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I ntroduction

NASA Missionsareasvaried asthe mandate of the agency.
From using satelliteimaging to study climate changeto scanning
deep space with the Hubble Space Telescope, NASA’ sprimary
goal istofurther humankind’ sknowledge of our universe.

Pioneering thefuture. Pushing theenvelope. JustasNASA’s
goals stretch our thoughts, businessintelligence (Bl) and data
mining takeuson ajourney that continuously providesdiscovery of
new and valuableinformation, giving usinsight into the unknown.

Customers, productsand marketsareour galaxy, Bl and data
mining technology areour Apollorocketsand space shuttles, and
our greatest asset, the excellence of the peopl e at the helm of the
technology, are our astronauts. It is about creating the future.
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Exploration using businessintelligenceand datamining canteach us
to view our businessesin abrand new way.

About Chubb & Son

In 1882, Thomas Caldecot Chubb and his son Percy opened
their marineunderwriting businessin the seaport district of New
Y ork City. They focused oninsuring shipsand cargo. Over time,
the company branched out into commercial property and casualty
insuranceand personal insuranceaswell. The Chubb Corporation
was formed in 1967 and was listed on the New York Stock
Exchangein 1984. It now ranksamong thetop 10 publicly traded
insurance organizationsbased on revenuesin the United States.
With more than 13,000 employees throughout North America,
Europe, South America, and the Pacific Rim, Chubb serves prop-
erty and casualty customers from more than 130 officesin 31
countries. Chubb works closely with 8,000 independent agents
and brokersworldwide.

Chubbisaleading provider of abroad range of standard and
specialty property and liability insurance productsand servicesto
businesses, not-for-profit organizationsand individuals. Chubb
offersworld-classservicesincluding claim handling and losscon-
trol aswell ase-commerce solutions.

Asacompany, Chubb has never tried to be all thingsto all
people, and never strived to bethe biggest insurer intheworld.
Instead, Chubb hasalwaysconcentrated on serving businessesand
individual sthat need morethan conventional or ‘ generic’ insur-
ance. Inpersonal insurance, Chubb focuseson creating policiesfor
individualswho have sophisticated insurance needs. Theinsurer
servesclientswho own fine homes, automobiles, watercraft, art,
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