and wellness 
tourism, which means that medical tourism is a subset of health tourism. Garcia-
Altes (2005) used the term “health tourism”, as an umbrella term, to explain the all 
health-related tourism activities. Connell (2006) expressed that there should be a 
differentiation between medical tourism and health tourism, as medical tourism is a 
correct term used in cases requiring medical operations. Saiprasert (2011) specified 
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