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ABSTRACT

ThehyperperceptionmodelwasusedtoidentifytheimportanceofFacebookusersknowingtheir
romanticpartner’sFacebookfriendsinpredictingromanticjealousy.Across-sectionalsurvey(N=
615)foundthatsurveillanceofromanticpartners,knowingfewerofthepartner’sFacebookfriends,
andfrequentinteractionsbetweenthepartnerandunknownbutnotknownfriendsonFacebookwere
allassociatedwithromanticjealousy,whichwasinturnassociatedwithagreaterintentionofleaving
one’sromanticpartner.Thedatawasalsoconsistentwithgoodfitforapathmodelintegratingthese
bivariaterelationships.
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INTRODUCTION

Beforesocialnetworksites(SNS),wewerelargelyunawareofourromanticpartners’interactions
withotherpeoplethroughouttheday.ButwithSNSslikeFacebookwecaneasilypulluprecords
ofexchangesbetweenourromanticpartnersandhisorherfriendswhoalsouseFacebook.Muise,
Christofides,andDesmarais,(2009)observedthatseeingone’spartnerinteractingwithotherpeople
inenvironmentslikeFacebookcanproducefeelingsofjealousy(i.e.,negativeemotionsassociated
withtheperceptionthattherelationshipwithone’spartnerisunderthreat,Mathes,1992).Anumber
ofstudieshavefoundthatfrequentlyobservingone’spartner’sFacebookinteractionswithothersis
associatedwithfeelinghigherratesofjealousy(Dainton&Berkoski,2013;Dainton&Stokes,2015).
Additionalworkhasshownthesamepatternwithdailydiaryresearchmethods(Marshall,Bejanyan,
DiCastro,&Lee2013;Muise,Christofides,&Desmarais2013).Tocontribute to thisongoing
areaofresearchandtocontinueexploringtheheuristicvalueofanewmodelofcommunicationin
socialmediaenvironments,thestudyreportedhereexaminedadifferentkeyvariableinpredicting
Facebookjealousy:howwelltheindividualsknowsthepeopletheyseeinteractwiththeirpartnerson
Facebook.Focusonthisvariablewillbederivedfromthenewlydevelopedhyperperceptionmodel
(Spottswood&Carpenter,2020).ThehyperperceptionmodelisanexpansionofWalther’s(1996)
originalhyperpersonalmodelintotheperceptionsofanobserving3rdparty.

Todevelopthehypothesestestedinthisstudy,theoriginalhyperpersonalmodel(Walther,1996)
willfirstbedescribed.Thentheextension,thehyperperceptionmodelwillbediscussed.Themodel
describesfourkeycomponentsandthehypothesestestedherewillbederivedfromthem.
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HYPeRPeRSONAL MODeL

AccordingtoWalther’s(1996)hyperpersonalmodel,arelationshipbetweentwopeopleinteracting
inacomputer-mediatedcontextmaybecomehyperpersonalorrather“moresociallydesirable”than
people“tend toexperience inparallelFtF(face-to-face) interaction”(p.17).Essentially,senders
areabletocarefullycrafttheirself-presentationssothattheypresentthemostpositiveversionof
themselvesdue to theability tocarefullycompose theirmessagesandcontroloreliminatemost
nonverbalcues.Theseabilitiesareaffordedtousersviathechannel(e.g.,abilitytoeditandreflect
amessagepriortosendingit,abilitytowriteinbutalsoleaveoutpersonalcharacteristicsthatthe
senderthinksportraystheminthewaytheyideallywanttobeperceived,etc.).Receiversextrapolate
fromthesmallamountofpositiveinformationtheygleanthattheirinteractionpartnerpossessesmany
positivetraits.Thatreceiverprovidesincreasinglypositivefeedbackthatencouragestheparticularly
positiveself-presentationbythesender.Thispromptsafeedbackloopwherethesenderandreceiver
bothdevelopespeciallypositiveperceptionsofeachotherandtheirrelationship.

TheFacebookcontextdoeshavesomedissimilaritiestotheCMCenvironmentsthatwereused
todeveloptheoriginalmodel(Walther,1996).However,onFacebookthereisstillaconstriction
ofnonverbalcuesandpeoplecanstillcraftapositiveself-presentationbyconstructingtheirpublic
profileandtakingadvantageoftheasynchronousaspectstocarefullycomposemessages(Lee-Wohn,
Shim,Joo,&Park,2014).Additionally,Facebookallowsustoremainconnectedtopeoplewehave
metofflinebutduetogeographiclocationchangeswenolongerseeregularlyorevencontactvia
othermeans(Ellison,Vitak,Gray,&Lampe,2014).Infact,oneofthemostinterestingaspectsof
thecontemporarySNSenvironmentisthatweareabletoobservepeopleweknowofflineinteracting
withpeoplewedonotknowwell,oratall,onlineand/oroffline.Thiswascertainlyapossibilityin
theearlierincarnationsoftheinternetthatusedmessageboards,butFacebookhasexponentially
increasedthefrequencywithwhichweviewthoseweknowinteractingwiththosewedonot.The
hyperperceptionmodelsuggeststhatjustastwopeopleinteractinginaCMCenvironmentcandevelop
ahyperpersonalrelationship,someoneobservingotherpeople’sinteractionsinacomputer-mediated
environment,especiallySNSs,candevelopahyperpersonalperceptionor“hyperperception”oftheir
relationship.ThecomponentsofthatmodelaredescribednextandappliedtoFacebookjealousy
phenomena.

THe HYPeRPeRCePTION MODeL

Thehyperperceptionmodelincludesfourcomponentsthatparallelthehyperpersonalmodel’s(Walther,
1996)focusonthechannel,thesender,thereceiver,andfeedbackloop.However,themodelswitches
focusfromthesenderandreceivertotheobserverofanobservedsenderandanobservedreceiver
(i.e.,thedyad)onanSNS,andhowtheobserverdevelopsanimpressionofthedyad’srelationship
accordingtowhattheyseeontheSNS.Thefirstcomponentconcernsthechannelandpositsthat
hyperperceptioneffectsaremorelikelywhentheobservercaneasilyaccessrecordsofthedyad’s
interactionsonachannelthatmakesthoseinteractionsaccessible,persistent,andmakestheobserved
sender’sandobservedreceiver’sprofilesassociableorlinkabletoofflinepersonas.Inthecaseofthe
SNSchannelFacebook,peoplewhoareFacebookfriendswiththeirromanticpartnerscaneasily
accesstheirpartner’spersistentinteractionswithdifferentpeoplethatcanbeassociatedwithoffline
personasintheformofwall(timeline)postsandcommentsonthoseposts.Infact,oneofthemain
motivationsforusingFacebookistovieworkeeptabsonromanticpartners’,closefriends’,and
familymembers’activitiesandinteractionsonthesite(Joinson,2008).

Theobservedsendercomponentofthehyperperceptionmodelindicatesthattheobservermust
beparticularlyinterestedintheobservedsender’sSNSbehavior.Peopleinromanticrelationships
areoftenmotivated tokeepaneyeon their romanticpartnerandattempt topreventanyoneelse
from becoming romantically involved with their partners, a concept known as “mate guarding”
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