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ABSTRACT

With the emergence of digital media, prosumers are providing a new direction of film funding. Enthusiastic
cine-goers are ready to invest in scripts that they believe in by identifying alternative financial resources.
Crowdfunding has recently emerged as a funding option for all the creative-cultural industries in general.
Although the Indian market is still a novice, the creative explorers are ready to take on the chances to
vent their artistic expressions. Therefore it is essential to understand what drives people to either create
or fund these projects. In this context, this chapter aims to study the basic premise of crowdfunding in
Indian films and analyse the concept of prosumers.

INTRODUCTION

Present-day, Indian cinema has been through the two most important changes that have changed the
perception worldwide. One is the thematic change. It is varied from the simple happy family story to
experimental, bold and innovative, completely out of the box. There is no dearth of themes for the pro-
ducers with gradual blurring of commercial and parallel cinema. The other is technological change. The
digital media especially the social media have played an instrumental role in the emergence of a new
Bollywood in terms of revenue generation, promotions, distribution, online viewership, embarking in
themes that are bold and experimental, and even capital investment.

The emergence of prosumers- A new set of consumers has emerged with entrepreneurial capabilities
and who are ready to invest in films. They are the prosumers. Given by Alvin Toffler (1984) in his book
The third wave where he argued that with the advent of the industrial age the number of pure consumers
will gradually decline giving rise to prosumers —who will produce their goods and services. However,
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the term prosumers has transformed from meaning “professional consumer” to meaning “product and
brand advocate.” where from simple consumption of products, people are becoming the voices of those
products and significantly impacting the success or failure of companies, products, and brands, particu-
larly through their involvement on the social web. Social media has emerged as one of the most potent
mediums of communication.

There are 7.7 million people in the world, with at least 3.5 billion online making social media plat-
forms being used by one-in-three people in the world, and more than two-thirds of all internet users.
—passing comments, opinions, information videos, podcasts and, photographs— each month making it
official and unequivocal that social media is one of the mainstream media (Ortiz-Ospina, 2019). The
digital natives have been successful in creating a platform for themselves where interaction, sharing,
chatting is possible on a real-time basis. The Internet by virtue of its characteristics like instantaneous-
ness, interactivity, openness, fictitiousness and, abruptness is hugely popular among the young genera-
tion. A free market place where ideas are placed, creating a space where opinions can be exchanged and
discussed (Mukherjee Das, 2020).

Harnessing the crowd technology- the crowd which once went to the cinema halls are now actively
into films- starting from ideation to production to shooting to promotion. The Crowd has been heralded
as one of the most promising gen-next, with qualities like entrepreneurship, out-of-the-box thinking and
an enterprising spirit to venture out into something new (Mukherjee Das, 2019). The crowd helped in
the emergence of two most promising concepts that revolutionized the capital investment market in all
categories with special reference to Indian cinema. They are- crowdfunding and crowdsourcing. The
establishment of multiplexes- multiplexes has defined the way an audience watches a film. More than
entertainment it had been an experience. The audience is invited to an experience which they live while
they watch the movie.

REVIEWING THE PHENOMENA
Crowdfunding-and Its Inception in Social Media

The origin of crowdfunding is traced back to the arts and entertainment industry where a musical band
called Sellaband from Amsterdam first formed a musical platform in 2006. Later on, Kickstarter was
founded in 2006 which was based in Amsterdam (Agrawal 2014, p 63). Crowdfunding draws inspira-
tion from concepts like micro-finance (Morduch, 1999) and crowdsourcing (Poetz & Schreier, 2012),
and is defined by Schwienbacher and Larralde (2010) define crowdfunding as “an open call, essentially
through the Internet, for the provision of financial resources either in form of donation or in exchange
for some form of reward and/or voting rights to support initiatives for specific purposes.”

Crowdfunding is deeply rooted in crowdsourcing where the crowd is enlisted to give feedback, opin-
ions, suggestions, new ideas and, solutions which are aimed at promoting business activities (Lambert
& Schwienbacher, 2010). Crowdfunding is a different concept than the traditional seed financing as it
asks for small finances from not so traditional investors with an objective that ranges from financing to
charity to donating combined with a certain amount of uncertainty. Moreover with increased internet
penetration and usage of social media even in the rural areas crowdfunding has grown exponentially for
the brave hearts.
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