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ABSTRACT

Product Life Cycle (PLC) has always been a hot topic in the tourism literature. Butler’s Tourism Area
Lifecycle model and Plog’s destination life cycle model have both been applied and analysed extensively in
tourism destination development and lifecycle studies. This study attempts to offer a critical conversation
on the similarities and differences as well as the strengths and weaknesses of these two widely referred
generic models of destination life cycle. It also identifies some recent socio-political, economic, and
technological developments that have changed the nature of tourism destination development in many
parts of the world and in particular to Asia and the implications of these developments upon life cycles.
Based on more recent research, the present authors suggest that the reality of destination development
lies somewhere in between, as a resultant of interaction with the processes laid out by Plog and Butler.

INTRODUCTION

In marketing, product lifecycle management refers to the process of managing an enterprise’s products
from inception to demise and possible resurrection (Stark, 2015). In tourism, tourism destination is an
important class of products to be managed. Tourist destination life cycle has been an area of extensive
research since the last 40 -50 years (Alemeida & Correia,2010; George, Henthorne, & Williams, 2013).
Studies on tourism destination lifecycle have taken various approaches and have been done from vari-
ous perspectives. Many studies have taken sociological, economic as well as business and marketing
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approaches to destination life cycle (Butler, 2009, 2011; McKercher, 1995; Plog, 2001; Prideaux, 2000).
Various studies from all these perspectives have used and tested different models on different life cycles
developed by researchers and academics in the past (George & George, 2004). Many of such models used
have been commended theoretically but have also been found to be empirically challenging (McKercher,
2005a, 2005b; Prideaux, 2000). Yet such models are continued to be used in present research in spite of
being debatable in terms of its practical application.

Destination Management Organisationshave looked into destination life cycle aspects and used models
for marketing, demand forecasting as well as for other strategic purposes(Agrusa et al., 2011; Edward &
George, 2008). Many researchers who developed destination life cycle models have considered tourism
destinations as products and brands (Butler, 2011; Plog, 2001; McKercher, 2005a, 2005b). As a result,
destinations life cycles have been compared with product life cycles and similarities between the two
have been drawn (Butler,2011;Mckercher,2005b).

The most widely used models on destination life cycle in tourism research have been the Plog’s life
cycle which was developed more than 3 decades ago and the Butlers life cycle model also developed a
little over 3 decades ago (Butler, 2009 ; McKercher, 2005 ; Plog, 1974). Both of these models consider
tourism destinations as products (Butler, 2011;McKercher, 1995;Plog, 2001). Both models have been
suggestive of a destination life cycle which starts from a stage of low tourist activity then moving to a
stage of high tourist activity and ending at a stage of decreasing tourist activity resulting from negative
environmental and cultural impacts of high volume tourist activity (Butler,2011 ; Plog, 2001). Between
the two models, based on literary evidence, Butler’s model appears to be more relevant and acceptable
than Plog’s model. However, this does not mean that the models are at loggerheads. As evidenced in
the recent research by George, Henthorne, & Williams (2013), a synthesis of these two generic models
might help to substantially increase our understanding of the dynamics of destination life cycle.

BUTLER’S TOURISM AREA LIFE CYCLE (TALC) MODEL

Butler’s model of tourism destination lifecycle also known as Tourism Area Life Cycle (TALC) is one
of the most widely used models in several studies as well as one of the most highly cited (Diedrich&
Garcia-Buades, 2009; McKercher, 2005b; Prideaux, 2000). The Tourism Area Lifecycle was first intro-
duced in a paper written in 1980 at an Australian CAUTHE Conference (McKercher, 2005b). The model
was significantly based on the theory of product life cycle (McKercher, 2005b).

Model Specifics

Considering destinations as products, the model suggested that destinations or tourism areas evolve
through different stages which are “exploration”, “involvement”, “development”,““consolidation”, “stagna-
tion” (Alameda& Correia,2010 ; Butler,2009 ; Butler,2011 ; McKercher, 2005b). These stages are quite
identical to the stages through which products advance in the product life cycle which are— “introduc-
tion”, “growth”, “maturity” and “decline” (Butler,2009; Butler, 2011;McKercher,2005b). Followed by
the stagnation period are 5 alternatives which are rejuvenation, reduced growth, stabilisation as well as

decline and immediate decline. See Figure 1.

626



16 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/the-life-cycles-of-destination-life-cycle-
models/251069

Related Content

Information and Communication Technologies Investments in Hotel Industry

Pedro Anunciagdoand Jodo David Rocha (2018). International Journal of Tourism and Hospitality
Management in the Digital Age (pp. 1-16).
www.irma-international.org/article/information-and-communication-technologies-investments-in-hotel-industry/210465

The Contribution of Social Responsibility to Achieving a Competitive Moral Advantage: A Case
Study of Sherhal Sweets Organization

Mohammed EI Amine Abdelliand Aied Malika (2020). Global Entrepreneurial Trends in the Tourism and
Hospitality Industry (pp. 217-236).
www.irma-international.org/chapter/the-contribution-of-social-responsibility-to-achieving-a-competitive-moral-
advantage/258397

Tourism and Encroachment Activities at the Lame Bura Game Reserve, Bauchi State, Nigeria
Timothy K. Gontul, Tina Odinakachi lirmdu, Mantau Maisamari, Timchang Nimnan Maikanu, Istifanus G.
Kassamand Mary Onyinyechi Uchenna (2019). International Journal of Tourism and Hospitality
Management in the Digital Age (pp. 44-62).
www.irma-international.org/article/tourism-and-encroachment-activities-at-the-lame-bura-game-reserve-bauchi-state-
nigeria/231524

Heal and Revive: Emerging Trends in Wellness Tourism in Kerala

Bipithalal Balakrishnan Nair (2020). Global Developments in Healthcare and Medical Tourism (pp. 220-
235).

www.irma-international.org/chapter/heal-and-revive/241406

Hospitality and Tourism Management: Advanced Issues and Implications

Kijpokin Kasemsap (2018). International Journal of Tourism and Hospitality Management in the Digital Age
(pp. 37-52).

www.irma-international.org/article/hospitality-and-tourism-management/210467



http://www.igi-global.com/chapter/the-life-cycles-of-destination-life-cycle-models/251069
http://www.igi-global.com/chapter/the-life-cycles-of-destination-life-cycle-models/251069
http://www.irma-international.org/article/information-and-communication-technologies-investments-in-hotel-industry/210465
http://www.irma-international.org/chapter/the-contribution-of-social-responsibility-to-achieving-a-competitive-moral-advantage/258397
http://www.irma-international.org/chapter/the-contribution-of-social-responsibility-to-achieving-a-competitive-moral-advantage/258397
http://www.irma-international.org/article/tourism-and-encroachment-activities-at-the-lame-bura-game-reserve-bauchi-state-nigeria/231524
http://www.irma-international.org/article/tourism-and-encroachment-activities-at-the-lame-bura-game-reserve-bauchi-state-nigeria/231524
http://www.irma-international.org/chapter/heal-and-revive/241406
http://www.irma-international.org/article/hospitality-and-tourism-management/210467

