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ABSTRACT

A business meets the need of the present world and the environment without compromising the require-
ment of the current scenario, that is, sustainability of the resources. Everyone affects the sustainability
of the marketplace and the Earth in some way or another. Sustainable development within a business
is able to create value for customers, investors, and the environment. This naturally involves taking a
long-term perspective and balancing economic, environmental, and social impacts of business. In today’s
business environment, it is highly important that organizations develop and adhere to the appropriate
policies and systems that create a sustainable future for the world. The purpose of this chapter is to
highlight the circular economy and the critical role leadership will play in it. The authors describe the
circular economy and its major concepts and approaches along with its background. Further, the major
challenges and encounters of leadership in a circular economy are also discussed.

INTRODUCTION

The world population is standing at around 7.5 billion as of April 2019, according to recent statistics,
out of which, India alone is contributing approximately 17.9% in the total population. Together, we have
reached at an alarming situation where the bearing capacity of our planet has jeopardized to the extent that
if immediate panacea is not looked out, the reverberations will be unendurable. The rate of consumption
is far beyond the regenerating capacity of the planet. The continuous increase in the physiological needs
of the humans has put the business organizations under immense pressure to provide them with their
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necessities at the right time and right place. The notion of take-make-consume-waste, as followed by the
majority of people, is one of the main reasons behind the destructive use of the limited resources. The
Millennium Ecosystem Assessment 2005, as given by the Ellen MacArthur Foundation (2013), says that
fifteen out of the recognized twenty-four ecosystem services (i.e. processes of nature that support human
wellbeing) are used in an unsustainable manner and are being depleted. Thus, continuous measures at
global, institutional and individual level have to be taken up for the sustainability so as to ensure that there
are no pernicious consequences in near future. This realization has led to the emergence of the concepts
like Circular Economy,sustainable development, resource planning and management, triple bottom line,
Reuse-Reduce-Recycle and many more,keeping aside the old school of thought, like Linear Economy.
Where Linear Economy works on the simple principle of gratification of needs, Circular Economy takes
into consideration the environmental sustainability as well.

Circular economy is the major focus of this chapter. The chapter will be talking about the how the
leadership impact upon circular economy. We will try to focus sustainability first which is again a very
popular and important expression these days. Then we will relate it with economy and will move forward
to linear and circular economy. Finally, we will discuss that how leadership can be helpful in establish-
ing circular economy in countries.

Sustainability

The word sustainability is derived from the Latin sustinere (tenere, to hold; sus, up). Various dictionaries
postulatevarious different meanings for sustain, the main ones being to “maintain”, “support”, or “endure”.

Sustainability serves as a preservative material which preserves the pleasant and delicious recipe
of economic jam all around economic enterprises in its profitable state for both producer as well as
consumers. Containers play an important role in keeping them quite in act and fresh fit to consume to
fixing any date of expiry on the product. So we can say that ethics and sustainability can be seldom the
two sides of current coin.

Corporate sustainability is a business approach that creates long-term consumer and employee value
by not only creating a “green” strategy aimed towards the natural environment, but taking into thought
every dimension of the surrounding of business as how a business operates in the social, cultural, and
economic environment. Corporate sustainability also express approaches to build a company that culti-
vatespermanence through transparency and proper employee development.

The term ‘sustainable development’ was coined by the 1987 report ‘Our Common Future’ by the
World Commission of Environment and Development (WCED) (Redclift, 1989, p.365 ff.; Palmer, 1992,
p-1011 ff.).

The growing concern for environment, resources and social equity in the 1980s led to the emergence
of the concept of sustainable development (Hunter, 1997; Mowforth& Munt, 2009), which was defined
as ‘development that meets the needs of the present without comprising the ability of future generations
to meet their own needs’ (WCED, 1987: 43) by the ‘Brundtland Report’.

It is a constant horizontal graph line of output must be maintained at all cost. The concept of sustain-
ability had been in the all the field of human activities since time. Immemorial in the field of health,
wealth, name, fame, sovereignty, command, kingdom, sports and lastly in spiritual achievement as well.
The champions in the above field tried their level best to standard and their level forever. Its common
when the aims and targets are high, simply achieving is not enough. achievement is only the starting for
output for which so mush labor, planning has been put in the crop is ready for harvesting. the desired

555



10 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/leadership-to-cultivate-the-circular-
economy/256119

Related Content

Middle East Studies and Muslim Experience after September 11th, 2001: Rebellion against
Islamic Ideology and the New Counter-Jihadis
(2016). Islamic Economy and Social Mobility: Cultural and Religious Considerations (pp. 272-291).

www.irma-international.org/chapter/middle-east-studies-and-muslim-experience-after-september-11th-2001/143841

Tourist Attraction Perception of Jharkhand Cuisine: A Study on Tourists Visiting Jharkhand
Viveka Nand Sharmaand Arvind Hans (2022). International Journal of Circular Economy and Waste
Management (pp. 1-10).
www.irma-international.org/article/tourist-attraction-perception-of-jharkhand-cuisine/306215

Hazardous E-Waste Recycling Practices Affecting Informal Recycler Health in India: A Case
Study

Zofail Hassanand Devendra Kumar Dhusia (2022). International Journal of Circular Economy and Waste
Management (pp. 1-25).
www.irma-international.org/article/hazardous-e-waste-recycling-practices-affecting-informal-recycler-health-in-
india/302205

Influence of Special Treatment, Interactive Features, Physical Features, and Price on Customer
Loyalty Restaurant Industry
M Mansha Tahir (2022). International Journal of Circular Economy and Waste Management (pp. 1-14).

www.irma-international.org/article/influence-of-special-treatment-interactive-features-physical-features-and-price-on-

customer-loyalty-restaurant-industry/306214

Capital Requirements Directive (CRD) IV: Global Developments
(2018). Uncertainties and Risk Assessment in Trade Relations (pp. 242-259).

www.irma-international.org/chapter/capital-requirements-directive-crd-iv/196294



http://www.igi-global.com/chapter/leadership-to-cultivate-the-circular-economy/256119
http://www.igi-global.com/chapter/leadership-to-cultivate-the-circular-economy/256119
http://www.irma-international.org/chapter/middle-east-studies-and-muslim-experience-after-september-11th-2001/143841
http://www.irma-international.org/article/tourist-attraction-perception-of-jharkhand-cuisine/306215
http://www.irma-international.org/article/hazardous-e-waste-recycling-practices-affecting-informal-recycler-health-in-india/302205
http://www.irma-international.org/article/hazardous-e-waste-recycling-practices-affecting-informal-recycler-health-in-india/302205
http://www.irma-international.org/article/influence-of-special-treatment-interactive-features-physical-features-and-price-on-customer-loyalty-restaurant-industry/306214
http://www.irma-international.org/article/influence-of-special-treatment-interactive-features-physical-features-and-price-on-customer-loyalty-restaurant-industry/306214
http://www.irma-international.org/chapter/capital-requirements-directive-crd-iv/196294

