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ABSTRACT

Over the last few years, the making of the creative cities has received much attention in both the research
community and actual city development. There are different approaches that contribute to such making
including those focus on the creative industries (culture, arts, etc.), the creative class, the place of cre-
ative city-making ‘Creative Milieu’, and others. Following a theoretical approach, this chapter discusses
the role of sustainable urban mobility (SUM) in stimulating creativity within the context of the creative
milieu. The main question is: How does SUM foster creativity, particularly the non-motorized transport
(NMT)? First, the chapter frames the discussion around the challenge of people’s mobility and sets out
the factors associated with urban mobility behavior. Then, it focuses on the significant contribution of
attitudinal factors in the making of creative cities. Finally, it highlights some of the global best practices
that have fostered creativity through SUM and suggests the best Egyptian cities that could be successful
for establishing future creative cities.

INTRODUCTION

Cities are the most significant and complex creation of mankind with respect to their distinctive shape,
complex configuration, and Built Environment (BE) attributes. Worldwide, cities are considered essential
vectors for sustainable development because of the recent economic, social, financial, and environmental
crises. The dramatic change in cities is also driven in part by the information technology revolution.
Therefore, the need to cope with these changes is needed through a re-assessment of cities’ resources
and potentials. Noticeably, an increasing number of cities use the ‘Creative Cities’ concept in urban
development strategies where growth can be improved through multi-dimensional creative activities
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(Oyekunle, 2019). The dimensions of the concept are highly complex due to the complexity of managing
a city holistically, despite all of them aiming to improve individuals’ quality of life. The most studied
dimensions of creative cities are information communication technology, mobility (ideas, people, etc.),
environment, economy, people, governance, sustainability, urban creativity, and open networks (network
infrastructure, creative activities, inclusion, urban growth, and a sustainable environment) (Rodrigues
& Franco, 2018)

In fact, different mobility types contribute significantly to the making of creative cities. This chapter
will focus particularly on the ‘mobility of people’, the mobility in which people move from one place
to another by transport modes. Many researchers declared that urban mobility has also become a useful
research tool for understanding transformations in places, times, social life, and programs structuring
contemporary cities (Pucci & Colleoni, 2016). Thus, the reshaping of urban mobility and its associated
spaces have appeared to play a significant role in the making of the creative city. Meanwhile, urban
mobility supports everything made by individuals fulfilling their basic needs on many scales. Therefore,
mobility is widely cited as one of the most intractable challenges faced by cities worldwide. Although
cities play a crucial role as drivers of places connectivity, creativity, and innovation, cities are also areas
where problems are initiated.

“Fortunately, cities are able to contribute to both problems and solutions”. (Matovic et al., 2018)

Nowadays, cities are facing rapid population growth due to the urbanization process, and it started to
witness challenges related to its streets. Moreover, activities distribution impacts the spatial distribution
of land uses and travel demand as well. Individuals’ travel patterns ‘commute patterns’ are a physical
outcome of the interaction between cultural backgrounds, society physical needs, and the potential of
mode availability (Aoun, 2014; Ibrahim et al., 2017). Consequently, urban mobility challenges have
increased proportionally with urbanization causing obvious negative impacts on environmental, social,
and economic levels.

Traditionally, cities have sought to solve such challenges by adding new capacity to match demand
(adding more roads which invited more cars). Unluckily, many of the world’s efforts are following the
same ‘Car-Oriented Development’ made by many cities in developed countries in the past. In contrast, the
developed countries are trying to re-allocating road space for Public Transport (PT) and Non-Motorized
Transport (NMT) (i.e., walking and cycling) to recover from this (Ibrahim et al., 2017). Consequently,
road construction policies have failed to cope with the significant increase in travel demand resulting from
rapid motorization, causing ‘Transport vicious cycle’. As a result, the last two decades have witnessed a
growing trend towards the ‘Transit-Oriented Development’ approach as a promising planning paradigm
that tries to ensure sustainable development. It tries to maintain the integration between land- use and
transport systems, which reduce the mobility footprint. Regarding the sustainability dimension of cre-
ative cities, the future of urban mobility expansion should be sustainable. Thus, this requires a profound
systemic understanding of the term ‘Sustainable Urban Mobility (SUM)’.

Besides, the need to change commuters’ choice from private cars to (PT) and (NMT) is urgently
needed. In this case, it is required to recognize people’s mobility behavior and what they perceive about
the choice itself. By looking beyond what basic mobility provide us with, the critical question to ask is:
How (SUM) fosters creativity, particularly the (NMT)? The authors are also interested in seeing how
can understanding the factors associated with mobility behavior contributes significantly to the making
of creative cities. To date, there is no evidence in the literature that mobility behavior has a vital role in
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